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LEADERSHIP 


COMMUNITY  INTEREST 


OQAIMEIT 


NEWS 


Caring  Neighbors  in  a  Tragic  Time 


When  a  USAir  jet  crashed  northwest  of 
Pittsburgh  in  September,  two  local  news¬ 
papers  rushed  to  produce  the  best  news 
reports  on  the  disaster. 

The  newspapers? 

Gannett’s  North  Hills  News  Record 
and  the  Valley  News  Dispatch  at 
Tarentum. 

The  event,  those  newspapers  knew, 
was  not  only  a  significant  national  story 
but,  even  more,  a  major  local  tragedy. 

Immediately,  they  provided  dramatic 
Page  One  coverage  and  six  pages  of  news 
inside  —  the  most  comprehensive  report¬ 
ing  in  the  area.  And  day  after  day  they 
followed  with  more  details,  from  stories 


on  the  volunteer  rescue  workers  and 
victims  (many  of  whom  were  their 
neighbors)  to  investigative  work  on  the 
possible  cause.  They  also  sought  and 
printed  advice  to  help  people  cope. 

Immediate  coverage,  compelling 
presentation,  persistent  probing,  infor¬ 
mation  and  help  that  people  need:  all 
elements  of  Gannett’s  NEWS  2000 
program  brought  together  effectively  by 
two  concerned  community  newspapers. 

In  this  tragic  time,  the  News  Record 
and  the  Valley  News  Dispatch  were  more 
than  good  newspapers.  They  were  good 
and  caring  neighbors,  when  their  com¬ 
munities  needed  them  most. 


Valley  News  Dispatch 
coverage.  Day  Two 


North  HiUs  News  Record 
the  day  after  air  crash 


Now  you  can  beat  tough 
deadlines,  save  time,  and 
enhance  your  bottom  line 
with  the  “Dream  Team” — 
KODAK  EKTAPRESS 
PLUS  100, 200,400,  and 
1600  Professional  Films 
and  the  amaz/n^/yfast 
KODAK  Professional  RFS 
2035  Plus  Film  Scanner. 


These  new  films  offer 
improved  image  structure, 
highly  saturated  colors, 
and  broad  lighting 
flexibility,  plus  unmatched 
consistency  and  accuracy 
for  scanning.  What’s 
more,  the  easy-to-operate 
scanner,  which  scans 
full-frame  35  mm  negs 
or  chromes  in  as  little  as 
11  seconds,  can  help  you 
beat  tight  deadlines  with 


Photo  ©  William  Snyder/Da//as  Morning 
News,  mi  KODAK  EKTAPRESS  PLUS  400 
Professional  Film,  f/4  @  1/750  second. 

KODAK  Professional  RFS  2035  Plus  Film  Scanner. 


According  to  Pulitzer-Prize  winning  photogra¬ 
pher,  William  Snyder  of  the  Dallas  Morning 
News,  “It  was  overcast  after  a  tornado  leveled 
this  man’s  home  in  Texas.  I  chose  PJB 
(KODAK  EKTAPRESS  PLUS  400  Professional 
Film)  for  its  great  contrast  and  wonderful  color. 
I  got  a  near-perfect  negative  from  a  difficult 
situation,  and  it  made  scanning  on  deadline 
with  the  2035  Plus  even  faster.” 


Don’t  miss  your  chance  to  win  with  the 
“Dream  Team.”  Call  1-800-242-2424  for 
more  product  information  today. 


©  Eastman  Kodak  Company.  1994.  Kodak,  Eklapress.  and  Plus  are  trademarks 
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n  a  ivccnl  indcpciKlciil  siirxcv  ol 
aiidioii'xi  scrxicc  bureaus  aiui 
\eiKlers,  you  raiikeil  Micro  Voice  as 
llie  luiinlxM'  one  audiolext  pro\ Tier  in 
llie  hiisiness.  I  he  sur\ev,  coiulucled 
by  Stratec,ic  I’errormance  (iroup, 
measured  satislaclion  amoiiu,  audio¬ 
lext  users  in  the  news|xiper  induslrv 
based  on  the  lollow  ing  cilteria; 

•(  uslomer  Service 

•  Sales  Idlectiveness  j 

•  rechnical  Support 

•  Marketing  Support 

•Ser\  ice  Buretiu  Operations 

‘  l‘>'M  \JlClo\  \|>(>lk.lllOIJs.  IlK. 


It's  nice  to  know  we're  doing  our  jolv 
We  tire  very  proud  ol  this  honor,  espe¬ 
cially  due  to  the  lad  it  hasj  been 
bestowed  upon  us  by  our  peels;  the 
people  w  ho  ilepend  on  their  audiolext 
ec|uipment,  ser\  ice  and  programs 
e\er\(.la\.  While  we  are  thrillerl  with 
this  honor,  we  admit  we  weren't 
exaelly  surpriseil.  /\t  Micro  Voice,  we 
strive  to  be  number  one  with  vou 
everyday,  aiul  il  vou're  not  eurrently  a 
MicroVoice  client,  you  should  be.  I  he 
newspaper  business  is  changing  last. 
1 1  vour  jiaper  is  considering  imple¬ 


menting  tiudiotext  and  customer  ser¬ 
vice,  responsiveness,  lollow-up  and 
technictil  expertise  is  number  one  w  ith 
you,  call  and  speak  with  an  audiotexi 
representative  at 

1-800-553-0003. 


Tlie^j  Aiidiotext  Solution 
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CALENDAR  OF  EVENTS 


I 

2  3  4  5  6  7  8 
9  10  11  12  13  1415 
16  17  18  19  20  21  22 
a^J^,25  26  27  28  29 


And  we're 
listening. 

Where  would  you  put  prisoners 
to  work? 

Give  an  example  of  a  wasteful 
government  program. 

Will  you  support  a  longer 
school  year? 

It  was  the  voters'  turn  to  ask 
the  questions. 

We  invited  readers  to  talk  about 
subjects  important  to  them: 
education,  government  waste, 
growth,  crime.  Then,  we 
presented  the  questions  and 
concerns  to  local  political 
candidates,  and  published  their 
responses  in  our  newspaper. 

The  forums  are  part  of  the 
Voices  of  Florida  project, 
intended  to  increase  public 
participation  in  local  elections. 

The  Times  was  one  of  six  Florida 
newspapers  to  take  part. 

The  roundtable  discussions 
helped  us  feshion  our 
newspaper’s  election  year 
coverage.  But,  they  also  served 
a  more  important  purpose: 
they  gave  Times  readers  a  place 
to  have  their  say.  And,  for  those 
people  who  want  their  vote, 
to  pay  attention. 

^.Petersburg  ^imes 

Tampa  Bay’s  Best-Sdling  Newspaper 


OCTOBER 

23*25  —  Inland  Press  Association  Convention,  Hotel  Inter-Con- 
tinental,  Chicago 

23*26  —  International  Newspaper  Marketing  Association  South¬ 
ern  Region  Marketing  and  Promotion  Conference,  Wyndham  Mid¬ 
town  Hotel,  Atlanta 

24*28  —  Freedom  Forum  Media  Studies  Center  Technology  Stud¬ 
ies  Conference  for  Educators  in  Journalism  and  Mass  Communication, 
Columbia  University,  New  York 

28*30  —  Detroit  Newspaper  Design  Conference  for  Minority  Jour¬ 
nalists,  Atheneum  Hotel,  Detroit 

NOVEMBER 

1  *3  —  Media  Alliances  Conference,  Hyatt  Regency  La  Jolla  Hotel, 
San  Diego 

2*4  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
Chicago 

12  —  North  Carolina  Press  Association  Minority  Job  Fair,  Friday 
Continuing  Education  Center,  Chapel  Hill 

24*25  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)/International  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 

FEBRUARY 

4*8  —  Editor  &  Publisher  Interactive  Newspapers  Conference,  Hy¬ 
att  Regency  Reunion  Center  Hotel,  Dallas 

•*  11  —  California  Newspaper  Publishers  Association  Conference, 
Fairmont  Hotel,  San  Francisco 

26*3/1  —  Inland  Press  Association  Convention,  Westin  La 
Polona  Hotel,  Tucson,  Ariz. 

MARCH 

1  *4  —  National  Press  Photographers  Association  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

4*6  —  Suburban  Newspapers  of  America  Conference,  Sheraton  Ho¬ 
tel,  Tucson,  Ariz. 

5*8  —  Newspaper  Association  of  America  Cooperative  Marketing 
Conference/Research  Conference,  Hilton  Hotel,  Walt  Disney  World, 
Orlando 

6*  10  —  Newspaper  in  Education  Week 

8*  11  —  National  Newspaper  Association  Government  Affairs  Con¬ 
ference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

28*30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

31*4/2  —  Great  Lakes  Production  Conference/Northwest  Print¬ 
ing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

4*T  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole  Hotel,  Dallas 

24*26  —  Newspaper  Association  of  America  Publishers’  Conven¬ 
tion,  Hilton  Hotel,  New  Orleans 

MAY 

5*8  —  DRUPA  Trade  Show,  Dusseldorf,  Germany 
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The  Rating  Game.  We  can  help  you  master  it. 


Newspaper  advertising  was  once  a  well- 
defined,  uncomplicated  business.  Then 
came  dramatic  changes.  Customers 
becoming  more  demanding  and  very 
fickle.  Non-traditional  competition 
eroding  your  revenue  base. 

You’re  fighting  back  with  a  game 
plan  that  is  broad-based  and  varied.  It 
includes  packages  and  deals.  Zoned 
editions.  Neighborhood  editions.  ROP 
and  FBI’s.  Linage  buys  that  can  be 
structured  1 8  ways  ’til  Sunday.  Promo¬ 
tions,  special  sections,  direct  mail  tie-ins 
and  much  more. 

It  all  leaves  you  to  grapple  with 
more  rates  and  contracts  than  a  Russian 
chess  master  has  moves. 

That’s  where  Publishing  Business 
Systems  can  help.  Our  MediaPlus'" 
Advertising  Management  software  puts 


you  in  control.  It  is  written  in  a  fourth- 
generation  database  language  to  give 
you  the  capacity  and  flexibility  to  routinely 
manage  as  many  rates  and  contracts  as 
your  business  dictates. 

Advertising  Management  is  the 
solution  to  tracking  needs,  too.  Want  a 
detailed  look  at  your  top  50  or  1 00 
advertisers?  That’s  easily  accomplished 
with  Advertising  Management.  Or,  say 
you  are  doing  a  robust  business  in  event 
packages,  e.g.,  exhibit  space,  ROP 
advertising  and  direct  mail.  The  problem 
is  you  are  limited  to  flat-rate  charging 
because  your  antiquated  system  can’t 
break  out  the  various  components. 
Advertising  Management  is  designed  to 
give  you  whatever  breakouts  you  need 
for  a  crystal  clear  revenue  picture. 

Accounting,  billing,  receivables. 


cash  applications — ^Advertising 
Management  lets  you  generate  the 
reports  you  need  when  you  need  them. 
A  hard-working  marketing  tool,  for  sure. 
Advertising  Management  doesn’t  require 
a  lot  of  hard  work  to  learn. 

In  fact,  customers  report  that 
ease  of  use  is  a  hallmark  of  all  MediaPlus 
products.  That’s  rewarding  to  hear. 

And  no  doubt  one  of  the  reasons  news¬ 
papers  throughout  North  America  are 
making  PBS  the  preferred  source  for 
their  business  software  needs. 

It’s  your  move.  Contact 
Gina  Spiller,  our  manager  of  product 
development,  at  708  699-5727. 

Or  write  her  at 
1350  E.Touhy  Ave., 

Des  Plaines,  IL 
Rnni  ft 

publishing  business  systems 


Editofi^Piiblishcr/coNTEMTs 

NEWS 


EditorejPublisher  •  October  22,  1994 


8  Media  Circus 

The  massive  ‘media  army’  camped  out¬ 
side  the  Los  Angeles  Criminal  Courts 
Building  might  give  the  impression 
that  the  O.J.  Simpson  murder  trial  is 
one  big  stage  show  in  a  city  whose  rep¬ 
utation  was  built  largely  on  entertain¬ 
ment. 


1  1  Ito  Holds  Off 

The  Simpson  trial  judge  takes  no  ac¬ 
tion  against  the  media  —  for  now. 


16  Campus  Journalism  —  Censor¬ 
ship  at  Brigham  Young  University  is 
kept  in  the  closet,  according  to  former 
student  journalists 

26  Newspeople  in  the  News 

27  Obituaries 

30  Legal  —  Same-day  court  victories 
for  two  Tennessee  dailies 

32  Advertising/Promotion  —  San 
Francisco  papers  battle  over  legal  no- 
tices  contract;  Small  California  daily  is 
fined  for  ads  that  violate  the  federal  Fair 
Housing  Act 


6  Editorials 

7  Letters  to  the  Editor 
7  Newspaperdom 
20  Stock  Tables 

22  Book  Reviews 

56  Shop  Talk  at  Thirty 
Once  again  the  conflict  between  acad¬ 
emics  and  professionals  over  the  quali¬ 
ty  and  relevance  of  journalism  educa¬ 
tion  reared  its  ugly  head  at  this  sum¬ 
mer’s  77th  annual  convention  of  the 
Association  for  Education  in  Journal¬ 
ism  and  Mass  Communication. 


1 3  ‘Political 
Correctness’ 

Journalists  attempt  to  define  what  it 
means  today. 

1 4  Divided 
They  Stand 

The  Providence  Journal-Bulletin  and 
Newspaper  Guild  are  in  a  tense  stand¬ 
off  over  management’s  demand  to 
share  health  costs. 

35  First  Woman 
Inland  Press 
Group  President 

Sonja  Sorensen  Craig  takes  the  helm 
this  week. 


Page  8  ‘Camp  O.J.' 

36  News  Tech  —  Technology  and 
production  managers  on  the  move 

38  Interactive  Communications  — 
Ameritech  joins  the  Tribune  Co.  as 
Peapod  investor 

60  Syndicates/News  Services  — 
Software  wiz  takes  a  hard  look  at  print 

46  Classified 

DEPARTMENTS 


Page  1 1  Media  reprieve 


Page  14  Pickets  in  Providence 
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The  best  way  to 
get  31  million  kids 
from  here 


Kids  relate  to  react.  When  it’s  in  your  paper,  kids  are  too.  rcaCt  is  the  new  weekly  magazine  that 
gives  kids  12  to  15  a  voice  of  their  own,  encouraging  their  involvement  through  letters,  fax,  phone  or 
e-mail.  A  perfect  way  to  boost  circulation.  What  could  be  more  '  •  '  '  s  *  J 

perfect  for  a  publisher?  You  not  only  help  the  crusade  for  literacy 
in  your  community;  by  involving  new  readers  when  they’re  •  W  '/ 
young,  you  also  create  loyal  readers  for  a  lifetime.  • 

from  the  publishers  of  Parade 


Call  Fred  Johnson  at  Parade  Publications,  212'450'7121,  to  learn  about  our  revenue  sharing  plan  and  other  advantages  of  react. 


EOT 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 


EditorS'Publisher 


®  The  Fourth  Estate 


Reflecting  the  times 

AN  E(S?P  STAFFER  recently  came  back  from  a  newspaper  conference 
at  which  someone  told  him  the  name  of  this  magazine  should  be 
changed  to  “Gay  Editor  &  Publisher”  because  of  the  frequent  number 
of  articles  that  have  appeared  about  gay  journalists. 

We  have  also  received  some  comments  recently  that  E&P  is  cover¬ 
ing  black  journalists  too  much. 

What  these  people  fail  to  realize  is  that  E&P  is  simply  reporting 
what  is  happening  in  the  world  of  newspapering.  The  fact  that  more 
articles  are  being  published  about  gay  and  black  journalists  is  reflec¬ 
tive  of  what  is  happening  in  the  profession. 

E&P  is  not  pro-gay  or  pro-black,  nor  is  it  anti-gay  or  anti-black. 
E&P  is  a  news  magazine  that  reports  the  news  accurately  and  without 
bias.  Times  are  changing  in  the  news  business  and  E&P  is  here  to 
chronicle  these  changes. 

“1  don’t  think  five  years  ago  you  would  have  gotten  400  people  pub¬ 
licly  showing  themselves  at  a  conference  like  this,”  National  Lesbian 
and  Gay  Journalists  Association  president  Leroy  Aarons  said  at  the  re¬ 
cent  NLGJA  conference. 

Not  only  did  the  meeting  attract  about  400  journalists  —  it  was  also 
where  the  1,000th  member  signed  up. 

At  this  same  conference.  Universal  Press  Syndicate  editor  Lee 
Salem  disclosed  that  he  had  attempted  to  sign  Alison  Bechdel  as  the 
first  openly  gay  cartoonist  who  would  be  syndicated  to  mainstream 
newspapers. 

Bechdel,  who  pens  the  cartoon  “Dykes  To  Watch  Out  For,”  turned 
him  down,  but  Salem’s  story  of  his  syndicate’s  courting  of  the  cartoon¬ 
ist  made  for  an  interesting  session,  which  E&P  reported  on  (Oct.  15, 
p.  15). 

While  it’s  true  that  mainstream  newspaper  audiences  may  not  be 
ready  for  a  cartoon  with  gay  characters,  drawn  by  a  gay  cartoonist,  it 
is  certainly  an  industry  issue  that  E&P  should  be  covering. 

And  let’s  not  forget  the  more  than  5,000  journalists  who  attended 
the  Unity  ’94  conference  in  Atlanta  this  summer,  sponsored  by  the 
National  Association  of  Black  Journalists,  National  Association  of 
Hispanic  Journalists,  Native  American  Journalists  Association  and 
Asian  American  Journalists  Association.  Almost  all  the  nation’s  news¬ 
paper  chains  were  represented,  some  sending  as  many  as  100  people. 

Finally,  we  have  the  American  Society  of  Newspaper  Editors  and 
the  Newspaper  Association  of  America  both  on  record  as  calling  for 
more  diversity  in  the  nation’s  newsrooms. 

So  it  seems  clear  to  us  why  there  has  been  an  increase  in  our  cover¬ 
age  of  minority  journalists.  Hopefully,  it  will  now  be  equally  clear  to 
those  who  fail  to  grasp  our  mission. 

-J.C. 


Audit  Bureau 
of  Circulations 

Member 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

Newspaper  Association 
of  America 


ABP 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 

March  1892;  The  Fourth  Estate,  March  1,  1894; 

Editor  &  Publisher,  June  29,  1901; 

Advertising,  Jan.  22,  1925. 

Editor 

Robert  U.  Brown 

Managing  Editor 
John  P.  Consoli 

Associate  Editors 
David  Astor,  Tony  Case, 

George  Garneau,  Dorothy  Giobbe, 

Jim  Rosenberg 

Midwest  Editor 
Mark  Fitzgerald 

Washington  Editor 
Debra  Gersh  Hernandez 

West  Coast  Editor 
M.L.  Stein 

Advertising  Director 
Steven  A.  Townsley 

Sales  Representatives 
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General:  11  West  19th  St.,  New  York,  N.Y. 
10011;  (212)  675-4380;  FAX;  Editorial  (212) 
691-7287;  Advertising  (212)  929-1259;  Circu¬ 
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Washington:  National  Press  Building,  Suite 
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Letters  to  the  Editor 

Classified  ad  executive 

changes  her  tune 

about  NAA’s  visioning  process 


RE:  ARTICLE  “CLASSIFIED  execs 
vent  their  anger”  (E&P,  July  23,  p.  20). 

While  I  readily  acknowledge  calling 
the  Newspaper  Association  of  America 
visioning  materials  “imposing  to  the 
point  of  being  off-putting,”  saying  the 
binder  was  “full  of  baloney”  does  not  re¬ 
flect  my  style  or  my  sentiments. 

In  fact,  I  applaud  the  process,  and,  so 
far,  its  results.  Recently,  I  received  a 
synopsis  of  the  meetings  that  was  down 
right  lucid. 

And,  while  I  am  well  aware  that 
“coming  to  me  [classified  managers]  and 
asking  what  I  thought”  is  a  gross  over 
simplification  of  what  is  necessary  to 


Newspaperdom. 


50  YEARS  AGO  .  .  .  John  S. 
Knight,  president  of  Knight  News¬ 
papers  Inc.,  acquired  controlling  in¬ 
terest  in  the  Chicago  Daily  News 
with  court  approval  of  the  execu¬ 
tors’  choice  in  the  sale  of  the  late 
Col.  Frank  Knox’s  holdings.  It  was 
estimated  the  purchase  price  was 
more  than  $2.3  million,  which  was 
no  higher  than  several  other  bids. 
Combined  assets  of  the  Daily  News 
and  the  building  corporation  were 
listed  at  $24.2  million  in  its  last  an¬ 
nual  statement  to  stockholders. 

German  authorities  acknowl¬ 
edged  the  capture  of  Ed  Beattie, 
United  Press  correspondent,  on 
Sept.  13  while  with  the  American 
Third  Army  east  of  Nancy.  With 
him  were  Wright  Bryan  of  the  At¬ 
lanta  Journal  and  John  Mecklin  of 
the  Chicago  Sun.  Mecklin  was  re¬ 
leased  by  the  Germans,  but  Beattie 
and  Bryan,  who  was  wounded  in 
the  left  leg,  were  held  and  presum¬ 
ably  sent  to  Germany. 

From  Editor  &  Publisher 
October  21,  1 944 


improve  NAA’s  relationship  with  classi¬ 
fied  managers,  it  is  important  not  to 
lose  sight  of  why  “visioning”  was  neces¬ 
sary  in  the  first  place. 

It  should  not  take  so  much  energy  to 
determine  that  a  previously  successful 
fraternal  organization  would  want  some 
control  over  its  leadership,  its  budget 
and  its  conference,  and  to  feel  that  the 
merger  has  left  it  enriched  rather  than 
short  changed.  I  am  very  hopeful  that 
this  process  will  do  just  that. 

Ellie  Cruze 

Cruze  is  classified  advertising  manager 
at  the  Indianapolis  Star  and  News. 

Managing  editor’s  note:  The  quotes 
attributed  to  Ellie  Cruze  in  the  July 
23  article  were  accurate  as  pub¬ 
lished. 

While  the  “full  of  baloney”  quote 
may  not  reflect  her  style  or  senti¬ 
ments,  Ms.  Cruze  did,  indeed,  make 
the  statement. 

Toronto  Sun  has 
published  poetry 
for  20  years 

YOU  HAVE  BEEN  running  letters 
about  large  newspapers  running  poetry. 
We  have  been  doing  so  for  almost  20 
years  at  the  Toronto  Sun. 

The  forum  for  fledgling  poets  is 
called  Poet’s  Corner.  The  majority  of 
the  contributors  seem  to  appreciate  the 
opportunity  to  express  their  feelings  on 
a  range  of  soft  topics,  but  mostly  they 
want  to  write  with  a  personal  touch 
about  that  subject  that  makes  the  world 
go  ’round. 

The  poems  are  selected  by  Patricia 
Job,  an  editor  here  at  the  Sun  who,  as 
luck  would  have  it,  majored  in  poetry 
and  literature. 

John  Downing 

Downing  is  editor  at  the  Toronto  Sun. 
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Media  Circus 


The  massive  “media  army”  camped  outside  the  Los  Angeles 
Criminal  Courts  Building  might  give  the  impression  that 
the  O.].  Simpson  murder  trial  is  one  big  stage  show;  in  a 
city  whose  reputation  is  built  largely  on  entertainment 


by  M.L.  Stein 

THE  O.J.  SIMPSON  murder  case  is, 
of  course,  the  big  news  story  in  Los 
Angeles. 

But  a  poll  of  the  population  might 
very  well  put  the  media  themselves  a 
close  second. 

Frequently,  in  the  past  several 
weeks,  a  Simpson  story  in  newspapers 
or  aired  on  television  or  radio  has  been 
accompanied  by  a  sidebar  about  a  me¬ 
dia  controversy. 

Many  of  these  stories  have  been 
powered  by  Superior  Court  Judge 
Lance  Ito,  whose  dislike  of  the  Simp¬ 
son  coverage  is  so  intense  that  he  has 
threatened  to  pull  the  plug  on  the  pool 
TV  camera  in  the  courtroom. 

Such  an  action  would  stymie  the  re¬ 
porting  of  most  of  the  massive  media 
contingent,  who  cover  the  trial  by 
watching  television  monitors  in  the 
print  and  broadcast  pressrooms.  There 
are  merely  27  courtroom  seats  allotted 
to  the  press  and  only  seven  are  perma¬ 
nently  assigned. 


Ito  is  upset  about  leaks  in  connec¬ 
tion  with  the  murders  of  Simpson’s  ex- 
wife,  Nicole,  and  her  friend,  Ronald 
Goldman.  He  first  heaped  his  ire  on 
KNBC-TV  for  broadcasting  what  he 
said  was  an  inaccurate  report  of  a 
bloody  sock  found  at  Simpson’s  home. 
The  NBC  affiliate  took  the  judge’s 
anger  so  seriously  that  it  hired  promi¬ 
nent  First  Amendment  lawyer  Rex 
Heinke  of  Los  Angeles  to  intervene  on 
its  behalf. 

Next,  Ito  pounced  on  the  Los  Angel¬ 
es  Daily  News,  verbally  ordering  its  re¬ 
porter  out  of  the  courtroom  because  of 
a  story  that  included  excerpts  from  a 
blank  questionnaire  to  be  filled  in  by 
potential  jurors. 

A  Daily  News  attorney  filed  a  mo¬ 
tion  to  overturn  the  ruling,  declaring 
that  barring  reporter  Janet  Gilmore 
from  the  courtroom  violated  her  First 
Amendment  rights. 

The  questionnaire,  the  motion  ar¬ 
gued,  was  obtained  “through  lawful  re¬ 
porting  methods”  and  Gilmore  “did 
not  steal  anything.” 


Ito  relented  the  following  day,  allow¬ 
ing  the  Daily  News,  which  has  one  of 
the  precious  permanent  seats,  back 
into  the  ninth-floor  courtroom. 

Court  spokeswoman  Jerrianne 
Hayslett  said  Ito  restored  the  paper’s 
access,  because  “he  doesn’t  have  the 
time  to  spend  on  this.  There  are  other 
pressing  things  occupying  his  mind.” 

The  prosecution  and  defense  also 
have  complained  about  leaks. 

The  Los  Angeles  Times  is  taking 
credit  for  first  reporting  that  DNA  test 
results  implicated  Simpson,  Simpson 
had  cuts  and  and  scratches  when  first 
questioned  by  police  in  the  slaying,  an 
off-duty  police  officer  provided  securi¬ 
ty  for  the  suspect  while  he  was  under 
investigation,  and  a  hair  recovered 
from  Goldman’s  body  resembles  hair 
samples  taken  from  Simpson. 

Although  Ito  has  not  explained  how 
evicting  TV  from  the  courtroom  will 
stop  leaks,  he  appears  to  have  captured 
a  huge  wave  of  public  support  for  his 
stance. 

Thousands  of  letters  approving  such 


Welcome  to  “Camp  O.J.,”  a  parking  lot  outside  the  Los  Angeles  Criminal  Courts  Building  crammed  with  soaring  TV  platforms 
on  scaffolding,  satellite  dishes,  mobile  homes  for  broadcast  personnel,  and  even  portable  toilets. 
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Americans  will  spend  Saturday, 
October  22,  helping  their  neighbors 
on  USA  Weekend’s  4th  annual  Make 
A  Difference  Day. 

USA  Weekend’s  412  distributing  news¬ 
papers  co-sponsor  this  grass-roots  public 
service  event.  Editors  and  publishers 
encourage  their  citizens  in  performing 
acts  of  generosity  and  kindness  tow  ard 
people  in  need. 

Last  year,  246,000  volunteered. 
This  year,  with  support  from  Paul 
Newman  and  Newman’s  Own,  and 
the  Points  of  Light  Foundation,  we 
expect  half  a  million  in  response. 

Make  A  Difference  Day  is  a  ready¬ 
made  opportunity  for  newspapers  to 
build  stronger  relationships  with  their 
readers  and  communities. 

Call  Dave  Barber  at  212-715-2131  to 
find  out  more. 
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Media  hordes  move  in  on  O.J.  Simpson  attorneys  Johnnie 


Media  force  waits  outside  the  Criminal  Courts  Building  door 


Cochran  and  Robert  Shapiro,  as  they  arrive  at  the 


for  O.J.  Simpson  trial  participants  and  celebrities  to  enter 


courthouse. 


and  exit. 


action  poured  in  after  syndicated 
columnist  Mike  Royko  suggested  that 
readers  write  to  Ito,  urging  him  to  han 
television  from  the  courtroom  “if  you 
feel  you  are  being  overexposed”  to  its 
coverage. 

Royko  added,  however,  “It  is  not  re¬ 
quired  that  you  wallow  in  Simpson’s 
trial.  Unless,  of  course,  you  choose  to 
wallow  like  the  piggy-wiggy  you  might 
be.  Then,  you  should  not  complain 
about  the  media  circus,  since  there 
would  never  be  a  circus  unless  there 
was  an  avid,  ticket-buying  audience.” 


Ito  has  scheduled  a  Nov.  7  hearing 
on  the  matter  of  removing  the  TV 
camera  from  his  courtroom. 

Taking  up  the  issue,  veteran  Los  An¬ 
geles  Times  newsman  Bill  Boyarsky, 
who  has  been  writing  a  daily  column, 
the  Spin,  on  the  courtroom  proceed¬ 
ings  and  the  media’s  role  in  the  case, 
observed  sardonically;  “While  most 
people  think  the  news  media  have  be¬ 
haved  irresponsibly  in  covering  the 
case,  according  to  a  Times  poll,  they 
can’t  get  enough  of  those  irresponsible 
words  and  pictures.” 

Boyarsky  noted  that  three  out  of  five 
people  questioned  in  the  survey  — 
60%  of  the  1,703  Los  Angeles  County 
residents  interviewed  —  said  they 
watch  the  Simpson  news  closely. 

“In  other  words,”  the  columnist  con¬ 


tinued,  “people  are  interested.  They 
read,  listen  and  watch.  That’s  why  the 
Simpson  media  army  is  on  duty.  The 
story  brings  in  readers,  listeners,  view¬ 
ers  and  advertisers.” 

But  anyone  watching  the  “media 
army”  outside  the  Criminal  Courts 
Building  in  downtown  Los  Angeles 
might  get  the  impression  that  it’s  all 
one  big  stage  show,  in  a  city  whose  rep¬ 
utation  is  built  largely  on  entertain¬ 
ment. 

A  massive  phalanx  of  TV  camera 
crews  and  still  photographers  con¬ 


cipals  when  they  arrive  at  or  leave  the 
court  building. 

On  a  recent  day,  the  media  swarm¬ 
ed  over  Robert  Shapiro,  Simpson’s  lead 
attorney,  the  second  he  alighted  from 
his  car.  A  little  later,  police  detective 
Mark  Fuhrman,  a  controversial  figure 
in  the  murder  investigation,  was  be¬ 
sieged  as  he  left  the  courthouse. 

Pickings  are  sometimes  slim.  Some 
trial  celebrities  have  been  departing 
from  back  doors  and  ordering  their 
lunches,  perhaps  to  avoid  a  media  con¬ 
frontation. 

The  courthouse  atmosphere  is  made 
even  more  surreal  by  an  array  of  street 
entrepreneurs  hawking  pro-Simpson 
T-shirts,  baseball  caps,  and  buttons 
with  such  logos  as  “Don’t  Squeeze  the 


Juice”  and  “Free  O.J.” 

At  various  times,  the  scene  has  been 
further  enlivened  by  a  performance 
artist  with  a  question  mark  painted  on 
his  face,  who  hands  out  phony  dollar 
bills  with  Simpson’s  picture  replacing 
that  of  George  Washington. 

There  also  is  a  daily  appearance  of 
media  groupies,  some  wearing  fake 
press  badges.  One  was  copied  so  care¬ 
fully  that  it  would  probably  pass  casual 
inspection. 

More  entertainment  was  provided 
on  one  occasion  by  popular  disc  jockey 
Rick  Dees,  who  carried  on  his  drive¬ 
time  show  amid  the  chaos. 

Viewing  the  whole  pageant,  Oddivar 
Stenstrom,  a  reporter  for  TV-2,  a  na¬ 
tional  TV  network  in  Norway,  said  his 
main  interest  was  in  covering  the  “me¬ 
dia  madness,”  rather  than  the  trial  it¬ 
self. 

Across  the  street  from  the  court¬ 
house  is  “Camp  O.J.,”  a  parking  lot 
crammed  with  soaring  TV  platforms 
on  scaffolding,  satellite  dishes,  mobile 
homes  for  broadcast  personnel,  and 
even  portable  toilets. 

There,  the  major  networks  and  sta¬ 
tions,  occasionally  with  appearances 
by  NBC’s  Tom  Brokaw  and  ABC’s  Pe¬ 
ter  Jennings,  tell  the  O.J.  Simpson  sto¬ 
ry  to  the  nation  and,  in  the  case  of 
CNN,  to  the  world. 

Things  are  calmer  on  the  12th  floor 
of  the  courthouse,  where  the  press¬ 
rooms  are.  In  the  somewhat  cramped 
print  quarters,  reporters,  eyeing  the 
TV  monitors,  take  notes  on  their  lap¬ 
tops  or  notebooks  when  the  trial  is  in 
session.  During  slack  periods,  they 
sometimes  interview  one  another. 
Shoheen  Maghame,  of  City  News  Ser¬ 
vice,  was  quickly  surrounded  by  her 


Viewing  the  whole  pageant,  Oddivar  Stenstrom, 
a  reporter  for  TV'2,  a  national  TV  network  in 
Norway,  said  his  main  interest  was  in  covering  the 
“media  madness,”  rather  than  the  trial  itself. 


verges  swiftly  on  any  of  the  trial’s  prin¬ 
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City  News  Service  reporter  Shoheen  Maghame  is  confronted  The  courthouse  pressroom  for  print  reporters  covering  the 

by  the  media  about  her  interview  with  Denise  Brown,  sister  O.J,  Simpson  trial,  unlike  the  outdoor  ‘camp  O.J.,’  is 

of  Nicole  Brown  Simpson.  cramped. 


colleagues  when  it  was  learned  she  had 
interviewed  Denise  Brown,  Nicole 
Simpson  sister. 

So  far,  the  proceedings  have  consist¬ 
ed  mostly  of  arguments  over  evidence 
seized  hy  the  police.  Until  a  jury  is 
chosen  and  the  actual  trial  begins, 
even  newspeople  without  permanent 
seats  can  often  get  into  the  courtroom 
on  a  first-come-first-served  basis  if 
they  have  the  proper  credentials. 

The  room  is  barricaded  from  en¬ 
trance  by  metal  detectors  and  bailiffs, 
who  turn  away  anyone  without  official 
identification. 

Still  and  broadcast  photographers 
are  barred  from  filming  anywhere  on 
the  ninth  floor  by  order  of  Judge  Ito. 

In  the  pressroom,  concern  over  the 
possibility  of  a  TV-less  trial  hangs  over 
many  of  the  occupants. 

“If  he  [Ito]  shuts  off  the  camera, 
what  happens  to  people  like  myself, 
who  will  have  only  one-quarter  access 
to  the  courtroom  when  the  actual  trial 
starts?”  asked  Laura  Mecoy  of  the 
Sacramento  Bee. 

“How  do  we  cover  the  trial,  except 
by  waiting  for  my  colleagues  to  come 
in  and  give  me  a  pool  report?  You  can’t 
cover  a  full  trial  that  way.  It’s  not  going 
to  work.” 

New  York  Times  correspondent 
David  Margolick  agreed  there  would  be 
serious  problems  if  TV  is  cut  off,  but 
he  expressed  irritation  over  the  Times 
having  to  share  one  courtroom  seat 
with  the  three  other  New  York  dailies. 

Saying  that  the  Times  is  seeking  a 
better  arrangement  for  itself,  Margolick 
commented:  “You  have  to  be  inside  to 
get  the  sound  and  smells  of  the  case.” 

That  the  Times  was  relegated  to  rel¬ 
atively  skimpy  seating  reflects  “a  bit  of 


Los  Angeles  parochialism,”  Margolick 
said. 

Shirley  Perlman  of  New  York  News- 
day  said  her  paper  plans  no  protest  un¬ 
less  a  paper  in  its  seating  group  gets 
preferential  treatment.  “Right  now, 
we’re  getting  the  same  treatment  as  all 
out-of-town  newspapers,”  she  said. 

City  News  Service  vice  president  Yet 


Lock,  who  is  in  charge  of  print  press¬ 
room  accommodations  but  not  those  in 
the  courtroom,  said  he  believed  press 
arrangements  “have  worked  out  pretty 
well,  considering  the  number  of  media 
here  and  the  number  that  want  space.” 

As  to  courtroom  seating.  Lock  said, 
“There  is  some  grumbling,  but  I  have 
not  heard  very  much."  BE^P 


Simpson  trial  judge 
takes  no  action 
against  media  —  for  now 


by  M.L.  Stein 

WHILE  A  TELEVISION  newswoman 
sat  in  the  courtroom,  holding  a  subpoe¬ 
na  to  testify  about  news  leaks  in  the 
O.J.  Simpson  trial,  a  battery  of  lawyers 
succeeded  in  getting  the  subpoena 
quashed  and  heading  off  a  defense  mo¬ 
tion  for  a  far-ranging  probe  of  alleged¬ 
ly  false  media  reports  in  the  case. 

After  hearing  lengthy  arguments 
from  defense  attorneys  and  media 
lawyers,  Los  Angeles  Superior  Court 
Judge  Lance  Ito  decided  not  to  call  to 
the  stand  Los  Angeles  TV  reporter 
Trade  Savage  and  three  other  KNBC 
(Channel  4)  employees.  The  foursome 
were  to  be  questioned  about  a  report 
by  the  station  that  DNA  blood  tests  on 
socks  found  in  Simpson’s  bedroom  ge¬ 
netically  matched  the  blood  of  Nicole 
Brown  Simpson. 

Simpson  is  charged  with  the  stab¬ 


bing  deaths  of  his  ex-wife  and  her 
friend,  Ronald  Goldman. 

The  judge  made  the  ruling  after 
KNBC  attorney  Ann  Egerton  stated 
flatly  that  Savage  would  refuse  to  re¬ 
veal  the  source  of  her  information  un¬ 
der  the  California  shield  law. 

Ito  also  denied  for  the  time  being 
another  defense  motion  that  it  be 
awarded  extra  preemptory  challenges 
in  jury  selection,  to  offset  alleged  dam¬ 
age  to  its  case  by  the  city  attorney’s  re¬ 
lease  of  the  widely  publicized  “911 
tapes.” 

The  tapes  involve  a  a  late-night  call 
to  police  by  N  icole,  who  claimed  Simp¬ 
son  had  battered  down  her  door  in  a 
wild  rage. 

The  judge  said  he  would  hold  off  on 
the  request  until  it  is  determined  that 
the  defense,  which  had  sought  40  chal¬ 
lenges,  has  exhausted  its  normal  20 
peremptory  challenges.  However,  Ito 
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"There  is  a  myriad  of  false  information 
that  would  cause  a  reasonable  person  to 
be  skeptical  of  anything  they  read  or 
hear  about  the  case  in  the  popular 
press.” 

—  Los  Angeles  Superior  Court  Judge 
Lance  Ito,  commenting  on  media  cover¬ 
age  of  the  O.J.  Simpson  case 


expressed  “concern”  that  more  than 
95%  of  the  impaneled  jurors  said  they 
had  knowledge  of  the  tapes.  He  said  he 
would  take  that  fact  into  considera¬ 
tion,  if  another  ruling  on  the  challenge 
issue  is  necessary. 

The  city  attorney’s  office  and  media 
lawyers  argued  that  the  city  was  legally 
obligated  to  hand  over  the  tapes  on  re¬ 
quest. 

Defense  attorney  Robert  Shapiro 
pushed  harder  on  the  DNA  report. 
Testimony  from  Savage,  Shapiro  con¬ 
tended,  would  likely  show  that  the  leak 
came  from  the  police,  prosecution  or 
someone  in  the  police  testing  laborato¬ 
ry- 

Shapiro  said  he  also  intended  to  call 
a  police  official  and  a  deputy  district 
attorney  to  confirm  the  source  of  the 
DNA  report,  which,  since  the  broad¬ 
cast,  has  been  declared  false  by  both 
the  police  and  prosecution. 

Ito  suggested  that  the  repudiated 
leak  could  actually  benefit  Simpson, 
because  it  would  “show  publicly  that 
the  media  is  fallible.” 

He  added  that  in  the  jury  selection 
he  has  held  up  the  DNA  broadcast  as  a 
“prime  example  of  ‘don’t  believe  what 
you  read  in  the  media  about  this  case.’” 

But  Shapiro  asserted  that  the 
KNBC  report  was  one  of  many  “erro¬ 


neous  leaks. 

“There  is  a  compounding  effect  in 
the  minds  of  people  and,  after  a  while, 
it  becomes  very  difficult  to  take  things 
out  of  someone’s  mind,”  the  attorney 
said.  He  further  charged  that  the  leaks 
were  “deliberately  done  by  an  agency 
involved  in  this  case.” 

The  DNA  leak,  he  argued,  could  be¬ 
come  a  “self-fulfilling  prophecy,”  in 
that  blood  samples  could  be  deliberate¬ 
ly  contaminated  to  yield  the  false  find¬ 
ings  contained  in  the  KNBC  broad¬ 
cast. 

Shapiro’s  defense  colleague,  Johnnie 
Cochran,  said  they  were  not  attempt¬ 
ing  to  “fight  with  the  media. 

“As  Mark  Twain  said,  ‘Never  pick  an 
argument  with  someone  who  buys  ink 
by  the  barrel,’  said  Cochran.  “We  are 
just  trying  to  protect  our  client.  This 
won’t  be  the  last  leak.” 

Deputy  District  Attorney  William 
Hodgman  termed  the  inquiry  into 
leaks  “unwarranted  and  not  likely  to 
lead  anywhere.” 

Prosecution  teammate  Marcia  Clark 
contended  that  a  number  of  media  sto¬ 
ries  actually  have  hurt  the  prosecution 
and  helped  Simpson’s  case.  As  an  ex¬ 
ample,  she  cited  reports  that  Nicole 
Brown  Simpson  and  Goldman  may 
have  had  a  romantic  relationship. 

In  seeking  a  quashing  of  subpoenas 
against  KNBC  personnel,  attorney 
Egerton  charged  that  the  defense’s  at¬ 
tempt  to  conduct  a  “free-ranging  in¬ 
quiry  into  KNBC’s  confidential  sources 
is  unauthorized  and  impermissible  .... 
Mr.  Shapiro  apparently  contends  that, 
simply  by  making  broad  references  to 
the  defendant’s  fair-trial  rights,  this 
free-floating  committee  of  inquiry  into 
our  news  gathering  and  reporting  will 
be  allowed.” 

Egerton  added  that  such  an  inquiry 
has  no  legal  precedent  and  that,  if 
granted,  would  “make  new,  bad  law.” 

The  lawyer  also  contended  that  the 
defense  itself  has  freely  used  the  media 
for  its  benefit.  She  cited  the  New  York¬ 
er  magazine  article  in  which  a  defense 
source  apparently  leaked  an  allegation 
that  an  investigating  detective  might 
have  taken  a  bloody  glove  from  the 
murdered  woman’s  house  and  planted 
it  at  Simpson’  home. 

Simpson’s  letter,  written  before  his 
dramatic  freeway  ride  was  also  made 
available  to  the  media,  the  attorney 
added. 

“We  ask  the  court  not  to  allow  Mr. 
Shapiro  to  attack  news  reports  he  does 
not  like  by  punishing  reporters.” 

Attorney  Royal  Oakes,  representing 


the  Radio  and  Television  News  Associ¬ 
ation,  said  every  high-profile  trial  has 
leaks. 

“If  all  a  lawyer  has  to  do  to  destroy 
the  shield  law  is  to  say  ‘There  is  a  con¬ 
spiracy  out  there  and  people  are  out  to 
get  my  clients,’  the  law  would  be  worth¬ 
less,”  he  contended. 

The  attorney  suggested  that  poten¬ 
tial  jurors  probably  have  heard  more 
negative  reports  about  the  DNA  story 
than  positive  ones,  a  point  in  Simp¬ 
son’s  favor. 

The  argument  was  taken  up  by 
American  Civil  Liberties  Union  lawyer 
Douglas  Mirell,  who  maintained  that 
calling  Savage  about  leaks  would  be  an 
“exercise  in  futility”  and  a  “waste  of  ju¬ 
dicial  time,”  since  she  would  only  an¬ 
swer  “foundational”  questions  such  as 
her  title  and  the  nature  of  her  job. 

Mirell  also  hypothesized  that  if  Ito 
extends  a  leak  hunt  to  the  tabloid 
press,  “these  proceedings  are  going  to 
on  for  a  long  time.” 

The  tabloids’  handling  of  the  Simp¬ 
son  case  has  been  “much  more  inflam¬ 
matory  than  anything  in  the  main¬ 
stream  media,”  he  said. 

If  the  leak  probe  continues,  Mirell 
conjectured,  every  reporter  covering 
the  trial  would  potentially  be  subject  to 
a  subpoena. 

Ito  upheld  the  media  arguments,  af¬ 
ter  asking  Egerton  directly  if  Savage 
and  other  station  personnel  would 
refuse  to  name  her  source  under  oath. 

“Yes,  your  honor,  that’s  what  they 
will  do,”  the  lawyer  replied. 

Ito  expressed  doubt  that  the  leaks 
were  “prejudicial.”  He  posed  the  possi¬ 
bility  that  Simpson  might  have  bene¬ 
fited  from  news  stories  that  reported 
the  errors  of  the  DNA  leak  and  the 
uncovering  of  the  “bloody  ski  mask” 
found  at  the  murder  scene,  which  was 
widely  publicized. 

“There  is  a  myriad  of  false  informa¬ 
tion  that  would  cause  a  reasonable  per¬ 
son  to  be  skeptical  of  anything  they 
read  or  hear  about  the  case  in  the  pop¬ 
ular  press,”  the  judge  stated. 

NPPA  sends  plea 
to  Judge  Ito 

THE  NATIONAL  PRESS  Photogra¬ 
phers  Association  has  written  to  O.J. 
Simpson  murder  trial  judge  Lance  Ito  to 
“add  its  voice  to  those  urging”  him  to 
continue  to  allow  photographic  cover¬ 
age  of  the  court  proceedings. 


(See  NPPA  on  page  44) 
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‘Political 

Correctness’ 

Journalists  attempt  to  define  what  it  means  today 


by  Dorothy  Qiobbe 

POLITICAL  CORRECTNESS,  THE 
term  that  was  born  in  the  1960s  and 
sparks  fervent  debates  in  the  1990s, 
was  the  topic  of  discussion  at  a  recent 
meeting  of  editorial  writers  and  colum¬ 
nists. 

A  panel  of  speakers,  moderated  by 
Stephen  Isaacs,  associate  dean  of  Co¬ 
lumbia  Graduate  School  of  Journalism, 
met  last  week  for  the  New  York  con¬ 
vention  of  the  Association  of  Opinion 
Page  Editors.  One  consensus  point  was 
that  some  current  interpretations  of 
“political  correctness”  don’t  bear  much 
resemblance  to  its  original  intent. 

Amity  Shales,  editorial  writer  for 
the  Wall  Street  Journal,  noted  that  dur¬ 
ing  the  1960s  and  1970s,  the  country 
became  increasingly  aware  and  wel¬ 
coming  of  its  growing  diversity  and  the 
accompanying  range  of  views.  But, 
Shales  said  the  good  intentions  of  po¬ 
litical  correctness  were  lost,  and  “By 
the  time  I  finished  college,  I  was  under 
the  impression  that  what  was  happen¬ 
ing  in  the  name  of  diversity  was  occa¬ 
sionally  the  opposite  of  tolerance.” 

For  Shales,  political  correctness  has 
come  to  symbolize,  “a  sense  of  airless¬ 
ness  .  .  .  that  is  the  opposite  of  the  tol¬ 
erant,  interesting  feeling  that  started 
all  of  this  in  the  1960s.” 

Juan  Gonzales,  columnist  for  the 
New  York  Daily  News,  agreed  the  term 
has  taken  on  negative  connotations. 
However,  he  laid  blame  at  the  feet  of 
those  who,  he  said,  want  to  protect 
long-held  influence. 

In  Gonzales’  opinion,  “Political  cor¬ 
rectness  is  a  label  foisted  on  dissident 
voices  by  those  who  want  to  maintain 
the  mainstream  views  in  media  and  ed¬ 
ucation.” 

Gabriel  Rotello,  a  columnist  for 
Newsday  and  New  York  Newsday  said 
the  term  is  wielded  as  a  club  “to  blud¬ 
geon  anybody  who  agrees  with  the  idea 
that  [for  example],  gay  people  should 
not  be  oppressed  .  .  .  .  ” 


He  also  noted  a  self-defeating  form 
of  political  correctness  that  “attempts 
to  censor  opinions  that  are  different 
from  the  sort  of  classic  left-wing  ideol¬ 
ogy  of  the  60’s.” 

Judy  Dugan,  Voices  editor  for  the 
Los  Angeles  Times,  views  political  cor¬ 
rectness  as  a  “pejorative  label,”  utilized 
by  “people  who  are  trying  to  put  down 
the  idea  of  a  more  rounded  world  in 
newspapers,  or  anywhere.” 

Political  correctness  “makes  you 
think  of  some  Stalinist  rigidity  that  is 
not  the  reality  in  trying  to  achieve  di¬ 
versity,”  Dugan  said. 


The  expression  takes  on  various 
connotations  in  different  parts  of  the 
country,  noted  Bob  Moos,  op-ed  editor 
for  the  Dallas  Morning  News . 

In  Texas,  political  correctness  is  a 
“negative  buzzword”  used  by  “native 
Texans  who  are  somewhat  alarmed  or 
concerned  that  Texas  today  is  a  lot  dif¬ 
ferent  than  Texas  twenty  or  thirty 
years  ago.” 

Michael  McGough,  editorial  page 
editor  for  the  Pittsburgh  Post-Gazette 
believes  that  political  correctness  has 
degenerated  into  a  “club  to  hit  liberals 
with.” 

“These  are  words  that  people  use  at 
cocktail  parties  or  at  the  water  cooler,” 
McGough  said.  “Whether  it’s  as  big  a 
threat  as  people  who  of  obsess  about  it 
think  [it  is]  .  .  .  or  whether  it  has  any¬ 
thing  to  do  with  the  way  conservatives 
use  it  to  hit  people  over  the  head  is 
still  another  question.” 

While  political  correctness  sets  off 
endless  rounds  of  debate  in  academic 
and  journalistic  circles,  McGough  said 
that  “a  lot  of  our  readers  are  very  so¬ 


phisticated  and  have  other  things  on 
their  mind.” 

Walter  Braun,  editorial  page  editor 
for  the  Manhattan  (Kan.)  Mercury 
News  said  that  “I  think  its  becoming 
politically  correct  to  be  politically  in¬ 
correct  ...” 

Isaacs  asked  the  panel  members  if, 
in  an  effort  to  achieve  diversity,  news¬ 
papers  should  link  a  portion  of  editors’ 
compensation  to  the  frequency  of  mi¬ 
nority  groups  that  are  quoted  or  are 
the  subject  of  front  page  news  stories. 

Margaret  O’Brien  Steinfels,  editor  of 
Commonweal  said  the  concept  is  “un¬ 


professional,  bribery  and  1  think  it’s 
shaping,  deforming  the  news  ...” 

But  Sheryl  McCarthy,  a  columnist 
for  Newsday  and  New  York  Newsday, 
disagreed,  saying  that  “the  point  is  that 
the  news  has  always  been  deformed.  If 
you  ever  want  to  make  [diversity] 
something  real .  .  .  you  tie  your  goals  to 
the  bottom  line,  which  is  the  way  you 
tie  all  of  your  goals,  and  that  says  you’re 
serious  about  it.” 

Gonzalez  viewed  the  idea  as  “a  tpe- 
chanical  solution  to  a  much  more  com¬ 
plex  problem.” 

“1  understand  the  intent,  but  it’s  not 
tbe  proper  way  I  think  to  deal  with  this 
kind  of  situation,”  he  said.  [Although] 
“I’m  not  opposed  to  the  ideas  of  estab¬ 
lishing  hiring  goals  for  any  company, 
because  companies  set  numerical  goals 
for  practically  everything  else.” 

Gonzalez  cited  the  dearth  of  Latino 
columnists  when  he  grew  up  in  the  city 
40  years  ago. 

“Now,  25  or  30  years  later,  with  two 


“Political  correctness  is  a  label  foisted  on  dissident 
voices  by  those  who  want  to  maintain  the 
mainstream  views  in  media  and  education.” 
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Divided 
They  Stand 

Providence  Journal- Bulletin  and  union  in  a  tense 
standoff  over  management  demand  to  share  health  costs 


Providence  Newspaper  Quild  members  and  their  supporters  marched  in  the  spring 
in  protest  of  management’s  stance  in  contract  negotiations. 


by  Qeorge  Qarneau 

IN  BREEZY  RHODE  Island,  tension  is 
building  in  yearlong  contract  dispute 
marked  by  internal  sniping  and  public 
displays  of  antagonism  between  the 
Providence  Journal-Bulletin  and  the 
Providence  Newspaper  Guild. 

The  Guild  contract,  covering  425 
Providence  Journal  Co.  employees  in 
news,  advertising,  accounting  and 
housekeeping,  formally  expired  June  16 
when  management  halted  month-to- 
month  extensions  that  began  when  the 
last  contract  ran  out  Jan.  1. 

Since  June,  the  union,  the  largest  of 
three  at  the  paper,  has  been  raising  the 
pressure:  mounting  work-to-rule  job 
actions,  filing  complaints  with  state  la¬ 
bor  regulators,  withholding  bylines, 
rallying  in  front  of  the  newspaper, 
mailing  letters  to  business  leaders  and 
organizing  reader  boycotts.  It  even 
hired  a  plane  to  fly  over  the  Fourth  of 
July  parade  towing  a  giant  message  urg¬ 
ing  the  company  to  settle. 

After  management  proffered  its  “last 
and  final  offer”  May  27,  the  union  ex¬ 
pected  it  would  be  followed  by  the  de¬ 
claration  of  an  impasse  and  the  post¬ 
ing  of  conditions. 

The  union  made  no  formal  response 
except  to  request  details  over  the  sum¬ 
mer.  Meanwhile,  management  posted 
notices  declaring  an  impasse,  but  failed 
to  notify  the  union  directly,  said  Frank 
Santafede,  an  editor  who  is  president 
of  the  Guild  local. 

Finally,  on  Sept.  9,  union  members 
resoundingly  rejected  the  offer  in  a 
306-to-26  vote  whose  85%  turnout 
broke  records. 

Talks  were  continuing  informally 
and  under  wraps  of  a  confidentiality 
agreement,  Santafede  said. 

Negotiations  are  bogged  down  over 
company  demands  to  institute  flexible 
benefits,  including  shifting  some  of  the 
cost  of  health  insurance  to  workers. 


The  demands  are  too  open  ended  for 
the  union,  which  refuses  to  go  along 
unless  it  knows  how  much  members 
will  pay  for  health  and  what  they  will 
get. 

The  union  says  it  can’t  negotiate  pay 
unless  it  knows  the  cost  of  health  in¬ 
surance. 

Meanwhile,  the  union  opposes  man¬ 
agement  demands  to  remove  13  ac¬ 
counting  jobs  from  union  jurisdiction, 
to  institute  a  two-tier  wage  scale  for  re¬ 
porters,  and  to  exclude  from  jurisdic¬ 
tion  any  jobs  in  “new  ventures”  the 
company  starts,  including  six  or  seven 
editors  to  be  hired  for  a  planned  elec¬ 
tronic  service  with  Prodigy. 

Company  executives  declined  to 
comment. 

Union  leaders  said  they  were  sur¬ 
prised  by  the  protracted  standoff.  The 
Guild  usually  reaches  agreement  on  a 
new  contract  in  January.  Its  last  strike 
against  the  company  was  21  years  ago. 

Talks  started  amicably.  The  compa¬ 


ny,  seeking  a  “new  era”  in  labor  rela¬ 
tions,  asked  the  union  to  agree  to  mu¬ 
tual  gains  bargaining,  or  interest  bar¬ 
gaining,  a  non-confrontational  form  of 
negotiation  based  on  setting  goals.  The 
company  even  sent  union  negotiators 
to  learn  about  the  process  from  Cor¬ 
nell  University  professors. 

Bargaining  went  well  for  months. 
Minor  issues,  including  streamlining 
the  grievance  process,  were  settled  am¬ 
icably,  Santafede  said. 

Then  management  presented  “a 
number  of  very  troubling  proposals,” 
Santafede  said.  Chief  among  them  was 
the  proposal  that  the  Guild  accept  a 
flexible  health  plan,  the  same  as  insti¬ 
tuted  two  years  ago  among  manage¬ 
ment  and  union-exempt  employees. 

Guild  members  now  pay  nothing  for 
health  insurance. 

While  the  company  said  the  plan 
pays  for  93%  to  94%  of  coverage,  the 
union  says  the  proposal  saddles  em¬ 
ployees  with  unknown  costs  for  unde- 
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fined  coverage. 

“We  are  asking  that  any  increase  in 
premiums  be  predictable,”  Santafede 
said. 

He  said  the  union  accepts  in  princi¬ 
ple  the  responsibility  to  shoulder  some 
health  costs,  but  not  under  manage¬ 
ment’s  current  terms. 

While  the  union  doesn’t  want  to 
bargain  for  pay  until  it  knows  how 
much  health  coverage  will  cost, 
Santafede  said  the  company  has  pro¬ 
posed  a  three  year  contract  calling  for 
annual  raises  of  3%,  2%  and  2%,  and 
the  union  has  proposed  three  5%  pay 
hikes. 

The  expired  contract  set  top  mini¬ 
mum  pay  for  reporters  at  $835  a  week. 

The  union  has  tried  to  make  its 
point  internally  and  in  public. 

In  shop,  it  challenged  management 
in  June  with  a  work-to-rule  action  on 
the  night  copy  desk,  where  Guild 
members  started  taking  30-minute  din¬ 
ner  breaks,  after  years  of  eating  at  their 
desks.  The  union  said  supervisors  or¬ 
dered  workers  back  to  their  desks  un¬ 
der  threat  of  disciplinary  action. 

The  union  complained  to  the  state 
labor  department,  which  held  that 
workers  are  entitled  under  state  law  to 
their  unpaid  break,  whether  or  not 
they  took  it  before.  Management  has 
abided  by  the  ruling  and  is  scheduling 
when  Guild  covered  workers  may  take 
breaks. 

In  another  action,  union  members 
who  were  not  scheduled  to  work  on 
election  night  recently  sneaked  into 
the  newsroom  and  replaced  editors 
who  slipped  out  for  breaks.  On  a  sig¬ 
nal,  the  unscheduled  workers,  wearing 
red  Guild  T-shirts,  walked  out  en 
masse,  leaving  the  newsroom  nearly 
empty  as  deadline  neared  and  supervi¬ 
sors  were  powerless,  according  to 
Martha  Smith,  columnist  and  Guild 
shop  steward. 

Adding  to  the  chaos,  reporters  de¬ 
layed  filing  stories  until  deadline,  she 
said,  and  withheld  their  bylines  from 
the  paper’s  election  coverage  the  next 
day. 

Smith,  who  has  accused  the  paper  of 
sexual  harassment  in  a  complaint  filed 
with  the  state’s  human  rights  commis¬ 
sion,  said  the  union  has  come  to  a 
“crossroads”  in  the  escalating  contract 
dispute. 

“The  message  we  sent  to  our  negoti¬ 
ating  committee  is  that  we  are  in  it  for 
the  long  haul.  We  are  not  going  any¬ 
where,”  she  said.  “If  it  takes  two  years 
to  negotiate  to  a  satisfactory  conclu¬ 
sion,  then  that’s  what  it  takes.” 
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The  union  has  not  taken  a  strike 
vote  nor  was  it  talking  about  one. 
Santafede  characterized  a  strike  as  a 
“weapon  of  last  resort”  that  would 
damage  both  sides. 

He  said  members  are  determined  be¬ 
cause  the  contract  involves  more  than 
just  pay  and  benefits. 


by  Qeorge  Qarneau 

A  UNION  NEGOTIATING  with  a  pri¬ 
vately-owned  newspaper  company  has 
no  way  of  knowing  how  profitable  the 
company  is  —  a  blindness  that  weakens 
the  union’s  bargaining  position. 

With  that  in  mind,  the  Providence 
Newspaper  Guild  earlier  this  year 
bought  a  stake  —  actually  just  one  share 
—  in  closely  held  Providence  journal 
Co.  That  piddling  ownership  entitles 
the  union  to  a  wealth  of  information, 
everything,  in  fact,  that  the  company 
tells  shareholders  about  its  performance. 

Plus,  the  union  gets  the  right  to  at¬ 
tend  shareholder  meetings,  which  is  just 
what  it  did  last  April  when  it  sent  a  rep¬ 
resentative  to  hear  publisher/CEO 
Stephen  Hamblett  report  on  the  com¬ 
pany’s  financial  performance  to  more 
than  100  other  shareholders  and  com¬ 
pany  officers. 

Gregory  Smith,  JoumaUBulletin  assis¬ 
tant  business  news  editor  and  Guild 
treasurer,  took  notebook  in  hand  and 
listened  to  the  company’s  financial  se¬ 
crets,  or  at  least  the  basic  results  the 
company  reports,  which  is  less  than 
publicly  traded  companies  are  required 
to  tell  the  public. 

According  to  company  reports.  Provi¬ 
dence  journal  Co.  reported  a  net  loss  of 
$21.1  million  last  year  on  revenues  of 
$353.7  million.  The  loss  was  attributed 
to  the  acquisition  of  a  cable  company. 
In  1992  it  reported  net  income  of  $10.1 
million. 

The  newspaper  division,  essentially 
the  Journal-Bulletin,  posted  1993  rev¬ 
enues  of  $125  million,  up  4%  from  a 
year  earlier  and  the  third  straight  annu¬ 
al  increase  since  the  1989-91  recession. 
The  company  does  not  break  out  prof- 


“It’s  about  how  work  will  be  done  in 
the  future,”  Santafede  said.  “Members 
are  determined  that  they  will  not  ac¬ 
cept  a  contract  that  does  not  provide 
predictability  for  their  medical  costs,  a 
contract  that  takes  money  out  of  their 
pockets  and  cuts  their  ability  to  pro¬ 
vide  for  their  families.” 


its  of  operating  segments. 

Hamblett  told  shareholders  that  a 
small  gain  in  ad  revenues  would  bring 
the  paper  back  to  the  heady  profit  mar¬ 
gin’s  of  the  1980s  but  that  cost  control 
would  spell  the  difference. 

“The  message  delivered  behind 
closed  doors  by  Hamblett  at  the  annual 
meeting  was  considerably  more  upbeat 
than  that  delivered  to  employees,  who 
have  been  told  to  tighten  their  belts,” 
Smith  wrote. 

“For  years  people  have  been  saying 
we  should  buy  stock  in  the  company  but 
we  never  had  the  chance,”  said  Frank 
Santafede,  an  editor  and  president  of 
the  Guild  local. 

Santafede  said  the  union  found  out 
—  through  a  chance  discussion  on  a 
bus  between  a  union  member  and  a 
stock  broker  —  that  138  Providence 
journal  Co.  shares  were  for  sale  for 
$9,000  each  as  part  of  an  estate  sale.  He 
said  the  company,  which  has  the  right  of 
first  refusal,  offered  about  $8,600  a 
share  —  an  offer  the  brokerage  refused. 

The  union  negotiated  to  buy  one 
share  for  about  $9,100,  including  fees. 

For  the  company  —  amid  a  mounting 
dispute  with  the  Guild  —  it  was  like  the 
enemy  sitting  in  on  a  family  gathering. 

“What  a  scene  it  was,”  Smith  said. 
The  company  brought  in  “extraordinary 
security”  —  including  a  flotilla  of  city 
police  and  private  security  guards  —  for 
the  April  meeting  at  its  downtown 
headquarters. 

Even  though  the  union  cleared  his  at¬ 
tendance  in  advance.  Smith  rode  up¬ 
stairs  in  an  elevator  with  the  head  of 
company  security. 

The  company  made  no  effort  to  deter 
(See  Quild  on  page  44) 
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Campus  Journalism 

Censorship  at 
BYU  is  kept 
in  the  closet 

Former  student  journalists  say  Brigham  Young 
University  provost  and  other  administrators  acted 
as  censors  of  campus'paper  copy  over  the  years 


by  Allan  Wolper 

BRIAN  KAGEL  STILL  can  see  Brig¬ 
ham  Young  University  Provost  Bruce 
Hafen,  bent  over  his  desk  with  a  red 
felt-tip  pen,  carefully  editing  a  campus 
newspaper  story  on  evolution. 

“Provost  Hafen  kept  hacking  away  at 
the  paragraphs,  saying  this  science  pro¬ 
fessor  can’t  say  this,  and  that  science 
professor  can’t  say  that,”  Kagel  said. 

When  Hafen  finished,  the  young 
journalist  took  the  marked-up  copy 
about  a  dispute  between  the  school's 
science  and  religion  professors  back  to 
the  Daily  Universe  and  published  it. 

“I  guess  in  Provost  Hafen’s  mind  a 
story  on  evolution  merited  that  re¬ 
sponse  to  keep  the  peace  on  campus,” 
recalled  the  25-year-old  journalist. 

Kagel  looks  back  at  that  September 
1992  evening  session  in  Hafen’s  third- 
floor  office  of  the  BYU  Abraham 
Smoot  building  with  sadness  and  re¬ 
gret. 

“There  was  not  much  I  could  say,” 
said  Kagel,  then  a  senior  writer  for  the 
student  newspaper.  “Provost  Hafen  was 
second  in  command  at  BYU.  I  didn’t 
want  to  jeopardize  my  position. 

“I  had  taken  classes  on  freedom  of 
the  press  and  knew  that  private  institu¬ 
tions  like  BYU  had  a  lot  of  leeway,  but 
they  never  give  you  any  reasons  for 
their  prior  restraint. 

“The  only  thing  they  say  is.  Why  air 
our  dirty  laundry  in  public  since  so 

Wolper,  an  associate  professor  of 
journalism  at  the  Newark  campus  of 
Rutgers  University,  covers  campus 
journalism  for  E&P. 


“I  was  expressly  told  not  to  draw  a  cari¬ 
cature  of  BYU  President  Rex  Lee.  That 
made  me  mad.  It’s  what  cartoons  are 
about.  You  are  always  surprised  at  what 
will  offend  them.  It  was  an  interesting 
struggle.” 

—  John  de  Rosier,  now  an  editorial 
cartoonist  with  the  Mobile  Press  Regis¬ 
ter,  who  skewered  BYU  with  gentle, 
satirical  strokes  until  he  graduated  last 
spring. 


many  others  are  willing  to  take  pot¬ 
shots  at  the  Mormon  church.” 

And  so,  last  fall,  Kagel,  promoted  to 
editor  in  chief,  ignored  the  excommu¬ 
nication  of  six  Mormon  scholars  who 
had  publicly  disagreed  with  the  Church 


of  Jesus  Christ  of  Latter  Day  Saints. 

“It  was  in  the  New  York  Times,  the 
Los  Angeles  Times,”  he  said.  “It  was 
everywhere.  But  I  knew  we  couldn’t 
publish  anything.  So  I  didn’t  even 
bother  to  bring  it  up.” 

Kagel  is  now  the  managing  editor  of 
Sunstone,  a  Salt  Lake  City  magazine 
that  includes  a  wide  range  of  opinion 
from  members  of  the  LDS  church. 

“We’re  all  loyal  to  BYU,”  Kagel  said, 
referring  to  campus  journalists  past 
and  present  who  recount  their  own 
battles  with  the  BYU  administration. 
“I  really  love  that  institution.  It’s  just 
so  painful  to  talk  about.” 

A  BYU  secret 

Daily  Universe  staffers  say  they  have 
been  swapping  censorship  tales  for 
years,  but  rarely  complain  publicly 
about  the  journalistic  restraints  under 
which  they  work. 

They  say  that  they  even  manage  to 
produce  some  serious  journalism  in 
spite  of  the  faculty  controls  that  BYU 
installed  in  1972. 

“We  swept  the  Rocky  Mountain 
Collegiate  Association  Awards  during 
1971  and  1972,”  said  Dale  Van  Atta, 
who  went  on  to  work  with  Washington 
syndicated  columnist  Jack  Anderson. 
“It’s  ironic  that  the  next  year  they 
would  turn  the  paper  over  to  the  facul¬ 
ty” 

Paul  Richards,  who  ran  the  BYU 
public  information  office  until  he  left 
two  years  ago  to  become  editor  of  the 
Provo  (Utah)  Herald,  says  the  univer¬ 
sity  is  very  sensitive. 

“They  come  off  their  chair  pretty 
easily,”  he  said.  “They  are  easily  offend¬ 
ed  and  want  to  be  bulwarks  against  the 
evil  of  the  world.” 

Daily  Universe  staffers  say  they  self¬ 
censor  themselves  to  keep  the  BYU  ad¬ 
ministration  from  demanding  a  correc¬ 
tion  or  apology  after  a  story  is  pub¬ 
lished. 

Still,  editorial  cartoonists  at  BYU, 
say  they  can  slip  a  critical  caricature 
into  the  paper. 

“It’s  a  place  that  teaches  how  to 
push  the  envelope,”  says  John  de 
Rosier,  an  editorial  cartoonist  with  the 
Mobile  Press  Register  who  skewered 
BYU  with  gentle,  satirical  strokes  until 
he  graduated  last  spring. 

“I  was  expressly  told  not  to  draw  a 
caricature  of  BYU  President  Rex  Lee. 
That  made  me  mad.  It’s  what  cartoons 
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This  cartoon  by  Daily  Universe  cartoonist  John  de  Rosier  was 
banned  from  being  published. 
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This  cartoon  by  de  Rosier,  alluding  to  the  administration’s 

attitudes  about  rape,  created  a  stir  among  administrators  af¬ 

ter  it  was  published  in  the  student  newspaper,  but  eventually 
won  an  award  from  the  Utah  chapter  of  the  Society  of  Profes¬ 

sional  Journalists. 


are  about.  You  are  always  surprised  at 
what  will  offend  them.  It  was  an  inter¬ 
esting  struggle.” 

Journalistic  allies 

Kagel,  like  other  student  editors  at 
the  Daily  Universe  before  him,  sought 
out  a  sympathetic  ear  to  hear  his  tale 
of  the  editing  session  in  Provost 
Hafen’s  office. 

“It’s  a  startling  situation  to  have  a 
provost  of  a  university  editing  a  story,” 
said  John  Hughes,  professor  of  journal¬ 
ism  and  director  of  the  International 
Media  Studies  Program. 

“It’s  one  of  the  examples  of  the  prob¬ 
lems  that  exist  here.  Brian  was  in  an¬ 
guish.  But  the  Daily  Universe  is  pub¬ 
lished  as  part  of  the  journalism  depart¬ 
ment  paper.  Students  who  work  for  it 
are  in  journalism  classes.” 

Hughes,  the  1965  Pulitzer  Prize  win¬ 
ner  for  international  reporting  with 
the  Christian  Science  Monitor,  believes 
the  students  benefit  from  the  close 
scrutiny. 

“Everyone  is  owned  by  somebody,” 
Hughes  said.  “They  are  learning  the 
pitfalls  and  perils  they  will  confront  in 
professional  journalism.” 

Hafen’s  recollection 

Margaret  Smoot,  assistant  vice  pres¬ 
ident  for  university  communications, 
said  Hafen  does  not  remember  talking 
to  Kagel  in  his  office  to  discuss  the  sto¬ 
ry  on  evolution. 

“Provost  Hafen  said  he  definitely  re¬ 
called  having  a  number  of  telephone 
conversations  with  Brian,  because  we 
believed  that  the  thrust  of  the  story 
might  be  inaccurate,”  Smoot  said. 

John  Gholdston,  adviser  to  the  Dai¬ 


ly  Universe,  who  is  trusted  by  both  the 
campus  paper  and  the  BYU  adminis¬ 
tration,  recalls  the  tensions  created  by 
the  evolution  story. 

“I  have  no  doubts  that  it  must  have 
happened,”  said  Gholdston,  referring 
to  the  editing  session  in  the  provost’s 
office.  “The  university,  as  a  religious 
institution,  is  sensitive  to  material  on 
evolution.” 

BYU  background 
BYU,  in  Provo,  Utah,  the  largest  pri¬ 
vate  institution  in  the  country  with  an 
enrollment  of  27,000  students,  is  run 


by  Mormon  church  policies  and  tradi¬ 
tion. 

Students  sign  an  honor  code,  pledg¬ 
ing  not  to  drink,  smoke,  engage  in  pre¬ 
marital  sex,  wear  immodest  clothes  or 
violate  LDS  scriptures.  The  BYU  ad¬ 
ministration  also  frowns  on  any  politi¬ 
cal  activities  that  might  attract  media 
attention. 

The  most  recent  public  contretemps 
occurred  in  early  September  when  the 
Daily  Universe  published  a  catalog  in¬ 
sert  by  Beyond  the  Wall,  a  Conn,  firm 
that  designs  and  distributes  promo¬ 
tional  posters. 

The  poster  featured  condoms,  pic¬ 
tures  of  scantily  dressed  models,  and  a 
variety  of  products  found  in  magazines 


which  are  sold  in  the  BYU  bookstore. 

“It  was  stuff  we  see  all  the  time  on 
‘Melrose  Place,’  ”  said  Patrick  Poyfair, 
news  editor  of  the  Daily  Universe.  “We 
didn’t  even  think  about  it,  because  we 
had  published  a  story  the  week  before 
on  the  ad.” 

But  the  BYU  administration  saw  the 
insert  as  seamy,  and  Gholdston  was 
waiting  for  Poyfair  when  he  walked 
into  the  newsroom. 

“He  said  we  have  a  really  big  prob¬ 
lem,”  said  Poyfair,  a  24'year-old  senior 
from  Vancouver,  Wash.  “He  said  there 
were  two  big  Dodge  vans  waiting  out¬ 


side  for  us  and  we  had  to  get  the  in¬ 
serts  removed  from  the  paper  as  quick¬ 
ly  as  possible.” 

Poyfair  said  that  20  staffers  rode 
around  the  campus,  retrieving  copies 
of  the  Daily  Universe  and  pulling  out 
the  advertising  insert. 

“I  remember  thinking,  1  can’t  believe 
they’re  upset  about  this,”  said  Poyfair. 
“But  I  had  seen  so  much  of  this  kind  of 
thing  happen  I  just  did  it.  I  know  it’s 
not  like  this  in  the  real  world. 

“We  joked  that  we  might  take  the 
insert  away  from  some  of  the  people 
who  were  reading  it,  but  we  didn’t.” 

But  the  news  recovery  team  wasn’t 
quick  enough. 

“We  only  got  about  a  quarter  of  a 
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our  press  run,  about  4,000  copies,”  Poy- 
fair  said. 

The  next  day,  the  Daily  Universe 
published  an  unsigned,  front-page 
apology. 

“1  didn’t  think  the  correction  was 
necessary,”  said  Matt  Franck,  the  24- 
year-old  editor  in  chief  from  Denver. 
“That  affected  me  more  than  pulling 
back  the  ad.” 

Franck  also  said  he  was  disturbed 
that  the  Correction  gave  the  impres¬ 
sion  that  it  was  authored  by  the  stu¬ 
dent. 

“The  Correction  said  the  Daily  Uni' 
verse  regrets  the  oversight,”  said 
Franck.  “But  the  Correction  was  writ¬ 
ten  by  the  administration.  The  readers 


don’t  know  that.  It  was  an  embarrass¬ 
ment  to  me.  I  am  the  editor. 

“People  always  talk  about  the  dark 
cloud  of  political  correctness.  Here  we 
have  Mormon  correctness.  I  always 
wonder  how  much  of  this  is  because 
we  are  a  private  university  and  how 
much  of  it  has  to  do  with  church  con¬ 
trols.” 

Gholdston,  the  former  religion  edi¬ 
tor  of  the  Orlando  Sentinel  as  well  as 
the  Daily  Universe’s  faculty  advisor, 
said  the  insert  wouldn’t  have  caused  a 
ripple  on  most  other  campuses. 

“It’s  something  you’d  find  in  Seven¬ 
teen  magazine,”  he  explained.  “We’re 
obviously  a  conservative  institution. 
We  want  to  reach  our  audience  with¬ 
out  offending  them. 

“The  New  York  Times  or  the  Daily 
News  would  not  be  as  sensitive,  but  a 
paper  in  a  small  town  in  Idaho  would 
have  to  be  aware  of  the  mores  of  the 
community.” 

Jack  Nelson,  the  journalism  se¬ 
quence  coordinator  at  BYU,  says  his 
students  get  a  good  education  despite 
the  restrictions  under  which  they 
work. 

“The  school  is  pretty  sensitive,”  Nel¬ 
son  said. 

“But  part  of  that  is  that  people  send 
their  children  here  because  they  want 
them  to  go  to  school  in  a  protected  en¬ 
vironment.” 


Publisher  Lee 

BYU  President  Rex  Lee,  a  former 
U.S.  solicitor  general  during  the  Rea¬ 
gan  administration,  is  known  to  moni¬ 
tor  the  entire  news  and  opinion  pages 
of  the  Daily  Universe. 

“He  sees  himself  as  the  publisher,” 
said  Brent  Harker,  the  university’s  as¬ 
sistant  director  of  public  communica¬ 
tions. 

Lee’s  methods  were  best  illustrated 
by  his  response  to  a  letter  to  the  editor 
in  which  a  student  suggested  a  way  to 
permit  coed  dorms. 

The  American  Civil  Liberties 
Union  has  filed  a  suit  demanding  that 
male  and  female  students  be  able  to 
live  in  the  same  dorm. 


“Rex  Lee  wrote  a  30-inch  reply  to 
the  student  and  insisted  that  we  run  it 
on  the  opinion  page  without  editing 
it,”  said  Franck.  “He  was  overstepping 
his  bounds.  He  has  his  own  platform.  It 
was  inappropriate.” 

Gholdston,  noting  Lee  was  sensitive 
to  news  coverage,  said  that  the  opinion 
page  was  open  to  anyone.  “We  take 
pieces  from  all  comers,”  he  said. 

But,  in  March  1993,  a  student  re¬ 
porter  was  banned  from  the  editorial 
page  after  she  praised  faculty  members 
who  participated  in  an  anti-nuclear 
rally  in  Nevada. 

“I  wrote  a  house  editorial  that  said 
peaceful  protests  were  a  good  idea,”  re¬ 
calls  Melissa  Madison  Fox.  “The  Opin¬ 
ion  editor  and  I  got  called  into  John 
Gholdston’s  office.  We  were  told  the 
higher  ups  disapproved  of  my  opinion.” 

And  I  was  not  going  to  be  allowed  to 
write  any  more  editorials.” 

Ted  Nguyen,  the  Opinion  editor, 
confirmed  the  story. 

“I  was  told  to  give  the  administra¬ 
tion  a  heads-up  on  all  pieces  that 
might  be  controversial,”  said  Nguyen, 
now  an  administrative  assistant  to  Rep. 
William  Orton,  R.-Utah. 

“It  was  crazy  down  there,”  Nguyen 
said.  “Any  time  we  published  anything 
they  didn’t  like,  they  would  question 
our  religious  convictions.  It  would  hap- 
1  pen,  story  after  story.” 


Alternative  journalism 

Van  Atta  says  students  at  BYU  expe¬ 
rience  a  unique  brand  of  journalistic 
basic  training,  learning  how  to  dodge 
the  administrative  censors. 

He  said  that  in  1969  the  Daily  Uni- 
verse  was  forced  to  run  a  retraction  of 
a  speech  made  at  a  religious  meeting 
by  then-president  Ernest  Wilkinson. 

“Wilkinson  didn’t  know  that  a  re¬ 
porter  was  there,”  Van  Atta  laughed. 
“He  said  the  campus  police  were  in¬ 
competent.  And  I  wrote  that.  The  day 
after  it  ran,  I  got  a  call  at  5:30  a.m. 
telling  me  I  had  to  run  a  retraction. 

“I  found  out  later  that  someone 
taped  it  and  asked  if  they  would  retract 
the  retraction.  They  said  no.” 

Van  Atta  caused  a  major  public  stir 
when  he  discovered  that  campus  police 
had  towed  away  the  car  of  J.  Williard 
Marriott,  because  he  was  parked  in  a 
spot  reserved  for  the  handicapped. 

“The  cops  towed  him  while  the 
school  was  holding  a  ceremony,  thank¬ 
ing  Marriott  for  donating  $1  million  to 
build  a  new  athletic  center,”  Van  Atta 
said. 

“I  called  for  an  official  reaction,  and 
they  told  me  I  couldn’t  run  the  story. 

“So  I  called  UPI  and  gave  it  to 
them.  I  already  had  my  lead  —  ‘You 
pay  a  $1  million  dollars  and  you  can’t 
get  a  parking  spot.’  ” 

Van  Atta,  who  became  editor  in 
chief  of  the  Daily  Universe  in  spring 
1973,  when  he  was  a  senior,  said  BYU 
sometimes  quashed  material  out  of 
pique. 

“I  used  to  write  a  column  called 
Vanattatude,”  he  said.  “And  one  week  I 
did  something  on  the  life  and  times  of 
Thomas  Clapper,  the  guy  who  invent¬ 
ed  the  toilet. 

“And  they  killed  it.  So  I  sent  it  to 
the  campus  paper  at  the  University  of 
Utah.  And  they  published  it  under  the 
headline,  ‘Banned  at  BYU.’  ” 

Off-campus  outlet 
The  other  alternative  for  student 
journalists  at  BYU  is  to  work  for  the 
Student  Review,  the  latest  in  a  long  line 
of  off-campus  outlets. 

“There  is  a  long  history  of  alternative 
publications  at  BYU,”  says  Russell  Fox,  a 
25-year-old  former  city  editor  of  the 
Daily  Universe,  who  became  publisher 
of  the  Review. 

“We  try  to  run  articles  that  you  won’t 
see  at  the  Daily  Universe,”  said  Fox, 

(See  Campus  on  page  45) 
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In  Brief _ 

Select  Marketing  deal  is  done 

SAN  ANTONIO'BASED  Harte-Hanks  Inc.  said  it  has  com¬ 
pleted  its  previously  announced  acquisition  of  Austin,  Texas- 
based  Select  Marketing  Inc.,  which  provides  sales  and  mar¬ 
keting  services  to  high  technology  companies. 

Family  section 

THE  CLEVELAND  PLAIN  Dealer  launched  a  weekly  sec¬ 
tion  called  Family  on  Saturday,  Oct.  8.  It  includes  columns 
on  household  finance,  weekend  trips  and  parenting.  One  fea¬ 
ture,  “Family  Forum,”  allows  readers  to  respond  to  questions. 

“Our  intent  is  to  reaffirm  the  American  family  by  show¬ 
casing  the  traditions  that  they  keep,  the  values  that  they  hold 
and  the  activities  that  they  enjoy,”  Plain  Dealer  editor  David 
Hall  said. 

Reuters  targets  new  markets 

REUTERS  HOLDINGS  PLC  has  acquired  or  is  developing  a 
lineup  of  targeted  on-line  services  for  consumers  and  busi¬ 
nesses. 

Operating  through  a  newly  formed  new  media  division, 
London-based  Reuters  is  making  its  first  foray  into  informa¬ 
tion  products  for  consumers.  Reuters  makes  the  vast  majori¬ 
ty  of  its  money  selling  financial  data  to  businesses,  but  has 
long  wholesaled  news  to  newspapers  and  more  recently  of¬ 
fered  its  news  database  to  consumers  through  such  computer 
information  services  as  America  Online  and  CompuServe. 

The  new  media  division  introduced  its  first  wave  of  corpo¬ 
rate  services  this  summer.  Two  services  give  executives  access 
to  information  from  600  publications.  One  is  essentially  a 
database,  the  other  allows  executives  to  tailor  the  flow  of  in¬ 
formation  to  their  individual  needs. 

In  the  works  or  already  products  are  an  electronic  multi- 
media  newspaper  for  students,  an  on-line  entertainment  news 
service  and  a  service  for  selling  TV  advertising  on  line. 

As  part  of  a  50-50  joint  venture  with  Tele-Communica¬ 
tions  Inc.’s  Liberty  Media  Corp.,  Reuters  plans  a  student 
newspaper.  What  On  Earth.  It  would  be  delivered  daily  to 
computers,  in  school  or  at  students’  homes,  via  cable  TV 
lines  and  would  be  used  for  teaching  current  events. 

Reuters  has  hired  a  staff  and  has  produced  a  prototype,  ac¬ 
cording  to  Andrew  Nibley,  executive  vice  president  and  edi¬ 
tor  of  Reuters  New  Media. 

“For  students,  it’s  a  fun  way  to  get  their  news,  and  may  be 
a  way  for  adults  to  get  news,”  he  said. 

Reuters’  TV  ad  buying  service  came  about  through  the  ac¬ 
quisition  of  of  a  minority  interest  in  AdValue  Media  Tech¬ 
nologies  Inc. 

It  allows  advertising  agencies  to  buy  commercial  air  time 

n  stations  around  the  country. 

A  Reuters  subsidiary.  Reality  Online  Inc.  of  King  of  Prus¬ 
sia,  Pa.,  provides  software  and  information  for  individual  in¬ 
vestors.  The  combination  allows  individuals  to  get  business 
news,  stock  quotes  and  brokerage  research  on  line,  and  then 
to  order  stocks  from  their  brokerages. 

The  entertainment  news  package,  on  the  business  side  of 
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U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock  10/19/94  10/12/94  10/19/93  I 

A.H.  BeloCorp.  (NY) 

48.375 

48.75 

46.375 

American  Publishing  ** 

12.00 

12.00 

Capital  Cities/ABC  Inc.  (NY)  ** 

77.75 

83.75 

62.60 

Central  Newspapers  Inc.  (NY) 

28.25 

28.375 

24.00 

Dow  Jones  &.  Co.  Inc.  (NY) 

29.875 

29.75 

36.25 

Enquirer/Star  Group  (NY) 

16.375 

16.375 

18.50 

Gannett  Co.  Inc.  (NY) 

49.50 

47.875 

50.875 

Harte-Hanks  Comm.  (NY)  # 

19.125 

18.875 

Knight-Ridder  Inc.  (NY) 

51.875 

50.625 

55.75 

Lee  Enterprises  Inc.  (NY) 

34.00 

34.25 

31.25 

McClatchy  Newspapers  Inc.  (NY) 

23.875 

23.50 

21.375 

Media  General  Inc.  (AM) 

27.50 

28.875 

29.125 

Multimedia  Inc.  (NDQ) 

29.50 

29.75 

36.25 

New  York  Times  Co.  (AM) 

21.625 

22.125 

24.875 

1  Park  Communications  Inc.  (NEXD)  28.625 

27.75 

22.00 

Pulitzer  Publishing  Co.  (NY) 

35.625 

33.25 

33.375 

EW.ScrippsCo.  (NY) 

30.25 

28.375 

28.375 

Times  Mirror  Co.  (NY) 

32.375 

31.625 

32.625 

Tribune  Co.  (NY) 

52.625 

54.00 

54.00 

Washington  Post  Co.  (NY) 

242.25 

239.75 

242.75 

**  10  for  t  stock  split  as  of  6/3/94 

1  #  initial  public  offering  as  of  1 1/3/93  at  $16.50 

1  ##  Initial  public  offering  as  of  5/5/94  at  $13 
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1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

1  Stock  10/19/94  10/12/94  10/19/93  I 

Hollinger  Inc.  (a) 

13.25 

13.25 

12.25 

Quebecor  Inc.  Class  A  (a) 

17.00 

17.75 

20.00 

Reuters  (c)  (d) 

44.625 

43.50 

35.00 

Southam  Inc.  (a) 

15.50 

15.75 

16.75 

Thomson  Corp.  (a) 

16.00 

16.375 

16.50 

Toronto  Sun  Publishing  Corp.  (a) 

13.75 

14.25 

13.00 

TorStar  Coip.  (a) 

23.75 

24.125 

22.125 

Pearson  Ltd.  (b) 

6.085 

6.11 

5.50 

News  Corp.  Ltd.  (c) 

49.25 

48.875 

61.125 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  April  8, 1994 

1  Prepared  for  E^P  by  Wertheim  Schroder  &  Co.  Inc. 

the  entertainment  industry,  is  offered  through  a  joint  venture 
with  Reed  Elsevier  Inc.’s  Variety  magazine. 


Dorfman  departs  USA  Today 

DAN  DORFMAN,  THE  Wall  Street  pundit  whose  work  ap¬ 
pears  in  USA  Today  and  on  the  cable  TV  financial  network 
CNBC,  is  moving  his  column  from  the  newspaper  to  Money 
magazine. 

Dorfman,  who  is  62  and  whose  reports  have  moved  stock 
prices,  assumes  the  title  of  senior  writer  Jan.  1  and  will  pen 
an  investment  column  for  the  Time  Inc.  monthly.  He  contin¬ 
ues  to  appear  five  times  a  week  on  CNBC. 

The  New  York  Times  reported  that  Dorfman  is  “reputed  to 
be  one  of  the  highest-paid  newspaper  reporters  in  the  coun¬ 
try.” 
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Out  of  the 
news  business 

ROSEANNE  AND  TOM  Arnold’s 
brief  reign  as  press  barons  is  over. 

Like  a  lot  of  family-owned  newspaper 
chains,  the  Arnolds’  Iowa  press  empire 
went  to  the  auction  block  as  a  result  of 
personal  acrimony.  Newspapers  were  a 
little-noticed  victim  of  the  couple’s 
highly  publicized  split-up,  reconcilia¬ 
tion  and  even  more  bitter  split-up  con¬ 
ducted  over  a  few  weeks  last  spring. 

The  Wall  Street  Journal  reported  re¬ 
cently  that  the  couple’s  Mother  Wit 
Publications  Inc.  chain  had  been  sold 
to  a  company  called  Empty  Pockets  In¬ 
vestments  Inc.  The  company  is  owned 
by  Tom  Arnold’s  family. 

Tom  Arnold’s  father.  Jack,  will  be 
publisher  of  the  five  small-circulation 
papers,  the  Journal  said. 

Roseanne  —  who  came  to  fame  as 
Roseanne  Barr,  then  took  her  second 
husband’s  surname  and  now  says  she 
wants  to  be  known  by  her  first  name 
only  —  was  briefly  an  advice  columnist 
for  the  papers,  which  the  couple  bought 
late  last  year  from  Big  Grove  Publica¬ 
tions. 

The  newspaper  chain  consists  of  the 
400-circulation  Eldon/Batavia  Beacon 
Forum;  the  480-circulation  Eddyville 
Tribune;  the  645-circulation  Fremont 
Gazette;  the  645-circulation  Hedrick 
Journal;  and  the  900-circulation  New 
Sharon  Star. 

RTNDA  pans 
camera  decision 

THE  RADIO-TELEVISION  News  Di¬ 
rectors  Association  has  condemned  a 
decision  by  the  U.S.  Judicial  Confer¬ 
ence  to  end  a  test  of  cameras  and  mi¬ 
crophones  in  court  proceedings  (E&P, 
Sept.  24,  P.  22). 

“By  rejecting  the  overwhelmingly 
positive  findings  of  their  own  re¬ 
searchers  about  the  success  of  the  cov¬ 
erage  experiment,  these  federal  judges, 
acting  in  secret,  have  arrogantly  insult¬ 
ed  the  intelligence  of  the  citizens  who 
sign  their  paychecks,”  said  RTNDA 
president  David  Bartlett. 

“The  American  people  are  entitled 
to  see  and  hear  how  courts  operate.  In 
a  healthy  democracy,  no  institution  of 
government  should  operate  behind 
closed  doors,”  he  said. 

“In  a  free  society,  the  courts  can 
only  be  effective  if  they  command  the 
respect  of  the  people.  By  continuing  to 


thumb  its  nose  at  the  public  in  this 
fashion,  the  federal  judiciary  threatens 
to  undermine  the  respect  and  endan¬ 
ger  the  public  support  on  which  courts 
must  depend  for  legitimacy.  One  is 
forced  to  wonder  what  these  federal 
judges  are  trying  so  hard  to  hide,” 
Bartlett  stated. 

Deciphering 

politicians 

WHILE  SOME  MAY  argue  that  Wash¬ 
ington  is  a  world  of  its  own,  many 


would  agree  that  politics  has  developed 
a  unique  language,  filled  with  terms 
that  few  laypeople  fully  understand. 

To  help  decipher  this  polspeak, 
Kathleen  Thompson  Hill  and  Gerald 
N.  Hill,  visiting  scholars  at  the  Univer¬ 
sity  of  California  Berkeley’s  Institute  of 
Governmental  Studies,  have  written 
the  Real  Life  Dictionary  of  American 
Politics:  What  They’re  Saying  and 
What  it  Really  Means. 

The  book  is  published  by  the  Gener¬ 
al  Publishing  Group  of  Santa  Monica, 
Calif.,  and  offers  a  guide  to  common 
and  uncommon  political  terms. 


Editorial  that  provokes,  informs,  entertains  and  most  importantly, 
involves  the  reader.  Writers  who  are  prominent  authors,  journalists 
and  public  figures— everyone  from  James  Michener  to  Kurt  Vonnegut, 

Carl  Sagan  to  David  Halberstam,  as  well  as  our  past  five  Presidents. 

For  50  years.  Parade  has  stood  for  a  tradition  of  quality  journalism. 

It  hasn’t  gone  unnoticed. 

Every  Sunday,  America  sits  down  with  Parade.  Because  the 
issues,  the  concerns  and  the  personalities  that  interest  all  of  us  at  that 
particular  moment  in  time  come  to  life  in  the  pages  of  Parade. 

PARADE 

Every  Sunday,  it  involves  81,000,000  readers. 

©  1994  Parade  Publications  Inc 
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by  Hiley  Ward 


Book  Reviews 


The  Tangled  Web  They  Weave: 
Truth,  Falsity  and  Advertisers. 

Ivan  L.  Preston.  (University  of  Wis¬ 
consin  Press,  1145  N.  Murray  St., 
Madison,  Wis.  53715),  225  pages, 
$22.50. 

Back  in  the  1950s  at  the  height  of 
the  quiz-show  fraud  revelations,  Chris¬ 
tian  Century  magazine  asked,  “Are  We 
a  Nation  of  Cheats?” 

This  book  joins  the  recently  released 
movie.  Quiz  Show,  which  probes  the 
tangled  web  of  fixed  quiz/game  shows, 
in  giving  the  impression  that  cheating 
and  lying  are  inborn  traits  of  the 
American  mystique. 

Preston  invokes  the  names  of  a 
plethora  of  American  companies  to 
give  case  histories  of  “deceptive  impli¬ 
cations”  in  advertising,  the  emphasis 
on  nonfactual  information  and  out¬ 
right  falsity  in  claims. 

The  very  idea  of  creating  brands 
opens  the  way  for  misrepresentation. 
Claims  that  a  brand  is  better  may  be 
no  more  than  an  endorsement  of  a 
product  in  general. 

“Significance  is  what’s  essential,”  he 
says.  “It’s  the  bottom  line.  Many  true 
claims  are  not  brand  significant.  Some 
of  them  are  product  significant,  while 
others  may  not  be  even  that.  Mean¬ 
while,  many  brand  significant  claims 
are  unfortunately  not  true.” 

He  conducts  a  tour  through  adver¬ 
tising  regulation,  citing  loopholes,  and 
offers  remedies.  Besides  better  watch¬ 
dog  activities  by  the  Federal  Trade 
Commission  and  other  agencies,  he 
promotes  the  idea  of  extending  the  de¬ 
finition  of  the  requirement  by  the  FTC 
that  advertisers  must  have  a  reasonable 


basis  for  their  facts  in  their  claims. 

He  would  “expand  the  reasonable 
basis  rule  by  requiring  advertisers  to 
have  a  reasonable  basis  for  using  prod¬ 
ucts  of  their  claims.  That  means  not 
just  for  believing  their  claims  to  be 
true,  but  for  relying  on  them.”  The  ad¬ 
vertisers  would  have  to  use  the  adver¬ 
tised  products  themselves,  depend  on 
the  products  and  bear  the  burden  of 
proof  to  show  that  they  “rely”  on  the 
product  or  brand  advertised. 

Preston,  who  has  served  as  president 
of  the  American  Acamedy  of  Advertis¬ 
ing,  is  professor  of  advertising  at  the 
University  of  Wisconsin-Madison. 

Covering  Dissent:  The  Media 
and  the  Anll-Vlelnam  War 
Mevemenl.  (Rutgers  Universiy  Press, 
109  Church  St.,  New  Brunswick,  N.J. 
08901),  228  pages,  $42,  paper,  $16. 

Melvin  Small  seeks  to  dispel  certain 
myths  about  media  coverage  of  the 
kind  of  demonstrations  that  go  counter 
to  official  state  policies.  For  instance, 
despite  a  common  belief,  he  argues  the 
media  did  not  look  favorably  on  anti¬ 
war  and  similar  movements  that 
emerged  in  conflict  to  official  policies 
during  the  Vietnam  War. 

While  media  might  revel  in  conflicts 
generated  by  confrontations  —  a  good 
fight  is  always  good  copy  —  media  per¬ 
sonnel  have  generally  held  in  con¬ 
tempt  opposition  movements  that  are 
outside  the  official  frame  of  govern¬ 
ment,  he  says. 

And  Small  disagrees  with  the  view 
that  the  prosecution  of  the  Vietnam 
War  was  hindered  by  a  pro-actionist 
media.  Rather,  media,  by  emphasizing 


violence  at  demonstrations  and  regu¬ 
larly  blocking  out  what  was  said  at  the 
rallies,  tended  to  hinder  the  peace 
movement,  he  believes. 

“Because  of  this  lack  of  attention  to 
the  political  content  of  the  demonstra¬ 
tion,”  he  says,  “readers  found  it  difficult 
to  determine  just  what  policies  short  of 
opposition  to  war,  were  being  promul¬ 
gated  by  the  doves.” 

He  analyzes  coverage  in  seven  major 
agenda-setting  media  powerhouses  — 
the  three  big  traditional  networks. 
Time  and  Newsweek  and  the  Washing¬ 
ton  Post  and  the  New  York  Times. 

Often  the  media  were  “unfair.”  He 
cites  coverage  that  said  the  protesters 
were  only  students,  when  there  were 
others;  instances  of  underestimating 
the  crowds  and  giving  the  impression 
that  a  demonstration  was  limited  to  an 
isolated  location,  such  as  the  White 
House,  when  the  protest  was  wider. 

However,  he  chronicles  the  growing 
intensity  of  the  movements,  as  media 
along  with  society  began  to  sit  up  and 
take  notice,  and  a  number  of  media 
eventually  opposed  the  war.  The  hun¬ 
dreds  of  thousands  in  demonstations 
became  too  significant  to  ignore. 

In  postscripts  he  discusses  coverage 
of  two  recent-day  demonstrations  and 
compares  them  to  the  Vietnam  experi¬ 
ence.  One,  an  April  1989  Washington 
pro-choice  demonstration,  opposing  a 
move  to  overturn  the  Roe  v.  Wade 
Supreme  Court  decision,  received  fair¬ 
ly  adequate  coverage.  Its  message  was 
presented,  partly,  says  the  author,  be¬ 
cause  the  message  was  simple,  and  the 
march  indeed  was  supporting  the  law 
of  the  land. 

But  it  was  not  so  with  the  Washing¬ 
ton  anti-Gulf  War  demonstration  of 
Jan.  26,  1991.  Perhaps  with  the  memo¬ 
ry  that  the  media  were  faulted  for  al¬ 
leged  fanning  early  Vietnam  protests, 
the  point  which  this  book  refutes,  the 
media  wanted  little  to  do  with  a  mod¬ 
ern  movement  opposing  the  seamless, 
united  support  of  a  nation  conditioned 
for  a  war  in  the  Persian  Gulf. 

“The  antiwar  movement  [in  the 
Gulf  War]  was  simply  not  important  in 
the  overall  scheme  of  things  ....  By 
treating  the  movement  as  unimpor¬ 
tant,  by  marginalizing  it,  they  con¬ 
tributed  to  making  it  unimportant  or 
invisible  to  the  vast  majority  of  Ameri¬ 
cans.” 

Small,  a  Wayne  State  University 
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professor  of  history,  is  a  former  presi¬ 
dent  of  the  Council  on  Peace  Research 
in  History  and  author  of  eight  books 
on  peace  and  war,  including  Johnson, 
Nixon,  and  the  Doves. 

Reporting  the  War:  The  Jeumal- 
istic  Ceverage  ef  Werld  War  II. 

Frederick  S.  Voss.  (Smithsonian  Insti¬ 
tution  Press,  13311  Monterey  Ave., 
Blue  Ridge  Summit,  Pa.  17294-0900), 
217  pages,  $24.95. 

Resplendent  with  an  intriguing  pic¬ 
ture  selection  —  many  coming  from  a 
National  Portrait  Gallery  exhibition  — 
this  book  is  a  virtual  Who’s  Who  of 
World  War  II  journalists  as  it  concen¬ 
trates  on  the  personalities. 

The  first  profile  presents  the  movie- 
star-like  Sigrid  Schultz  who  headed  the 
Chicago  Tribune’s  German  bureau  dur¬ 
ing  the  rise  of  Hitler.  On  close  terms 
with  many  in  the  Nazi  hierarchy,  she 
often  wrote  under  a  pen  name,  John 
Dickson,  and  with  datelines  from  out¬ 
side  Germany  in  order  to  deceive  the 
Nazi  authorities  as  to  the  origin  of  her 
stories. 

There  is  a  chapter  on  the  right  to 
know,  featuring  Byron  Price  of  the  Of¬ 
fice  of  Censorship  and  Elmer  Davis  of 
the  Office  of  War  Information. 

Chapters  also  deal  with  the  war 
photographers;  women  war  correspon¬ 
dents;  “The  Worm’s  Eye  View  of  the 
War,”  featuring  Ernie  Pyle  and  cartoon¬ 
ist  Bill  Maudlin;  “The  African  Ameri¬ 
can  Press  in  Wartime;”  “The  Maver¬ 
icks,”  with  the  likes  of  Ernest  Heming¬ 
way;  broadcasting’s  Edward  R.  Murrow 
and  others,  and  “Artists  as  Field  Corre¬ 
spondents.” 


Congress  gets 
it  worse  than 
the  president 

A  NEW  STUDY  shows  that  television 
news  coverage  of  Congress  is  even 
more  negative  than  coverage  of  Presi¬ 
dent  Clinton. 

The  Center  for  Media  and  Public 
Affairs  looked  at  ABC,  CBS  and  NBC 
evening  newscasts  and  found  that  64% 
of  TV’s  evaluations  of  Congress  were 
negative,  compared  to  the  62%  of  neg¬ 
ative  stories  about  Clinton. 

The  Senate  fared  worse  than  the 
House  of  Representatives,  67%  nega¬ 
tive  to  57%  negative,  although  individ¬ 
ual  members  did  better  than  Congress 


as  a  whole,  61%  negative  to  68%  nega¬ 
tive,  CMPA  reported. 

Democrats  and  women  received 
more  favorable  coverage  than  Republi¬ 
cans  and  men. 

Sen.  Bob  Dole  (R-Kan.)  received 
the  worst  coverage  (65%  negative)  of 
any  member  except  Sen.  Bob  Pack- 
wood  (R-Ore.),  who  faced  allegations 
of  sexual  harassment.  Packwood  even 
received  worse  coverage  than  Rep. 
Dan  Rostenkowski,  who  was  indicted 
in  May  on  fraud  charges  (87%  negative 
vs.  61%  negative,  respectively). 


THE  WALL  STREET  Journal  has 
launched  two  zoned  subsections,  called 
Florida  Journal  and  Southeast  Journal, 
including  adding  four  pages  of  zoned 
news  and  advertising  every  Wednesday 
in  those  areas. 

Florida  Journal  circulates  throughout 
the  state  in  over  100,000  copies  in  peak 
season.  Southeast  Journal  goes  to 
120,00  readers  in  Georgia,  Alabama, 
North  Carolina,  South  Carolina  and 
parts  of  Tennessee. 


What  you  can't  make 
a  Xerox  on... 


Canon 

Kodak 

Sharp 

Oce 

Ronica 

Panasonic 

Toshiba 

Sanyo 

Mita 

Lanier 

Minolta 

Olympia 

Ricoh 

Savin 

and  Xerox 


It’s  been  said  that  Xerox  is  one 
of  the  best  known  and  most 
recognized  brand  names  in  the 
world.  Unfortunately,  it’s  also 
one  that  some  misuse. 

All  you  have  to  remember  is 
that,  grammatically,  there  is  no 
such  thing  as  a  Xerox. 

Which  means  you  can’t  make 
a  Xerox,  or  go  to  the  Xerox,  and 
there’s  certainly  no  way  you  can 


Xerox  anything.  Because  the 
Xerox  trademark  isn’t  a  noun  or 
a  verb.  It’s  a  proper  adjective 
which,  when  properly  used,  must 
be  followed  by  a  descriptor  of 
one  of  our  products,  such  as 
Xerox  copier.  Xerox  printer,  or 
Xerox  Fax. 

So,  as  we  said  earlier,  remem¬ 
ber,  don’t  Xerox  anything!  Not 
even  on  a  Xerox! 


THE  DOCUMENT  COMPANY 
XEROX 


Q9P 

XBVK 


XEROX*  Old  The  Document  Cooipoiy*  a 
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Trademarks 
and  the  Press 

December  10,  1994 


I  rose  by  any  other  name 
ironld  smell  as  street, '' 
sa i (I  S/i (t k vsf) eorv. 


But  taking  poetic  license  with  Kleenex® 
is  nothing  to  sneeze  at,  and  misuse  of 
the  word  mace®  is  enough  to  make  trademark 
lawyers  tear.  With  brand  names  integrated  in 
our  everyday  language,  it’s  easy  to  understand 
how  writers  and  editors  can  err. 


Trademarks  and  the  Press  will  include  articles 
written  by  some  of  the  foremost  trademark 
experts  to  help  clarify  trademark  issues. 
And  your  advertising  will  help  define  and 
distinguish  your  trademarks  specifically. 

Editor  &  Publisher  blankets  the  newspaper 
industry  ...  reaching  an  essential  target 
audience  for  your  message:  readers  who  are  in 
a  unique  position  to  “use,  bruise  and  abuse” 
your  intellectual  property  rights. 

Call  your  local  E&P  advertising 
representative,  or  call  Advertising  Director 
Steve  Townsley  at  (212)  675-4380,  to  make 
your  space  reservation  today.  Your  ad  in  the 
#1  publication  of  the  newspaper  industry 
will  also  serve  as  evidence  of  your  efforts 
to  protect  your  trademark. 


Space  Deadline . November  23 

Copy  Deadline . November  28 


Sales  Offices 


New  York  . 

Chicago  . 

New  Orleans  . 
Los  Angeles  .. 
San  Francisco 


212-675^380 

312-641-0041 

504-386-9673 

310-373-3731 

415^21-7950 


m 
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11  West  19th  Street,  New  York,  NY  10011-4234  212'675'4380 


First  Woman 
Inland  Press 
Group  President 

Sonja  Sorensen  Craig  takes  the  helm  this  week 


by  Mark  Fitzgerald 

ST.  CLOUD  (MINN.)  Times  presi¬ 
dent  and  publisher  Sonja  Sorensen 
Craig  has  a  quick  answer  for  the  in¬ 
evitable  question. 

“My  normal,  flippant  line  is,  ‘It’s 
about  time,’  ’’  Craig  said  in  an  inter¬ 
view. 

The  question;  How  does  it  feel  to  be 
the  first  woman  president  of  Inland 
Press  Association?  “I’m  pleased,  but  as 
I  say,  it  is  about  time,’’  Craig  said. 

At  its  109th  annual  meeting  in 
Chicago  Oct.  23-25  Craig  becomes  the 
91st  president  of  Inland. 

she  takes  over  an  association  that 
has  a  strong  sense  of  mission,  even  as  it 
grows  geographically  far  beyond  its 
Midwest  origins. 

Inland  added  more  than  20  newspa¬ 
per  members  net  and  two  new  states 
over  the  past  year,  giving  the  associa¬ 
tion  about  540  members  in  46  states, 
Canada  and  Bermuda. 

The  growth  has  put  Inland  in  a 
unique  position  among  newspaper  in¬ 
dustry  associations. 

“It’s  more  than  a  regional  associa¬ 
tion,  but  it’s  not  NAA  [Newspaper  As¬ 
sociation  of  America],’’  Craig  said. 

But  Inland  —  and  its  new  president 
—  knows  what  it  wants  to  be  to  its 
members. 

“I  think  it  is  very  important  to  con¬ 
tinue  our  repositioning  which  empha¬ 
sizes  the  practical  aspects  of  our  orga¬ 
nization,”  Craig  said. 

“Inland  has  very  much  taken  a  lead 
role  in  helping,  particularly,  small  and 
medium-sized  newspapers.  That’s  our 
niche,”  she  said. 

Over  the  past  years.  Inland  has  be¬ 
come  known  for  its  nearly  continuous 
round  of  cheap,  determinedly  practical 
workshops  devoted  to  topics  ranging 
from  surveying  local  markets  to  in¬ 


Sonja  Sorensen  Craig 


creasing  advertising  from  strip  malls. 

Among  Craig’s  immediate  goals  for 
her  one-year  term  as  president  is  a  sur¬ 
vey  of  members  to  detail  what  more 
the  organization  can  do  for  its  papers. 

Craig  also  brings  a  commitment  to 


diversity  to  her  new  Inland  position  — 
a  legacy  not  only  of  her  long  employ¬ 
ment  in  the  Gannett  chain,  but  more 
specifically  her  career  start  in  human 
resources. 

“I  started  in  newspapers  in  what  we 
still  called  the  ‘personnel  department’ 
at  the  Des  Moines  Register,”  she  said.  “I 
came  up  through  the  personnel  route 
as  well  as  labor  relations.” 

Craig  pursued  labor  relations  most 
heavily  during  her  eight  years  at  Madi¬ 
son  Newspapers  in  Wisconsin  and  lat¬ 
er  was  named  general  manager  of  the 
Billings  (Mont.)  Gazette. 

Before  becoming  publisher  of  the 
Times,  she  was  publisher  of  the 
Wausau  (Wise.)  Daily  Herald. 

Craig’s  commitment  to  diversity  at 
the  28,000-circulation  Times  is  proba¬ 
bly  best  demonstrated  by  the  recent 
“Gay  and  Lesbian  Awareness  Month” 
activities  held  at  the  paper. 

The  awareness  month  was  suggested 
by  the  paper’s  diversity  committee, 
which  had  determined  from  employee 
surveys  that  the  staff  needed  more  ed- 


(See  Inland  on  page  44) 
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Newspeople  in  the  News  Compiled  by  Ian  E.  Anderson 


David  Easterly 


Jay  Smith 


Joan  Ryan 


Ella  Cisneros 


David  Easterly,  president  of  Cox 
Newspapers  Inc.,  was  appointed  presi¬ 
dent  and  chief  operating  officer  of  the 
parent  company,  Cox  Enterprises  Inc., 
Atlanta. 

Jay  Smith,  executive  vice  president 
of  Cox  Newspapers,  succeeds  Easterly. 

Jean  Ryan,  a  former  San  Francisco 
Examiner  columnist  who  has  been 
working  on  a  hook  about  the  pressures 
facing  young  girls  competing  in  gym¬ 
nastics  and  figure  skating,  has  joined 
the  staff  of  the  San  Francisco  Chroni¬ 
cle’s  Sporting  Green. 

Michael  Parta,  publisher  of  the  New 
York  Mills  (Minn.)  Herald,  was  named 
chairman  of  the  National  Newspaper 


Association  at  the  annual  convention 
in  Orlando,  Fla.,  earlier  this  month. 

Other  officers  elected  include  R. 
Jack  Fishman,  president  of  Lakeway 
Publishers  Inc.,  Morristown,  Tenn.  — 
vice  chairman;  and  Rey  Eaton,  pub¬ 
lisher  of  the  Wise  County  Messenger, 
Decatur,  Texas  —  treasurer. 

Sam  Griffin  Jr.,  the  immediate 
past  chairman,  remains  on  the  board 
of  directors  and  automatically  becomes 
chairman  of  the  National  Newspaper 
Foundation,  NNA’s  educational  arm. 

Diane  Haines,  managing  editor  of 
the  North  Jersey  Herald  &  News,  Pas¬ 
saic,  has  been  appointed  editor  and 
vice  president. 

Her  great-grandparents,  Edward  B. 


For  Establishing  Value 
Call  Us  To  Appraise  Or  Sell  Your  Company 


John  T.  Cribb 
1  Annette  Park  Drive 
Bozeman,  Montana  59715 
406-586-6621 


BOLITHO-CRIBB 


&  Associates 

Established  in  1923 

PUBLISHING  COMPANY  *  BROKERAGE  *  APPRAISAL  •  CONSULTING 


Robert  N.  Bolitho 
Box  3008 

Pcilm  Beach,  Rorida  33480 
407-820-8530 


and  Sarah  Haines,  founded  the  Pater' 
son  Evening  News  in  1890.  The  paper 
is  now  called  the  North  Jersey  Herald 
&  News. 

Barbara  Morgan,  managing  editor 
at  the  Marin  Independent  Journal, 
Marin  County,  Calif.,  has  been  named 
vice  president/news  for  Horvitz  News¬ 
papers,  Northwest  Media  and  the 
Bellevue,  Wash.,  Journal  American. 

Jack  Mayne,  editor  at  the  Journal 
American,  was  appointed  managing 
editor.  He  will  assist  in  managing  the 
day-to-day  operation  of  the  newsroom. 

Ron  Kayo,  assistant  managing  editor 
at  the  Los  Angeles  Daily  News,  Wood¬ 
land  Hills,  Calif.,  has  been  promoted 
to  managing  editor. 

Ella  Cisneros,  head  of  the  Together 
Foundation  for  Global  Unity,  has  been 
named  publisher  of  Earth  Times,  a 
newspaper  that  covers  the  environ¬ 
ment  and  related  issues. 

Stephanie  Carter,  a  former  reporter 
at  the  Burlington  (Vt.)  Free  Press, 
Barre-Montpelier  (Vt.)  Times  Argus 
and  the  Associated  Press,  has  been 
named  press  secretary  to  Vermont 
Gov.  Howard  Dean. 

Thomas  Hughes,  vice  president  and 
general  manager  of  the  Hearst  Service 
Center  Division  in  Charlotte,  N.C., 
has  been  appointed  vice  president  and 
controller  at  the  Hearst  Corp.,  New 
York. 

He  succeeds  Peter  DeMaria,  who 
is  retiring. 

Steven  DeLorenxe,  assistant  cor¬ 
porate  controller,  was  named  assistant 
treasurer  of  the  Hearst  Corp. 
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Obituaries 


June  Benef,  69,  longtime  food  editor 
at  the  San  Francisco  Chronicle  and  the 
author  of  two  cookbooks  and  three  na¬ 
tionally  syndicated  cooking  columns, 
died  of  cancer  Sept.  4. 

Alan  Cline,  70,  who  worked  more 
than  30  years  for  the  Associated  Press 
and  newspapers  in  California,  died 
Aug.  31  while  touring  in  France. 

Frank  Daniels,  former  comptroller 
at  the  New  York  Post,  died  Sept.  24  in 
Toms  River,  N.j. 

Raymend  Eby,  53,  former  senior  vice 
president  of  operations  at  the  Denver 
Post,  died  Sept.  22  in  Valparaiso,  Ind., 
of  injuries  he  received  in  an  auto  acci¬ 
dent. 

He  was  also  a  former  vice  president 
of  the  Evening  News  Association  in 
Detroit. 

John  Farina,  65,  a  reporter  who 
worked  both  sides  of  the  rewrite  desk 
at  the  former  Evening  Tribune  in  San 
Diego,  died  of  a  heart  attack  in  La  Jol¬ 
la,  Calif. 

Boardman  Gatsinger,  72,  a  former 
reporter  at  the  Waterbury  (Conn.) 
American,  died  Sept.  23  in  Waterbury. 

William  "Bill"  Graham,  73,  edito¬ 
rial  cartoonist  for  the  Arkansas 
Gazette  in  Little  Rock  for  more  than 
35  years,  died  of  lung  cancer  Sept.  9. 

Jaan  Gannett  Hawlay,  70,  publish¬ 
er  and  chairman  of  the  board  of  Guy 
Gannett  Communications,  died  fol¬ 
lowing  a  brief  illness  Sept.  4  in  Port¬ 
land,  Maine. 


Under  her  direction,  Guy  Gannett 
expanded  and  diversified  to  become  a 
multi-media  communications  compa¬ 
ny,  with  operations  in  seven  states,  in¬ 
cluding  daily  and  weekly  newspapers, 
television  stations,  multi-tenant  broad¬ 
cast  towers,  commercial  printing  and  a 
vendor  of  systems  for  computerized  re¬ 
tailing  kiosks. 

Barnard  Horten,  78,  longtime  editor 
at  the  Wyoming  Eagle  in  Cheyenne, 
died  Sept.  4. 

Kalhl  Howes,  55,  a  former  reporter 
at  the  Davenport,  Iowa,  Daily  Times, 
now  known  as  the  Quad  City  Times, 
died  Sept.  3  while  vacationing  in  the 
Massachusetts  Berkshires. 

Mahray  "Doc"  Kouniso,  84,  a 

journalist  who  worked  at  the  Boston 
Guardian,  the  Boston  Chronicle  and 
other  newspapers  in  the  Boston  area, 
died  Sept.  27. 

Joseph  Krumhells,  85,  a  former  re¬ 
porter  at  the  Baltimore  Sun,  who  later 
had  a  long  career  in  advertising  and 
public  relations  in  New  York  and  Con¬ 
necticut,  died  Sept.  7  in  Farmington, 
Conn. 

J.  Coleman  Malla,  79,  a  former 
manager  at  the  Waterbury  (Conn.)  Re- 
publican' American  who  ended  his  59- 
year  career  as  circulation  manager, 
died  Aug.  23. 

Charles  Phelps  Manship  Jr.,  86, 

president  emeritus  of  Capital  City 
Press,  parent  company  of  the  Baton 
Rouge,  La.,  Advocate,  died  Sept.  14  in 
Baton  Rouge. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Lee  Dirks  Owen  Van  Es 

185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
810-646-4230 


Natalie  Menges,  86,  former  lectur¬ 
er  in  Russian  language  at  Columbia 
University,  and  earlier  a  writer  for  the 
New  York  Herald  Tribune,  died  Sept. 
15  in  New  Milford,  Conn. 

Edward  Shelhy  Moores,  72,  who 

retired  as  general  services  manager  at 
the  Lexington  (Ky.)  Herald-Leader  af¬ 
ter  a  nearly  50-year  career,  died  Sept. 
3. 

Edwin  Muehsler,  79,  retired  chief 
makeup  editor  at  the  Chicago  Sun- 
Times,  died  after  a  long  illness  Sept.  18 
in  Lexington,  Ky. 

Reherl  Myers,  87,  former  sports  edi¬ 
tor  the  Associated  Press,  who  also  cov¬ 
ered  World  War  11  and  Hollywood  dur¬ 
ing  his  nearly  40  year  career,  died  Sept. 
10. 

Nancy  Pefrey,  62,  co-publisher  of 
the  Newport  (Tenn.)  Plain  Talk  and  a 
former  president  of  the  Tennessee 
Press  Association,  died  Sept.  15. 


IS  HIRING 
A  CHALLENGE? 


Publishers 
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Advertising  Directors 
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Howard  •  Sloan  •  Koller  Group 

•  30  years  as  one  of  the  foremost 
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Resources 

•  Specialized  consultants  who 
come  from  their  respective 
disciplines 

Upgrade  your  recruiting 
resource... 

Give  us  your  assignment! 
Contact  Charlie  Coyle.  Sr.  Vice 
President.  17  great  years  with  the 
New  York  Times.  (212)  661-5250. 


_  THE 

- HOWARD  •  SLOAN  •  KOLLER 

GROUP 

.T5.T  l,i‘\iii(;l(in  Avi'iiui'.  New  ^  «rk.  NN  I  (Ml  16 


EditordfPublisher  •  October  22,  1994 


27 


1 


UPS:  The  Trad 


The  Kansas  City  Star.  THE  ATLANTA  CONSTITUTION 

March  13,  1994  5,  1993 

Favorite  Comics:  Favorite  Comics: 

1.  Calvin  and  Hobbes  Calvin  and  Hobbes 

2.  For  Better  or  For  Worse  2.  The  Far  Side 

3.  The  Far  Side 

c  npprh  Garfield 


January  16. 1994 

Favorite  Comics: 

1.  Calvin  and  Hobbes 

2.  Doonesbury 

3.  Cathy 

4.  The  Far  Side 

7.  Garfield 

8.  For  Better  or  For  worse 


NORFOLK,  VA 
May  16.  1994 

Favorite  Comics: 

1.  Calvin  and  Hobbes 

2.  For  Better  or  For  Worse 

3.  The  Far  Side 

4.  Garfield 

5.  FOXTTOt 


South  Bend  Cribune 

June  5.  1994 

Best  Comics: 

1.  For  Better  or  For  Worse 

2.  Calvin  and  Hobbes  Xfl' 

4.  The  Far  Side  (T^v '  ^ 

6.  Garfield 


July  5. 1993 

Favorite  Comics: 

1.  Calvin  and  Hobbes 

2.  For  Better  or  For  worse 


UNIVERSAL  PRESS  SYNDICATE 


4900  Main  Street  •  Kansas  City,  Missouri  •  64112  •  (816)  932-6600 
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Oregonian 

March  26,  1994 

Favorite  Comics: 

1.  Calvin  and  Hobbes 

2.  For  Better  or  For  worse 

3.  The  Far  Side 

4.  Adam 

6.  Cathy 

7.  Doonesbury 
9.  Garfield 


Wit  ^ajUa;^  pbriiuig 

December  23, 1993 

Favorite  Comics: 

1.  Calvin  and  Hobbes,  The  Far  side  (tie) 

3.  Garfield 

4.  Cathy 

8.  For  Better  or  For  worse  T,™ 


Calgary  Herald 

May  22,  1994 

Among  the  best  color  comics: 

1.  Calvin  &  Hobbes 

2.  For  Better  or  For  worse 

3.  Adam 

5.  Garfield 

6.  FoxTTot 

9.  Real  Life  Adventures 

Among  the  best  black  &  white  comics: 

1.  For  Better  or  For  worse 

2.  Calvin  and  Hobbes 

3.  Adam 

4.  Real  Life  Adventures 
8.  FoxTTot 

10.  Close  to  Home 


The  CiNCiNMn  Enquirer 


T  H  0  RANCE^COUNTY 


March  29,  1994 

Chuckle  index: 

2.  For  Better  or  For  worse 

4.  Garfield 

5.  Adam 
7.  ZIggy 


March  13, 1994 

Top  10  Dallies: 

1.  For  Better  or  For  Worse 
2  The  Far  Side 

3.  Cathy 

4.  Garfield 


Top  10  Sundays: 

1.  Calvin  and  Hobbes 

5.  Doonesbury 

6.  For  Better  or  For  Worse 

7.  The  Far  Side 

8.  Cathy 


Legal 


Same-day  court 
victories  for 


two  Tenn* 


by  Debra  Qersh  Hernandez 

TWO  TENNESSEE  NEWSPAPERS 
were  handed  a  victory  on  the  same  day 
by  the  same  judge  in  a  case  brought  by 
the  same  plaintiff. 

District  Court  Judge  James  Todd  dis¬ 
missed  actions  brought  against  the 
Jackson  Sun  and  the  State  Gazette  of 
Dyersburg  by  Billy  Stem,  a  cap  manu¬ 
facturer  whose  company  was  named  in 
court  records  as  an  outlet  for  launder¬ 
ing  funds  from  drug  trafficking. 


dailies 


The  information  about  the  cap  com¬ 
pany,  Crown  Manufacturing,  was 
culled  from  an  affidavit  filed  with  the 
court  in  support  of  a  search  warrant. 

The  affidavit  was  filed  by  FBI  agent 
William  Castleberry  and  concerned 
the  criminal  activities  of  two  alleged 
drug  traffickers. 

The  affidavit  said  an  informant  told 
Castleberry  that  one  of  the  traffickers 
invested  drug  money  into  legitimate 
ventures,  such  as  Crown  Manufactur¬ 
ing. 

The  Sun,  a  Gannett  Co.  Inc.  paper. 


trafficking  organization. 

“Only  the  last  two  paragraphs  in  a 
15 -paragraph  article  related  to  Crown 
Manufacturing,  and  one  of  these  para¬ 
graphs  contained  plaintiff’s  denial,” 
Todd  wrote,  calling  the  article  by 
Sandy  Hodson  “a  fair  and  accurate  re¬ 
port  of  the  affidavit.” 

The  judge  also  found  lacking  Stem’s 
contention  that  the  article  misled 
readers  by  not  making  clear  the  state¬ 
ments  about  his  company  were  from  an 
informant,  not  from  the  FBI  agent’s 
personal  knowledge. 

Noting  that  the  affidavit  was  unclear 
as  to  the  source  of  the  information, 
Todd  found  that  “Hodson’s  interpreta¬ 
tion  that  Castleberry  had  gained  the 
information  from  his  own  investigation 
does  not  mean  that  the  article  was  in¬ 
accurate.” 

Todd  also  found  the  State  Gazette’s 
report  by  Laura  Emerson  to  be  “fair 
and  accurate,”  even  though  she  did  not 
speak  to  Stem  before  publication. 

“There  is  no  merit  to  plaintiff’s  con¬ 
tention  that  the  [State  Gazette]  article 
was  not  a  fair  report  because  it  gave 


The  Knight  International  Press 
Fellowship  Program  isopen  for  appli¬ 
cations  from  U.S.  news  media  profession¬ 
als  to  assist  the  developing  independent 
press  worldwide.  The  program  seeks 
applicants  with  expertise  in  a  broad  range 
of  press  disciplines:  reporting,  writ¬ 
ing,  editing,  publication  design, 
pre-press  production,  relevant 
state-of-the  art  technologies,  cir¬ 
culation,  advertising,  marketing 
and  promotion,  management  and 
pressroom  operations. 

Fellowships  last  up  to  nine  months  and 
include  transportation,  living  expenses 
and  a  nrodest  honorarium. 

The  fellowships  are  sponsored  by  the 
John  S.  and  James  L.  Knight  Foundation 
and  administered  by  the  Center  for  For¬ 
eign  Journalists. 

Next  Application  deadline: 
November  15, 1994 


For  information  please  contact  the: 

Center  for  Foreign  Journalists 
1 1 690-A  Sunrise  Valley  Drive 
Reston,  Virginia  Z2091 -1409  USA 
Fax:  (703)  620-6790 


and  the  State  Gazette,  a  New  York  undue  prominence  to  the  statements 
Times  Co.  paper,  ran  articles  in  Sep-  concerning  Crown  Manufacturing,” 
tember  1992,  that  included  informa-  Todd  ruled. 

tion  from  the  affidavit.  Both  articles  “Only  one  paragraph  in  a  rather 

Neither  case  warranted  a  claim  of  actual  malice, 
Todd  noted,  since  the  reporters  had  no  reason  to 
douht  the  veracity  of  the  FBI  agent’s  affidavit. 


mentioned  Crown  Manufacturing,  and 
the  Sun  included  a  comment  from 
Stem  denying  that  the  alleged  traffick¬ 
er,  his  son-in-law,  had  invested  money 
in  the  business. 

Todd  granted  each  paper’s  motion 
for  summary  judgment,  noting  that  the 
affidavits  were  protected  court  docu¬ 
ments  and  that  both  news  reports  were 
fair  and  accurate  and  that  they  had 
been  prepared  without  actual  malice. 

Although  the  two  motions  were  sim¬ 
ilar,  and  were  handed  down  by  Todd 
on  the  same  day.  Sept.  23,  he  ruled 
separately  in  each  case. 

In  the  Sun  case,  Todd  wrote,  in  part, 
“There  is  ...  no  merit  to  plaintiff’s 
contention  that  the  article  conveyed 
the  impression  that  Crown  Manufac¬ 
turing  was  a  participant  in  the  drug 


lengthy  article  is  related  to  Crown 
Manufacturing,  and  this  paragraph  is 
positioned  toward  the  end  of  the  arti¬ 
cle.  Crown  Manufacturing  is  identified 
as  a  ‘legitimate  business  venture.’ 
Nothing  was  omitted  from  the  FBI 
agent’s  affidavit  that  would  give  a  false 
impression  about  Crown  Manufactur¬ 
ing,”  he  wrote. 

Neither  case  warranted  a  claim  of 
actual  malice,  Todd  noted,  since  the 
reporters  had  no  reason  to  doubt  the 
veracity  of  the  FBI  agent’s  affidavit. 

Further,  in  the  case  of  the  State 
Gazette,  Stem  “also  complains  he  was 
not  given  a  chance  to  refute  the  allega¬ 
tions,”  Todd  noted,  ruling,  however, 
that  “this  contention  does  not  raise  a 
factual  issue  as  to  the  existence  of  mal¬ 
ice.” 
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Libel  suit  against 
Denver  daily 
is  dismissed 

A  STATE  JUDGE  has  dismissed  a  for¬ 
mer  suburban  city  councilwoman’s  libel 
suit  against  the  Rocky  Mountain  News 
of  Denver. 

District  judge  Richard  Spriggs  ruled 
that  Sueann  Octant  failed  to  prove  the 
paper  published  false  statements  in  its 
coverage  of  her  husband’s  death  or  that 
it  acted  with  malice  or  with  reckless  dis¬ 
regard  for  the  truth. 

Ocrant  accused  the  paper  of  imply¬ 
ing  she  was  responsible  for  the  death  of 
Lawrence  Ocrant,  a  stockbroker  who 
was  found  shot  to  death  in  his  bedroom 
in  1984.  A  police  investigation  called  it 
suicide,  but  a  grand  jury  concluded  in 
1989  it  was  homicide. 

“The  contention  is  that  the  stories 
implied  by  innuendo  that  she  was  re¬ 
sponsible  for  the  alleged  homicide  of 
her  husband,”  Spriggs  said. 

If  Sueanne  Ocrant  is  innocent  and 
her  husband  killed  himself,  Spriggs  said, 
she  has  been  done  “a  serious  disservice,” 
not  by  the  News  but  by  the  release  and 
publication  of  the  grand  jury  proceed¬ 
ings. 

It  was  the  woman’s  second  case 
against  the  paper.  An  earlier  libel  suit 
was  dismissed  in  1992.  —  AP 

Minn,  appeals  court 
upholds  libel  award 
for  news,  editorials 

THE  MINNESOTA  COURT  of  Ap¬ 
peals  has  upheld  a  $676,000  libel  award 
to  a  street  supervisor  who  claimed  the 
Duluth  NewS'Tribune  defamed  him  in 
accounts  reporting  he  had  a  city  crew 
pave  a  street  where  he  owned  the  only 
home. 

In  a  decision  filed  Sept.  6,  a  three- 
judge  panel  affirmed  the  jury’s  verdict 
that  Richard  LeDoux  was  defamed  in 
news  stories  and  editorials  the  paper 
ran  in  1991  and  1992  but  refused  him 
punitive  damages. 

NewS'Tribune  attorney  Marshall 
Tanick  said  it  was  “the  first  time  in  the 
history  of  American  journalism  that  a 
newspaper  has  ever  been  held  liable  for 
defaming  someone  in  an  editorial 
opinions  column.” 

He  called  the  decision  “a  significant 
impairment  of  the  First  Amendment” 
and  said  the  newspaper  would  appeal 
to  the  state  Supreme  Court. 


LeDoux  was  suspended  from  his  job 
as  a  street  maintenance  supervisor 
soon  after  the  paper’s  story,  headlined 
“City  crew  resurfaces  boss’s  road.”  He 
was  later  fired  after  it  was  discovered 
he  had  sold  used  equipment  to  the  city 
through  a  business  he  co-owned. 

LeDoux  eventually  won  his  job  back 
after  filing  two  grievances  and  appeal¬ 
ing  to  the  state  Supreme  Court. 

The  NewS'Tribune  criticized  his  re¬ 
instatement  in  an  editorial  describing 
his  conduct  as  “wanton”  and  “disgrace¬ 
ful.” 

A  day  after  LeDoux  returned  to 
work,  the  city  eliminated  his  job,  but  a 
judge  ordered  he  be  reinstated  with 
back  pay. 

In  another  editorial,  the  paper  said 
“this  horse  has  snuck  back  into  the 
barn  and  is  again  eating  taxpayers’ 
hay.” 

At  trial  in  state  court  in  St.  Louis 
County,  a  jury  found  the  paper  de¬ 
famed  LeDoux  by  publishing  false 
statements. 

On  appeal,  the  NewS'Tribune  main¬ 
tained  its  stories  were  accurate,  its  ed¬ 
itorials  were  constitutionally  protected 
and  LeDoux  was  a  public  figure  re¬ 
quired  to  prove  actual  malice,  meaning 
the  paper  acted  with  reckless  disregard 
for  the  truth. 

The  appeals  court  rejected  all 
grounds  for  appeal.  It  said  that  the 
news  stories  “were  not  substantially  ac¬ 
curate”  because  the  crew  put  only  as¬ 
phalt  shavings  an  the  road,  homeown¬ 
ers  were  not  assessed  and  LeDoux’s 
boss  gave  permission. 

“Because  the  news  article  implied 
improper  conduct  by  LeDoux,  a  jury 
reasonably  could  conclude  that  the  ar¬ 
ticle  harmed  LeDoux’s  reputation,”  the 
panel  said. 

It  also  maintained  that  LeDoux  was 
not  a  public  figure  because  he  was  ex¬ 
cluded  from  high-level  policy  decisions 
and  that  the  editorials  were  not  pro¬ 
tected  because  one  implied  LeDoux 
stole  from  the  city.  —  AP 

Ex-police  chief 
ordered  to 
pay  newspaper 

A  FEDERAL  COURT  jury  awarded  a 
gay  and  lesbian  newspaper  $36,600  in 
its  suit  against  a  former  San  Francisco 
police  chief  who  allegedly  ordered 
three  officers  to  seize  copies  of  an  issue 
that  caricatured  him  as  an  over-zealous 
cop. 


The  City  and  County  of  San  Francis¬ 
co  also  may  he  held  responsible  for  pay¬ 
ing  about  $500,000  in  attorneys’  fees  for 
both  sides. 

The  jury  decided  that  ex-chief 
Richard  Hongisto  and  the  officers  had 
violated  the  civil  rights  of  Kim  Corsaro, 
publisher  of  the  Bay  Times,  when  the 
officers  removed  2,000  copies  of  the  pa¬ 
per  in  May  1992. 

Hongisto  was  reportedly  enraged  by  a 
cover  story  accompanied  by  a  cartoon 
showing  him  with  a  nightstick  between 
his  legs  with  the  caption:  “Dick’s  Cool 
New  Tool:  Martial  Law.” 

The  story  rapped  the  then-chief  for  a 
mass  arrest  of  demonstrators  following 
the  acquittal  of  four  Los  Angeles  ptdice- 
men  in  the  heating  of  Rodney  King. 
The  four-man,  four-women  jury  was 
still  to  decide  on  whether  to  levy  puni¬ 
tive  damages  against  the  defendants. 

During  the  trial,  Hongisto  denied  he 
had  ordered  the  officers  to  trash  the  pa¬ 
pers.  He  conceded  he  was  upset  by  the 
Bay  Times  article  but  said  he  merely 
wanted  to  bring  the  issue  to  the  atten¬ 
tion  of  rank-and-file  officers. 

Hongisto  was  fired  after  the  incident 
and  the  three  officers  were  suspended 
for  several  weeks. 


Create  NIE 
IMPACT  with 


Meteorology  School" 

Increase  readership  and  make  your  newspaper 
an  integral  part  of  science  and  computer 
education  with  the  Meteorology  School,  based 
on  Accu-Weather's  award-winning  AWESOME’ 
Program  already  used  by  800  school 
systems  nationwide. 


>lccu-Weather,  Inc. 

61 9  W.  College  Avenue.  State  College.  PA  1 6801 
Fax  814-238-1339 

Call  814-234-3601  x400  for  details. 
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S*E  papers  battle 

over  legal 
notices  contract 

Proposition  on  the  ballot  that  would  permit 
the  city  to  use  a  formula  to  select  its  official 
newspaper  rather  than  automatically  awarding 
the  classified  ad  contract  to  the  lowest  bidder 


by  M.L.  Stein 

THE  NOVEMBER  BALLOT  will  con¬ 
tain  a  controversial  —  and  perhaps 
unique  —  proposition  which  would 
base  the  selection  of  the  city  of  San 
Francisco’s  official  newspaper  on  sever¬ 
al  factors  rather  than  simply  the  lowest 
bid. 

The  measure  stems  from  the  recent 
fight  by  the  free,  tri-weekly  San  Fran¬ 
cisco  Independent  to  retain  its  legal  no¬ 
tices  contract  with  the  city  despite  the 
San  Francisco  Examiner’s  low  bid  for 

The  measure  stems  from  the  recent  fight  by  the 
free,  tri-weekly  San  Francisco  Independent  to 
retain  its  legal  notices  contract  with  the  city 
despite  the  San  Francisco  Examiner^s  low  bid  for 
the  current  fiscal  year. 

the  current  fiscal  year.  The  Examiner, 
which  came  in  nearly  $200,000  under 
the  Independent’s  bid,  won  the  nearly 
$400,000  contract. 

A  committee  called  Stop  the  Give¬ 
aways  gathered  more  than  the  required 
9,694  signatures  to  qualify  Proposition 
J  for  the  November  ballot. 

Committee  treasurer  Doug  Com¬ 
stock,  a  local  graphic  arts  designer,  said 
the  committee  derived  its  name  from  a 
campaign  a  few  years  ago  to  protest  a 
move  to  lease  Candlestick  Park  to  the 
San  Francisco  Giants  for  $1  a  year. 

Since  then,  Comstock  said,  the 
committee  has  been  active  in  other 
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In  the  rules  governing  circulation, 
points  would  be  handed  out  to  news¬ 
papers  for  one-week  and  three-day 
home  delivery.  Most  Examiner  copies 
are  sold  on  the  street. 

The  purchaser’s  recommendation 
would  go  to  the  Board  of  Supervisors, 
which  would  make  the  final  decision. 

Prop  J  also  would  create  an  “out¬ 
reach  find”  to  pay  for  weekly  notices  in 
selected  periodicals  addressed  primari¬ 
ly  to  the  African-American,  Chinese, 
Hispanic,  gay  and  lesbian  and  other 
minority  communities. 

Currently,  the  supervisors  pick  the 
official  notice  newspaper  on  the  basis 


civic  campaigns. 

Independent  publisher  Ted  Fang  is 
not  a  committee  member  and  has  not 
contributed  to  it  financially,  he  added. 
However,  several  Independent  employ¬ 
ees  were  in  a  crowd  that  staged  a  rally 
in  favor  of  Prop  J  in  front  of  City  Hall. 

Prop  J  is  an  ordinance  under  which 
the  City  Purchaser  would  score  quali¬ 
fied  bidders  using  a  formula  based  on 
advertising  price  and  circulation  but 
give  bonus  points  for  free  distribution 
newspapers  and  local/minority/female 
ownership. 


of  the  lowest  bid  from  a  reliable  bidder. 

City  Controller  Edward  Harrington, 
in  a  ballot  statement,  advised  against 
adoption  of  Prop  J,  saying  it  could  in¬ 
crease  government  costs  “in  amounts 
presently  indeterminable,  but  possibly 
substantial.” 

Noting  that  the  ordinance  sets  up  a 
system  of  36  possible  bidding  points 
with  only  15  allotted  to  price,  Harring¬ 
ton  stated:  “If  this  process  had  been  in 
place  during  the  . . .  1993-94  advertis¬ 
ing  contract  .  .  .  cost  considerations 
would  not  have  been  a  deciding  factor 
since  one  newspaper  could  have  bid 
any  price  and  still  have  scored  higher 
than  the  other  bidders.” 

But  several  individuals  declared 
themselves  in  favor  of  Prop  J  in  the 
pre-election  statements,  including 
Mayor  Frank  Jordan;  State  Sen. 
Quentin  Kopp,  a  former  member  of  the 
Board  of  Supervisors;  Police  Chief  An¬ 
thony  Ribera;  Barbara  Meskunas,  a 
San  Francisco  Housing  Authority  com¬ 
missioner,  and  supervisors  Terence 
Hallinan  and  Willie  Kennedy.  Several 
of  the  supporters  represent  neighbor¬ 
hood  groups  and  merchants’  associa¬ 
tions. 

In  their  joint  statement.  Mayor  Jor¬ 
dan  and  supervisors  Hallinan  and 
Kennedy  declared:  “Access  to  the  Offi¬ 
cial  Newspaper  must  be  a  right  and  not 
a  privilege  for  every  San  Franciscan. 
The  newspaper  should  be  available  free 
to  the  public.  It  should  not  be  a  news¬ 
paper  that  costs  the  public  more  mon¬ 
ey  at  the  newsstand  or  via  subscrip¬ 
tion.” 

The  Independent  supported  Jordan 
in  his  campaign  for  mayor  and  Ted 
Fang’s  brother,  Jim,  is  a  member  of  Jor¬ 
dan’s  staff. 

In  arguments  against  Prop  J,  Exam¬ 
iner  publisher  William  R.  Hearst  III 
and  James  Hale,  president  of  the  San 
Francisco  Newspaper  Agency,  accused 
the  Independent  of  being  sore  losers 
and  of  launching  “an  unprecedented 
smear  campaign  aimed  at  getting  city 
officials  to  put  aside  the  facts  and  and 
succumb  to  political  pressure.” 

Having  failed  in  getting  the  official 
notices  contract,  “our  opponents  de¬ 
cided  to  change  the  rules  with  Proposi¬ 
tion  J,”  the  two  went  on.  “Politics 
should  not  be  used  to  determine  how 
we  spend  billions  of  dollars  every  year 
to  buy  police  cars,  fire  engines,  paper 
clips,  official  advertising,  and  other 
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goods  and  services  ....  Proposition  J 
opens  the  door  to  political  corruption, 
organized  crime  and  private  deals  for 
spending  tax  dollars.” 

Prop  J  also  drew  the  scorn  of  super¬ 
visors  Tom  Hsieh  and  Bill  Maher  and 
the  San  Francisco  Taxpayers  Project. 
Hsieh  called  the  proposition  a  “doc¬ 
tored  formula  .  .  .  that  could  result  in 
the  city  paying  much  more  for  its  legal 
advertising  and  getting  nothing  in  re¬ 
turn.” 

Maher  charged  that  Prop  J  is  written 
to  give  the  Independent  an  unfair  ad¬ 
vantage  in  the  bidding  system. 

“They  will  be  awarded  the  contract 
whether  their  bid  is  five  times,  10  times 
or  50  times  as  expensive  as  the  Chroni¬ 
cle  or  Examiner,’’  he  said. 

Alluding  to  Fang’s  wealthy  family, 
the  Taxpayers  Project  said:  “Since  the 
Fang  family  can’t  win  a  contract  by 
playing  by  the  rules  designed  to  save 
taxpayer  money,  they  now  want  you  to 
vote  for  a  new  rule  ....  The  Indepen¬ 
dent  could  bid  $1  million,  while  a  com¬ 
petitor  could  bid  that  it  would  print 
public  notices  at  no  cost  whatsoever, 
and  the  rigged  point  system  would  still 
recommend  the  Independent.” 

Bruce  Brugmann,  editor  and  pub¬ 
lisher  of  the  alternative  San  Francisco 
Bay  Guardian,  which  did  not  bid  for 
the  advertising  contract,  challenged 
arguments  that  Prop  J  would  give  the 
Independent  an  unfair  advantage  in  the 
bidding. 

Long  a  joint  operating  agreement 
foe,  Brugmann  blasted  the  Examiner 
for  carrying  out  a  “vicious  campaign 
against  Ted  Fang  to  put  him  out  of 
business.” 

The  ballot  measure,  Brugmann  in¬ 
sisted,  is  simply  a  means  of  “levelling 
the  playing  field  for  small,  hometown 
papers  competing  with  a  powerful 
JOA.  Why  should  the  city  subsidize  the 
Hearst  Corporation,  which  sends  its 
profits  back  to  New  York?” 

As  a  result  of  the  Examiner  getting 
this  year’s  ad  contract,  the  Independent 
is  suing  the  daily  and  its  JOA  arm,  the 
San  Francisco  Newspaper  Agency,  for 
allegedly  attempting  to  kill  competi¬ 
tion  by  offering  below-cost  advertising 
rates. 

The  Independent’s  attorney,  Darrell 
Salomon,  said  the  complaint  asserts 
“that  this  is  a  classic  case  of  predatory 
pricing  intended  to  destroy  a  smaller 
competitor.” 

The  complaint  contends  the  Exam¬ 
iner  “intended  unlawfully  to  injure  the 
Independent  by  depriving  it  of  antici¬ 
pated  profits  from  the  publication  of 


official  advertising.” 

The  thrice-weekly  is  seeking  un¬ 
specified  damages  for  lost  revenue  and 
advertising,  punitive  damages  and  legal 
costs. 

In  another  statement,  Hearst  and 
Hale  declared,  “The  Examiner  does 
not  practice  predatory  pricing.” 

They  said  the  newspaper  and  the 
Agency  “take  deliberate  measures  to 
observe  the  letter  and  spirit  of  the  laws 
which  regulate  business  conduct.” 

The  Examiner,  they  said,  does  give 
discounts  to  large  customers  and  con¬ 
trols  its  costs  to  enable  it  to  offer  com¬ 
petitive  rates. 

“This  was  done  with  this  [the  legal 
notices]  bid,”  they  stated. 

“We  do  not  price  below  cost,  and  we 
will  prove  this  in  court,”  said  Steven 
Falk,  the  agency’s  senior  vice  presi¬ 
dent/advertising. 

AdSEND  gets  two 
account  managers 

THE  ASSOCIATED  PRESS  has  ap¬ 
pointed  two  senior  account  managers 
for  its  electronic  ad  delivery  service, 
AdSEND. 

James  Farrell  most  recently  was  vice 
president  of  sales  and  marketing  for 
Competitive  Media  Reports  in  New 
York.  He  also  served  as  vice  president, 
sales  and  marketing,  at  Media  Central; 
vice  president,  sales,  at  Leading  Nation¬ 
al  Advertisers;  retail  marketing  sales 
manager  for  Gannett  Media  Sales;  and 
a  sales  executive  with  Gannett  Subur¬ 
ban  Newspapers. 

John  McGuinness,  previously  was  ac¬ 
count  executive  for  Gannett  National 
Newspaper  Sales,  New  York,  where  he 
was  responsible  for  newspaper  advertis¬ 
ing  to  national  and  retail  chains  for 
Gannett  newspapers  throughout  the 
country. 

Ad  association 
forms  diversity 
advisory  council 

THE  AMERICAN  ASSOCIATION  of 
Advertising  Agencies  is  forming  a  Di¬ 
versity  Initiatives  Advisory  Council 
that  will  explore  ways  to  increase  mi¬ 
nority  representation  in  the  profession¬ 
al  ranks  of  advertising  agencies. 

Edward  Wax,  AAAA  chairman,  will 
lead  the  council.  Currently,  28  people 
from  member  ad  agencies,  national  ad¬ 
vertisers  and  industry  groups  have  been 


recruited  to  participate  on  the  council, 
according  to  an  AAAA  statement. 

The  AAAA  has  hired  Jacqueline 
Llewellyn  as  vice  president,  diversity 
programs. 

She  will  be  responsible  for  expanding 
AAAA’s  Minority  Advertising  Intern 
Program  to  encourage  more  minority 
students  to  consider  entering  the  adver¬ 
tising  industry,  increase  the  number  of 
agencies  participating  in  the  program 
and  develop  diversity  awareness  pro¬ 
grams,  at  member  agencies. 

Coupons  gain 
popularity 
in  Japan 

THE  ENGLISH-LANGUAGE  Japan 
Times’  successful  coupon  run  earlier 
this  year  has  rekindled  couponing 
prospects  for  Japanese  papers. 

The  Times  recently  carried  coupons 
for  27  items  sold  at  a  grocery  that  caters 
to  foreigners.  The  Japan  Newspaper 
Publishers  &  Editors  Association  said 
some  shoppers  doubled  their  purchases, 
and  97%  of  coupon  users  said  they 
would  use  them  again. 
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FOR  YEARS.” 

-Cynthia  Martel 
Memorial  Press  Group 

"We're  using  Adtaker's  classified 
pagination  to  produce  the  classified 
sections  for  21  weekly  newspapers  in 
Southeastern  Massachusetts.  After 
the  first  week  of  installation,  our 
Classified  Director  decided  to  change 
the  line  ad  deadline  closer  to  actual 
print  time,  strictly  due  to  the 
productivity  improvement 
we've  seen." 

"Ad taker  is  a  real  value." 
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Small  California  daily 
fined  for  ads  that 
violate  Fair  Housing  Act 


Publisher  says  this  case  should  be 
a  warning  to  other  newspapers 

by  M.L.  Stein 

A  TINY  SOUTHERN  California  daily 
paid  a  $20,000  fine  for  ads  that  violat¬ 
ed  the  federal  Fair  Housing  Act,  al¬ 
though  the  publisher  said  he  was  never 
notified  of  the  violations. 

Scripps  League  Newspapers,  Inc., 
owner  of  the  Banning  Record-Gazette 
(circulation  3,500),  settled  for  the 
amount  after  the  Fair  Housing  Council 
of  Riverside  County  sued  the  newspa¬ 
per,  citing  numerous  ads  for  adults- 
only  housing. 

The  suit  alleged  that  Register- 


Gazette  classifieds  contained  such  ex¬ 
pressions  as  “adult  development,”  “pre¬ 
fer  no  children/animals,”  “adult  com¬ 
munity,”  and  “adult  park.” 

In  addition  to  the  fine,  the  newspa¬ 
per’s  advertising  staffers  had  to  attend 
three  “Technical  Assistance  Training” 
sessions,  taught  by  the  council  at  a  cost 
to  the  Record-Gazette  of  $1,000  per 
session. 

Editor  and  publisher  Charles  Free¬ 
man  and  the  Fair  Housing  Council’s 
executive  director  Rose  Mayes,  agree 
that  the  council  had  mailed  a  letter 
dated  Aug.  12,  warning  of  the  viola¬ 
tions  to  managing  editor  Steve  Tuckey. 

But  Freeman,  who  is  bitter  over  the 
council’s  action,  claims  that  the  letter 
wrongly  addressed  Tuckey  as  editor, 
that  Tuckey  said  he  never  received  it, 
and  that  Freeman  never  saw  it  or  heard 
about  it  until  the  council’s  lawyer  pro¬ 
duced  a  copy  in  court. 


Moreover,  Freeman  said,  such  a 
communication  should  properly  have 
been  addressed  to  him  as  publisher  via 
a  certified  letter,  “not  with  a  29-cent 
stamp.”  Tuckey’s  responsibilities  do  not 
extend  to  classified  ads,  he  added. 

“There’s  no  question  we  were  in  vi¬ 
olation,  but  if  I  had  been  informed  of 
the  problem  I  would  have  taken  imme¬ 
diate  steps  to  correct  it,”  Freeman  told 
E&P.  “I’ve  been  with  this  newspaper 
for  24  years  and  we  always  have  fol¬ 
lowed  the  letter  of  the  law.  Some 
banned  ads  probably  slipped  through 
because  of  oversight.  But  it’s  ludicrous 


of  her  [Mayes]  to  say  we  were  contact¬ 
ed  and  never  acknowledged  the  fact.” 

Freeman  noted  that  Banning  has  a 
number  of  neighborhoods  and  housing 
developments  catering  to  adults  with¬ 
out  children.  A  copy  of  the  letter  ob¬ 
tained  by  E&P  was  signed  by  Anona 
Stuart,  Fair  Housing  Counselor. 

It  said  that  the  council’s  monitoring 
of  Register-Gazette's  real  estate  ads  in 
recent  months  had  found  “words  or  ex¬ 
pressions”  prohibited  by  the  1968  Civil 
Rights  Act. 

Stuart  said  the  act  forbids  such 
terms  as  “adult  building,”  “Hispanic 
area,”  “Catholic  church  nearby,”  “near 
synagogue,”  “no  children,”  and  “singles 
only.” 

Copies  of  allegedly  illegal  ads  in  the 
Register-Gazette  were  enclosed,  the 
letter  stated. 

Mayes  said  in  an  interview  that  the 
letter  in  question  was  sent  to  Tuckey 


on  Nov.  10, 1993,  and  gave  the  newspa¬ 
per  10  days  to  respond.  The  suit  was 
filed  the  following  month. 

Told  of  Freeman’s  complaint  that  he, 
and  not  Tuckey,  should  have  been  the 
recipient  of  the  letter.  Mays  retorted 
that  Tuckey  should  have  turned  the 
letter  over  to  Freeman,  adding:  “Mr. 
Freeman  has  to  take  responsibility  for 
the  inadequacy  of  his  employees.  They 
would  not  have  had  to  pay  a  dime  if 
they  had  talked  to  us.  Most  people  we 
write  to,  respond.” 

Pointing  out  that  paper’s  housing 
ads  breached  Title  VIII  of  the  Civil 
Rights  Act,  Mays  said  that  fair  housing 
councils  throughout  the  country  are 
getting  tougher  in  enforcing  the  law 
against  newspapers,  real  estate  agen¬ 
cies,  billboard  companies  and  anyone 
else  in  violation.  One  real  estate  com¬ 
pany,  she  recalled,  was  fined  $240,000. 

“Some  people  are  going  out  of  busi¬ 
ness  because  they  refuse  to  adhere  to 
the  law,”  she  stated.  “The  bottom  line 
is  greed.” 

Freeman  said  the  Record-Gazette 
will  continue  publishing,  but  the  set¬ 
tlement  was  a  hard  financial  blow. 

“Yes,  Scripps  League  paid  the  fine, 
but  it  comes  out  of  my  budget,”  he  ex¬ 
plained. 

During  the  first  training  session. 
Freeman  said,  he  asked  Stuart:  “Do 
you  know  what  a  $20,000  fine  can  do 
to  a  small  paper  like  ours?” 

Stuart,  Freeman  related,  replied  by 
laughing  and  saying,  “Well,  we’ll  get 
our  check  anyway.” 

Stuart  conceded  that  the  publisher 
asked  such  a  question  but  she  denied 
laughing  or  making  a  joke  of  it. 

“Mr.  Freeman  was  very  confronta¬ 
tional  during  the  training,”  she  said. 

Asked  what  her  response  was  to  the 
question,  Stuart  said  she  could  not  re¬ 
member.  Neither  Mays  nor  Stuart  ap¬ 
pear  to  have  known  before  the  mailing 
of  the  letter  to  Tuckey  that  the  pub¬ 
lisher  is  the  top  manager  of  a  newspa¬ 
per. 

Freeman  commented  that  the  Fair 
Housing  Council’s  action  against  the 
Record-Gazette  should  be  a  lesson  for 
other  newspapers. 

“I  would  not  want  this  to  happen  to 
any  other  paper  but  I  see  possibilities 
of  it  in  a  lot  of  papers  I  read,  especial¬ 
ly  big  dailies,”  he  added.  “Newspapers 
will  lose  thousands  of  dollars  by  not 
running  them,  but  many  of  the  classi¬ 
fied  ads  are  discriminatory  according 
to  the  law. 


Stuart  said  the  act  forbids  such  terms  as  “adult 
building,”  “Hispanic  area,”  “Catholic  church 
nearby,”  “near  synagogue,”  “no  children,”  and 
“singles  only.” 
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N«Y.  dailies  trying 
to  assess  impact  of 
Federated/Macy^s  merger 

Millions  of  advertising  dollars  at  stake 


by  Dorothy  Qiobbe 

IN  THE  MIDST  of  an  already  tough 
retail  environment,  all  four  New  York 
dailies  are  trying  to  assess  the  impact 
of  the  $4.1  billion  Federated  Depart¬ 
ment  Stores/R.H.  Macys  merger. 

Last  month,  Federated  announced 
that  Abraham  &  Straus  operations  will 
be  consolidated  into  Macy’s  opera¬ 
tions.  Also,  Federated  will  sell  six  New 
York  City  stores:  the  Manhattan  and 
Massepequa,  L.I.,  A&S  locations;  a 
Bloomingdales  site  in  Garden  City, 
L.I.;  Macy’s  in  White  Plains,  N.Y.;  and 
two  Stern’s  locations  in  Flushing, 
Queens  and  Lake  Grove,  L.I. 

New  York  City  and  New  Jersey  have 
13  Macy’s  locations  each,  while  A&S 
has  16  locations  there. 

Federated  hasn’t  announced  what  it 
intends  to  do  with  remaining  A&S 
sites,  but  if  the  A&S  name  is  phased 
out,  as  some  analysts  have  predicted, 
area  newspapers  stand  to  lose  a  major 
advertiser. 

“Nothing  has  been  decided  yet,”  said 
Carol  Sanger,  spokeswoman  for  Feder¬ 
ated.  She  added  that  a  decision  about 
A&S  probably  won’t  be  made  until 
next  spring. 

Meanwhile,  the  tabloids  have  begun 
sniping  at  each  other  in  print.  The 
New  York  Post  has  claimed  that  the 
New  York  Daily  News  will  suffer  a 
“crippling  impact”  from  the  loss  of 
about  $5  million  in  ad  revenue,  and 
that  Newsday  will  lose  about  $7  mil¬ 
lion.  But  Mortimer  Zuckerman,  chair¬ 
man  and  co-publisher  of  the  Daily 
News,  denies  his  newspaper  will  lose 
$5  million.  Zuckerman  said  the  merger 
will  have  “some  impact”  but,  “no  more 
than  1%  of  our  total  ad  revenue.” 

He  added  that  the  $5  million  figure 
has  been  raised  by  “people  who  have 
something  to  gain.” 

“Those  numbers  are  inaccurate,” 
Zuckerman  said.  “We  believe  Macy’s 
will  advertise  more  and  the  stores  that 
will  be  taken  will  also  advertise.” 

John  Ancona,  ad  director  for  the 


Post,  said  his  newspaper  would  suffer 
least  because  A&S  is  not  a  major  ad¬ 
vertiser.  “It  really  won’t  affect  us,”  An¬ 
cona  said.  “Once  in  a  while  A&S 
would  run  some  small  ads  for  uphol¬ 
stery,  but  they  weren’t  a  major  advertis¬ 
er.” 

Steven  Isenberg,  deputy  publisher 
for  Newsday  and  New  York  Newsday, 
said  that  it  probably  will  be  a  few 
months  before  the  fate  of  A&S  is  cer¬ 
tain. 

“We  stand,  as  other  papers  do,  to 
lose  some  millions,”  Isenberg  said.  “But 
we  are  also  very  resolved  in  our  discus¬ 
sions  with  the  senior  executives  at  all 
the  stores  that  are  staying  on  ....  It 
still  remains  a  very  competitive  situa¬ 
tion,  and  we  want  to  show  these  peo¬ 
ple  everything  we  can  do  for  them.” 

Similarly,  Janet  Robinson,  vice  pres¬ 
ident,  advertising  for  the  New  York 
Times,  said  that  it’s  “too  early  to  tell” 
what  impact  the  merger  will  have. 

The  Times  receives  “quite  a  bit”  of 
ad  business  from  Bloomingdales,  Ma¬ 
cys  and  A&S,  she  said. 

“We’re  keeping  our  ear  to  the 
ground  and  are  working  with  all  parties 
concerned  to  give  the  kind  of  service 
that  will  ensure  the  same  amount,  if 
not  even  more,  business  in  the  future,” 
Robinson  added. 

Ads  up  at 
N.Y.  Daily  News 

THE  NEW  YORK  Daily  News  pub¬ 
lished  its  largest  edition  in  almost  four 
years  on  Sunday,  Oct.  9,  according  to 
an  announcement  by  the  paper. 

The  288-page  edition  included  140 
ad  pages,  a  36%  increase  over  October 
10,  1993. 

Les  Goodstein,  ad  director,  said  that 
advertisers  didn’t  receive  any  special 
discount  for  ads  run  in  the  Oct.  9  issue. 

The  issue  included  a  special  44-page 
auto  section,  and  a  special  mideast  sup¬ 
plement,  Goodstein  said. 


200  papers  to 
distribute 
Hills  catalog 

by  Dorothy  Qiobbe 

HILLS  STORES  CO.  will  distribute  a 
72-page  toy  catalog  on  Sunday,  Nov.  6, 
in  over  200  newspapers. 

Sources  said  the  four-color  catalog 
will  contain  approximately  $350  worth 
of  rebate  coupons,  and  is  intended  to 
blunt  the  effect  of  the  Toys  R  Us  pre¬ 
holiday  season  catalog  which  was  dis¬ 
tributed  on  October  9  via  390  news¬ 
papers. 

The  Hills  coupons  will  be  good 
through  Christmas,  while  the  Toys  R 
Us  coupons,  which  totaled  $309,  most¬ 
ly  expire  by  the  end  of  October. 

Canton,  Mass.-based  Hills  declined 
to  comment  on  the  catalog,  citing 
competitive  concerns.  The  buy  was  or¬ 
chestrated  by  News  Services  of  Ameri¬ 
ca,  Hills’  media  buying  agency. 

Hills,  with  154  locations  and  1993 
sales  of  $1.75  billion,  does  very  little 
ROP  newspaper  advertising.  Instead, 
the  discount  retailer  relies  mostly  on 
its  44-page  insert,  which  runs  approxi¬ 
mately  36  times  per  year,  via  each 
newspaper  in  its  media  plan.  That  in¬ 
sert  also  is  scheduled  on  November  6. 

Last  year.  Hills  distributed  a  holiday 
catalog  by  direct  mail,  and  sources  said 
the  cost  savings  associated  with  a  CPM 
newspaper  buy  particularly  appealed  to 
the  retailer. 

Additionally,  the  toy  catalog  may  in¬ 
dicate  that  Hills  will  employ  a  more  ag¬ 
gressive  marketing  strategy  than  it  has 
in  the  past. 

In  fact,  at  the  Newspaper  Associa¬ 
tion  of  America  marketing  conference 
in  July,  Sue  Sprunk,  vice  president  of 
advertising  and  marketing  for  Hills, 
said  that  the  retailer  plans  to  “raise  its 
profile”  as  a  family-oriented  discount 
store.  She  discussed  ways  that  news¬ 
papers  could  “partner”  with  Hills. 

Though  Sprunk  didn’t  discuss  rate 
discounts  at  the  conference,  some 
newspapers  may  be  willing  to  grant 
large  concessions  in  exchange  for  Hills’ 
ad  dollars.  A  source  familiar  with  the 
buy  said  that  the  discount  rate  for  the 
toy  catalog  ranged  from  3%  to  80% 
among  newspapers  that  already  receive 
the  Hills  regular  insert. 

Additionally,  Hills  is  said  to  be  ex¬ 
ploring  whether  it  can  increase  the  fre¬ 
quency  of  its  inserts  to  48  times  per 
year  by  decreasing  the  page  count. 


Editor6?Publisher  •  October  22,  1994 


35 


News  Tech _ 

Technology  and 
production  managers 
on  the  move 


Christian  Handricks  was  named 
technology  manager  at  McClatchy 
Newspapers  Inc.  He 
moves  north  to  cor¬ 
porate  offices  in 
Sacramento  from 
McClatchy’s  Fresno 
Bee,  where  he  was 
marketing  director 
after  a  stint  as  ad¬ 
vertising  marketing 
manager. 

Expected  to  “play 
a  significant  role  in  Hendricks 

helping  to  direct  _ 

.  .  .  efforts  in  the 
area  of  emerging  information  technol¬ 
ogy,”  Hendricks  possesses  “a  tremen¬ 
dous  background  and  aptitude  for  elec¬ 
tronic  technology”  in  addition  to 
strengths  in  marketing  and  market  re¬ 
search,  according  to  operations  and 
technology  director  Gary  Pruitt. 

After  graduating  the  University  of 
Pennsylvania’s  Wharton  School  of 
Business,  Hendricks  worked  as  a  mar¬ 
keting  analyst  at  West  End  Research, 
Woodbridge,  Va.,  and  as  marketing  ser¬ 
vices  director  at  the  Utica,  N.Y.,  Ob¬ 
server-Dispatch. 

Chuck  Bluvins,  chief  executive  of  the 
Blevin  Harding  Group,  consultants  in 
newspaper  planning,  design  and  oper¬ 
ations,  is  now  in  charge  of  manufactur¬ 
ing  at  Newsday,  Melville,  N.Y.  Work¬ 
ing  on  a  consultancy  contract,  he  said 
he  is  making  changes  and  helping  ex¬ 
isting  staff  “grow  in  their  positions.” 

Blevins’  responsibilities  cover  all 
production  areas,  including  prepress, 
where  the  onset  of  pagination  this  year 
has  diminished  the  size  of  composing 
by  28  staffers,  with  further  reductions 
expected  before  year  end. 

Robert  Paleroiini  is  the  new  tech¬ 
nology  director  for  the  Sun-Sentinel 


Co.,  Fort  Lauderdale,  Fla.,  where  he 
manages  prepress  the  departments  of 
ad  services,  composing,  imaging  and 
color  technology  for  the  Sun'Sentinel 
at  its  Deerfield 
Beach  production 
plant  and  directs 
acquisition  of  new 
technology  for  the 
company. 

A  14-year  veter¬ 
an  of  the  newspaper 
business,  Palermi- 
ni’s  background  in¬ 
cludes  includes  op¬ 
erations,  systems 
design  and  project 
management. 

He  moved  to  his  new  post  from  an¬ 
other  Tribune  Co.  paper,  the  Daily 
Press,  Newport  News,  Va.,  where  he 
was  technical  operations  and  prepress 
manager  and  earlier  had  served  as  pro¬ 
duction  systems  manager. 

Michael  Asher  is  now  technology 
manager  at  the  Daily  Press,  Newport 
News,  Va.,  where 
he  is  responsible  for 
production,  editori¬ 
al,  advertising  and 
circulation  comput¬ 
er  systems  and 
heads  advertising 
prepress  operations. 

Since  joining  the 
Daily  Press  in  1978, 

Asher  has  worked 
as  photographer, 
photo  editor,  graph¬ 
ics  editor  and  assis¬ 
tant  managing  editor  for  graphics. 

Anloinatle  Franceschini  was  ap¬ 
pointed  production  director  of  the 
News  Journal,  Wilmington,  Del.  She 
replaces  William  Tudor,  who  was 
named  the  paper’s  director  of  new 


Palermini 


Asher 


technology  and  special  projects. 

Production  director  at  the  Press  & 
Sun'Bulletin,  Bing¬ 
hamton,  N.Y.,  since 
1991,  Franceschini 
earlier  held  the 
same  position  at 
the  Vineland  (N.J.) 

Daily  Journal. 

All  three  papers 
are  own  by  the 
Gannett  Co.,  which 
named  her  its  Pro¬ 
duction  Director  of 
the  Year  in  1992. 

She  began  her 
newspaper  industry  career  23  years  ago 
as  a  production  input  operator. 

Larry  Sholar  moves  from  production 
manager  at  the  Paducah  (Ky.)  Sun, 
where  he  has  worked  since  1966,  to 
group  production  manager  for  the  pa¬ 
per’s  parent,  Paxton  Media  Group, 
where  he  will  assist 
all  company  news¬ 
papers  in  matters 
relating  to  produc¬ 
tion  system  design 
and  maintenance. 

Based  in  Paduc¬ 
ah,  the  98-year-old 
company  is  owned 
and  managed  by 
the  third  and  fourth 
generations  of  the 
Paxton  family.  In 
addition  to  five 
dailies  and  various  weeklies  in  three 
states,  it  owns  a  local  television  station 
and  a  specialized  printer  doing  busi¬ 
ness  in  30  states. 

Frank  Hounig  was  named  produc¬ 
tion  director  of  the  Journal  American, 
Bellevue,  Wash.,  where  he  succeeds 
James  Rasmussen,  who  was  ap¬ 
pointed  production  director  of  Valley 
Daily  News,  Kent,  Wash. 

Rasmussen  had  directed  production 
at  the  both  papers,  but  the  complexity 
of  those  operations  now  requires  a  di¬ 
rector  at  each  plant,  according  to 
Bellevue-based  Horvitz  Newspapers, 
which  also  publishes  a  third  Washing¬ 
ton  daily,  three  Seattle-area  weeklies 
and  the  Maryville,  Tenn.,  Daily  Times. 

After  31  years  working  for  Horvitz- 
owned  newspapers  in  Ohio  and  New 
York,  Hoenig  served  for  four  years  as 
production  director  of  Gannett’s  Marin 
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Independent  Journal,  in  San  Rafael, 
then  crossed  the  Golden  Gate  last  year 
to  work  as  production  manager  at  the 
San  Francisco  Newspaper  Agency. 

Hoenig’s  career  began  as  an  ad  com¬ 
positor  for  his  hometown  Lorain, 
Ohio,  Journal,  where  he  held  other 
composing  room  jobs  before  becoming 
production  manager  of  the  Willoughby, 
Ohio  NewS'Herald.  In  1972  he  was 
promoted  to  operations  director  at  the 
TimeS'Record,  Troy,  N.Y.,  where  he 
rose  to  general  manager. 

In  1985  he  returned  to  Ohio  as  gen¬ 
eral  manager  of  the  News  Journal  in 
Mansfield,  where 
he  was  named  asso¬ 
ciate  publisher. 

Thomas  Gannon 

was  promoted  from 
pressroom  superin¬ 
tendent  to  produc¬ 
tion  manager  at 
Chicago’s  Daily 
Southtown,  where 
he  has  worked  since 
1977. 

Atex  gets 
further  funding 

ATEX  PUBLISHING  SYSTEMS 
Corp.  received  a  second,  planned 
round  of  funding  from  the  investment 
group  that  bought  the  Bedford,  Mass., 
publishing  systems  company  in  January 
1993. 

Financial  details  were  not  disclosed. 

Noting  the  company’s  “very  substan¬ 
tial  progress”  since  its  acquisition,  Atex 
board  member  Martin  Kleijwegt,  part¬ 
ner  at  lead  investor  Euroventures 
Benelux,  said  the  “financing  will  sup¬ 
port  .  . .  continued  growth.” 

Atex  said  that  it  is  again  profitable 
after  making  further  changes  and  addi¬ 
tions  to  its  product  line  and  the  mar¬ 
kets  it  serves,  and  increasing  its  em¬ 
phasis  on  integration  services. 

Now  in  development  are  Prestige,  a 
PC-based  editorial  system  using  MS 
Word  and  QuarkXPress  for  publica¬ 
tions  that  require  no  link  to  Atex’s 
WES  composition  and  EdPage  pagina¬ 
tion  software,  and  Safari,  a  system  to 
manage  materials  and  workflow  infor¬ 
mation  in  postpress  and  prepress. 

“We  will  also  leverage  our  new  tech¬ 
nology  base  to  provide  products  that 
publishers  can  use  to  manage  and  dis¬ 
tribute  information  in  forms  other  than 
print,”  said  president  and  chief  execu¬ 
tive  Danny  Chapchal. 


Caljan  opens 
U.S.  office 

DENMARK’S  CALJAN  A/S  Loading 
Systems,  maker  and  seller  of  telescopic 
belt  and  roller  conveyor  systems  for 
loading  and  unloading  unpalletized  ma¬ 
terials,  opened  offices  of  its  new,  Caljan 
America  Inc.  affiliate,  in  Denver 
(303/338-1751)  to  handle  all  North 
American  product  sales,  engineering, 
parts  and  service. 

Wieck  relocates 

WIECK  PHOTO  DATABASE  Inc.,  the 
24-hour  electronic  photo  storage  and 
retrieval  service  for  newspapers,  moves 
Oct.  24  to  larger  quarters  at  13500  Mid¬ 
way  Rd.,  Dallas  (214/392-0888). 

Newsprint 
numbers  in  July 

us.  DAILY  NEWSPAPERS  consumed 
789,000  metric  tons  of  newsprint  in  July, 
5.6%  more  than  a  year  earlier,  accord¬ 
ing  to  revised  figures  released  by  the 


Newspaper  Association  of  America. 

Publishers’  end-of-month  July 
newsprint  inventories  totaled  939,000 
tons,  representing  a  36-day  supply,  a 
19.3%  decline  from  the  1.163  million 
tons  (47  days)  in  July  1993. 

Safety-Kleen 
recycles,  recovers 
for  printers 

SAFETY-KLEEN  CORR,  Elgin,  Ill.,  of¬ 
fers  new  waste  recovery  and  recycling 
services  specifically  for  printers  that  in¬ 
clude  graduated-size  storage  containers, 
flexible  service  intervals,  lower  sampling 
fees  for  analysis  of  waste  fluids  to  deter¬ 
mine  proper  reclamation  methods  and 
help  with  EPA-required  paperwork. 

The  firm  reclaims  all  collected  fluid 
wastes.  Most  are  recycled,  re-refined  or 
fuel-blended  at  its  own  facilities. 

BW  on  PressLink 

PRESSLINK  HAS  BEGUN  carrying 
Business  Wire’s  full-text  news  releases 
and  photos. 


Is  your  predictive 
dialing  system  out  of  circulation? 


It  should  be.  TeleDirect  predictive  dialing  can 
bring  substantial  productivity  gains  to  your 
entire  enterprise.  It  has  in  circulation 
departments  at  more  than  130  publishing 
sites.  Customer  service,  retention,  collections 
and  classifieds  can  all  benefit  —  and  TeleDirect 
systems  have  the  flexibility  to  accommodate 
each  department. 

Automating  all  outbound  calls  will  lower  your 
cost  per  contact  and  increase  staff  productivity. 
Experience  shows  that  callers  love  the  system 
so  much,  it  can  even  enhance  their  results. 

To  successfully  expand  your  use  of 
predictive  dialing,  take  the  Direct  approach. 
For  your  free  Predictive  Dialing  Cost 
Justification  Guide,  PHONE 

1-800-531-6440. 


tele 


do  much  more  wHfc  same 
staff.  Our  cost  per  contact 
dropped  dramatically  and 
our  increase  in  contact 
productivity  alone  is  paying 
for  the  system.” 

Jack  BorUuiit, 

ReUntion  Saks  Manager 
Denver  Post 


Gannon 
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Interactive  Communications 


se 

Ameritech  joins  s 

Tribune  Co*  as  » 

Peapod  investor  - 


WITH  AMERITECH’S  PURCHASE 
of  a  minority  stake  in  Peapod,  Tribune 
Co.  now  finds  itself  a  partner  of  a  sort 
with  a  Baby  Bell. 

Tribune  also  owns  a  minority  stake 
in  Peapod,  the  Evanston,  Ill. -based  pri¬ 
vately  held  interactive  supermarket 
shopping  delivery  service.  Peapod  of¬ 
fers  grocery  ordering  and  delivery  by 
home  computers,  fax  or  telephone  — 
exactly  the  kind  of  practical  destina¬ 


There  are  no  plans  to  use  Peapod  as 
a  stepping  off  point  for  a  strategic  al¬ 
liance  with  Ameritech  or  any  other 
RBOC,  the  spokesman  said.  Tribune 
has  no  current  joint  ventures  with  a 
phone  company,  he  added. 

Tribune  Co.’s  chairman  and  chief  ex¬ 
ecutive  officer,  Charles  Brumback,  is 
the  current  chairman  of  the  Newspa¬ 
per  Association  of  America. 

The  sizes  of  the  separate  minority 


But  Tribune  officials  scoff  at  the  notion  that 
any  strategic  alliance  will  develop  between 
the  Chicago-based  publisher  and  the  Midwest 
regional  Bell  operating  company. 


tion  of  the  information  superhighway 
that  forward-thinking  companies  want 
to  develop. 

But  Tribune  officials  scoff  at  the  no¬ 
tion  that  any  strategic  alliance  will  de¬ 
velop  between  the  Chicago-based  pub¬ 
lisher  and  the  Midwest  regional  Bell 
operating  company. 

“To  the  extent,  [Ameritech  and  Tri¬ 
bune]  will  be  working  together,  well,  as 
someone  said  here,  ‘We  use  their 
phones  every  day,’  ’’  a  Tribune 
spokesman  said. 

<  Classified 

H  WYSIWYG  Ad  Taking 
w/ Billing  &  Pagination 

W  §  Easily  create  Ads,  even  this  one! 

^  °  Create  Billing  &  Track  Receivables 

I  Combo  and  Upselling  Future 
I  Credit  Check  &  Subscription  Sales 
I  Multi-Publication  &  Classifications 
1  Automated  Quark  Pagination 

^  *  The  Leader  In  Newspaper 

Software  Solutions 

1377  Third  Street 
Rensselaer,  NY  12144 

^  (518)434-2193 


stakes  Tribune  and  Ameritech  hold  in 
Peapod  have  not  been  disclosed.  They 
are  the  only  corporate  investors  in  Pea¬ 
pod,  which  was  founded  in  1989. 

In  announcing  its  investment, 
Ameritech  said  it  would  include  Pea- 
pod’s  service  in  the  interactive  televi¬ 
sion  network  it  is  creating  with  Walt 
Disney  Co.  and  two  other  RBOCs, 
BellSouth  and  Southwestern  Bell. 

Peapod,  which  said  it  has  doubled  its 
customer  base  in  the  past  year,  has 
7,000  customers  in  the  Chicago  metro¬ 
politan  area  —  where  it  is  affiliated 
with  the  Jewel  Food  Stores  supermar¬ 
ket  chain  —  and  in  the  San  Francisco 
area,  where  it  is  affiliated  with  Safeway 
Inc. 

Tribune  Co.  inks 
interactive  TV  deal 

TRIBUNE  CO.  HAS  contracted  to 
provided  news  and  information  for 
Time  Warner’s  interactive  television 


service  in  Orlando. 

Tribune  Interactive  Network  Ser¬ 
vices,  using  the  resources  of  Tribune 
Co.’s  Orlando  Sentinel,  will  provide  ser¬ 
vices  24  hours  a  day  on  what  Time 
Warner  is  calling  its  Full  Service  Net¬ 
work. 

Tribune  Co.’s  News  on  Demand  por¬ 
tion  includes  local  news,  sports,  busi¬ 
ness  and  weather  reports. 

It  will  also  offer  shopping  and  deliv¬ 
ery  services,  a  movie  and  entertainment 
guide,  video  personals,  advice,  horo¬ 
scopes,  a  newspaper  reference  library 
and  community  and  school  bulletin 
boards.  Advertising,  combining  video 
and  text,  will  include  searchable  classi¬ 
fied  employment,  real  estate,  trans¬ 
portation,  training  and  home  repair  ser¬ 
vices. 

“The  emergence  of  interactive  news, 
information  and  advertising  services  is 
potentially  the  most  dramatic  change  in 
the  communications  industry  since  the 
advent  of  TV,”  Sentinel  editor  John 
Haile  said  in  an  announcement. 

“We  see  this  as  a  natural  evolution 
for  a  strong  local  newspaper  company,” 
he  said. 

Hale  said  the  paper  offers  the  best  lo¬ 
cal  information  package  in  the  area, 
and  the  service  will  give  consumers  full 
control  over  what  they  get. 

“This  partnership  is  yet  another  ex¬ 
ample  of  how  Tribune  is  innovating 
with  content  and  local  leadership,”  said 
Tribune  Co.  chairman  and  CEO 
Charles  Brumback. 

Time  Warner’s  Orlando  cable  compa¬ 
ny  is  in  the  process  of  installing  hard¬ 
ware  and  software  to  launch  the  net¬ 
work  later  this  year  in  parts  of  its  ser¬ 
vice  area.  A  launch  is  planned  for  early 
1995. 

Tribune  Interactive’s  Florida  opera¬ 
tions  are  part  of  the  Sentinel,  which 
plans  to  establish  a  multimedia  produc¬ 
tion  center  to  develop  interactive  ser¬ 
vices  for  TV  and  computers. 

Newsweek  adds 


on-line  service 

NEWSWEEK  MAGAZINE  REACHED 
an  agreement  in  principle  with  Prodigy 
to  distribute  Newsweek  InterActive,  an 
on-line  service  that  will  integrate  pho¬ 
tos,  sound,  graphics  and  text  and  in¬ 
clude  interactive  advertising.  Start-up  is 
expected  this  month. 
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Separate  from  the  printed  magazine, 
the  service  is  edited  and  produced  for 
on-line  presentation  under  executive 
editor  Peter  McGrath  and  managing 
editor  Michael  Rogers. 

In  addition  to  the  magazine’s  news 
and  information  departments,  News¬ 
week  Interactive  extends  reader  partic¬ 
ipation  with  “My  Turn  Online”  and  an 
interactive  version  of  “Conventional 
Wisdom  Watch.”  Also  available  will  be 
news-based  games  and  an  on-line 
archive  of  back  issues  of  Newsweek. 

Available  until  recently  by  subscrip¬ 
tion  in  quarterly  CD-ROM  format,  the 
weekly  magazine  owned  by  the  Wash¬ 
ington  Post  Co.  will  now  offer  only  spe¬ 
cial  issues  of  Newsweek  Interactive  on 
compact  disks  that  feature  video,  ani¬ 
mation  and  interactive  advertising. 

Special  issues  will  be  produced  for 
complex  subjects  that  warrant  in-depth 
multimedia  treatment.  Included  on  the 
first  special  CD-ROM,  Open  Roads: 
Driving  the  Information  Highway,  will 
be  technology  demonstrations,  samples 
of  the  year’s  top  10  CD-ROMs  and 
more  than  150  searchable  Newsweek 
and  Washington  Post  articles. 

Health  data, 
news  are  top 
interactive  interests 

A  LOUIS  HARRIS  and  Associates  sur¬ 
vey  indicates  Americans’  interests  in 
interactive  services  run  more  toward 
medical  information,  customized  news 
summaries,  product  reports  and  feed¬ 
back  to  government  agencies  than  to 
sports  programming,  on-demand  video 
and  at-home  shopping. 

The  survey  was  conducted  for  Priva¬ 
cy  &  American  Business ,  the  bimonth¬ 
ly  journal  of  the  nonprofit  Center  for 
Social  and  Legal  Research,  Hacken¬ 
sack,  N.J.  Results,  released  last  week  at 
P&AB’s  two-day  conference  in  Wash¬ 
ington,  “Managing  the  Privacy  Revolu¬ 
tion,”  also  showed  great  concern  with 
privacy  issues  that  arise  from  interactive 
technologies. 

According  to  P&AB  editor  and  pub¬ 
lisher  Alan  Westin,  consumers  want 
those  privacy  issues  “addressed  now, 
even  as  the  interactive  services  industry 
is  just  getting  up  and  running.” 

With  a  3%  margin  of  error,  the  na¬ 
tionwide  telephone  survey  of  1,000 
adults  found  that  6%  of  respondents 
said  they  had  read,  seen  or  heard  a 
“great  amount”  about  interactive  ser¬ 
vices,  25%  a  “moderate  amount,”  35% 


“not  much”  and  33%  “nothing  at  all.” 

But  when  asked  to  choose  among  14 
types  of  programming  and  other  infor¬ 
mation  that  may  become  available 
through  interactive  service  companies, 
79%  of  respondents  expressed  interest 
in  health-related  information,  with  41% 
“very  interested.”  In  second  place,  74% 
were  interested  in  choosing  the  kinds  of 
news  and  features  presented  daily,  with 
35%  “very  interested.” 

Health  and  news  were  among  types 
of  content  in  information  services  — 
the  most  popular  of  three  categories  of¬ 
fered.  Next  was  communication  ser¬ 
vices.  The  least  interest  was  shown  in 
entertainment  services,  and  within  this 
category,  home  shopping  proved  the 
weakest  of  all,  with  32%  expressing  in¬ 
terest  and  only  6%  “very  interested.” 

Acknowledging  that  the  survey  rep¬ 
resents  “anticipatory  polling”  of  large 
numbers  of  consumers  who  possess  lit¬ 
tle  knowledge  of  interactive  services, 
Louis  Harris  CEO  Humphrey  Taylor 
was  quoted  by  PAdfB  as  saying  the 
“findings  show  a  consistently  strong 
public  interest  in  interactive  services 
that  might  be  broadly  classified  as  civic 
minded  and  self-improvement  oriented. 
Even  though  the  interactive  services  in¬ 
dustry  appears  to  be  concentrating  on 
entertainment  and  shopping  offerings, 
it  would  appear  that  the  public’s 
strongest  appetites  are  to  be  found  else¬ 
where.” 

While  52%  of  respondents  indicated 
interested  in  personalized  advertising 
based  on  information  collected  about 
their  viewing  and  buying  habits  (48% 
said  they  wanted  to  actively  provide  in¬ 
terest  and  activity  information),  51% 
expressed  at  least  some  concern  with 
the  use  of  the  subscriber  profiles  ( 16% 
were  “very  concerned”). 

Possible  loss  of  privacy  resulting  from 
collection  and  use  of  information  was 
identified  as  the  top  concern  by  61%  of 
respondents. 

Just  over  half  thought  it  “very”  im¬ 
portant  to  “control  the  types  of  prod¬ 
ucts  and  services  advertised”  as  well  as 
the  timing  and  duration  of  advertise¬ 
ments. 

Among  other  privacy-related  matters, 
the  survey  found:  Almost  three-quarters 
of  respondents  thought  it  would  be  im¬ 
portant  to  be  able  to  check  their  profile 
information  for  errors;  70%  thought  it 
important  to  be  able  to  determine  what 
information  may  and  may  not  be  used 
for  marketing;  77%  said  it  would  be  im¬ 
portant  that  suitable  rules  take  effect 
before  they  begin  using  an  interactive 
service  and  that  the  “provider  inform 


the  subscriber  fully  about  the  collection 
of  subscriber  profile  information  and 
how  it  would  be  used.” 

With  such  safeguards  in  effect,  61% 
said  they  would  have  at  least  some  in¬ 
terest  “in  subscribing  to  a  service  that 
used  subscriber  profile  marketing  to 
keep  prices  affordable.” 

A  provision  allowing  those  who 
choose  not  to  be  profiled  to  pay  higher 
prices  was  considered  unfair  by  56%  of 
respondents. 

Only  those  with  the  highest  levels  of 
education  and  household  income 
thought  an  “opt-out”  provision  would 
be  fair. 

As  for  possible  government  regula¬ 
tion  of  services  and  price,  30%  of  re¬ 
spondents  thought  the  effect  would  be 
positive,  33%  saw  a  negative  impact, 
25%  predicted  no  effect  and  13%  were 
unsure  of  what  regulation’s  influence 
might  be. 

Failed  pol  sues 
over  tryst  story 

AN  UNSUCCESSFUL  gubernatorial 
candidate  has  sued  the  Minneapolis 
Star  Tribune  and  the  Marriott  hotel 
chain  for  invasion  of  privacy  over  re¬ 
ports  that  he  conducted  an  extramari¬ 
tal  affair  at  a  Marriott. 

Jon  Grunseth,  who  quit  the  1990 
campaign  after  the  reports,  filed  suit  in 
Washington  in  August.  He  seeks  more 
than  $4  million  for  charges  also  includ¬ 
ing  breach  of  implied  contract  and 
negligence. 

The  Star  Tribune  in  October  1990 
reported  that  Grunseth  dallied  with 
one  Tamara  Taylor,  who  told  the  paper 
she  spent  a  night  with  him  in  July  1989 
at  the  j.W.  Marriott  Hotel  in  Washing¬ 
ton,  D.C. 

Grunseth  alleges  that  reporter  Paul 
McEnroe  obtained  copies  of  Grun- 
seth’s  registration  records  from  the  ho¬ 
tel  —  without  Grunseth’s  permission. 

Grunseth  denied  having  an  affair 
and  blamed  the  story  for  his  withdraw¬ 
al  as  Republican  candidate  for  gover¬ 
nor  two  weeks  before  the  election  and 
for  losing  his  job  two  months  later. 

“We  remain  confident  that  Mr. 
Grunseth  has  no  valid  claims  against 
us,”  Star  Tribune  editor  Tim  McGuire 
said. 

The  suit  is  nearly  identical  to  a  one 
filed  in  U.S.  District  Court  in  Wash¬ 
ington.  Grunseth’s  attorneys  said  they 
have  tried  to  add  the  newspaper  and  its 
reporter  as  defendants  in  that  case 
against  Marriott  Corp.  —  AP 
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Syndicates/News  Services 

Software  wiz  takes 
a  hard  look  at  print 

Microsoft  head  and  soon^to^be  syndicated  columnist 
Bill  Gates  discusses  newspapers  at  Seattle  meeting 


by  David  As  tor 

HIS  SPECIALTY  IS  computer  soft¬ 
ware,  but  Bill  Gates  has  more  than  a 
passing  interest  in  newspapers. 

This  is  especially  true  now  that  the 
billionaire  Microsoft  Corp.  head  will 
become  a  New  York  Times  Syndi¬ 
cate  (NYTS)  columnist  in  January. 

Gates  devoted  about  half  his  speech 
at  this  month’s  American  Association 
of  Sunday  and  Feature  Editors  conven¬ 
tion  in  Seattle  to  discussing  the  impact 
of  the  computer  revolution  and  future 
information  superhighway  on  news¬ 
papers. 

“What  does  it  all  mean  for  news¬ 
papers?”  he  asked.  “If  someone  knew 
the  answer,  they  would  be  buying  or 
selling  a  lot  of  newspaper  stocks!” 

Gates  did  note  that  printed  news¬ 
papers  have  the  current  advantage  of 
being  “easy  to  use,  portable  and 
cheap.” 

But  when  electronic  “tablets”  be¬ 
come  small  enough,  light  enough  and 
readable  enough,  he  added,  “then 
newspapers  have  a  problem.”  He  said 
flat-screen  technology  may  advance  to 
this  point  in  about  15  years. 

Gates  did  emphasize  that  the  func¬ 
tion  of  a  newspaper,  whether  in  print 
or  electronic  form,  will  remain  impor¬ 
tant.  He  said  news  still  needs  to  be  “fil¬ 
tered”  from  the  mass  of  information 
available  and  then  written  and  edited. 

And  while  some  computer  users  will 
download  a  personalized  “newspaper” 
containing  only  material  they  want  to 
read.  Gates  said  many  others  will  pre¬ 
fer  to  peruse  at  least  some  material 
that  many  others  are  reading.  He  com¬ 
pared  this  to  wanting  to  see  a  hit 
movie  so  that  there  will  be  plenty  of 
other  people  to  discuss  it  with. 

Gates  also  spoke  approvingly  of 
newspapers  getting  involved  with  on- 
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line  services,  audiotex  and  so  on.  He 
said  one  area  in  which  this  “hybrid  ap¬ 
proach”  will  be  used  more  and  more  is 
the  classifieds,  whereby  ads  get  offered 
in  print  as  well  as  in  a  computerized 
format  that  enables  potential  buyers 
and  sellers  to  have  an  “electronic  dia¬ 
logue.” 

A  number  of  syndicated  columnists 
can  be  read  both  in  newspapers  and 
on-line,  but  this  may  change  for  at 
least  some  of  them.  “If  a  columnist  be¬ 
came  very  popular,  they  could  elimi¬ 
nate  the  newspaper  and  go  on-line  un¬ 
der  their  own  brand  name  for  one  cent 
per  day  per  reader,”  the  speaker  said. 
“But  very  few  columnists  would  get  to 
that  level.” 

Gates’  syndicated  feature  will  discuss 
technology  and  more,  according  to 
NYTS  executive  editor  Gloria  Brown 
Anderson.  It  will  appear  once  every 
two  weeks,  and  alternate  between  an 
essay  and  question-and-answer  format. 

Gates,  who  is  still  only  38,  devoted 


the  first  part  of  his  Seattle  speech  to 
discussing  the  growth  of  personal  com¬ 
puters  and  his  19-year-old  company. 

The  Redmond,  Wash. -based  Mi¬ 
crosoft  now  employs  more  than  16,000 
people  in  27  countries.  New  revenues 
for  the  fiscal  year  ending  this  past  June 
were  $4.65  billion. 

Microsoft  develops  software  for  per¬ 
sonal  computers  as  well  as  products 
such  as  CD-ROMs  that  contain  an  en¬ 
tire  encyclopedia.  During  his  talk. 
Gates  enthusiastically  demonstrated 
two  of  his  company’s  other  CD-ROMs: 
the  interactive,  educational  “Magic 
School  Bus”  game  and  a  basketball  of¬ 
fering  that  uses  audio,  video,  statistics, 
quizzes  and  more  to  cover  the  sport 
and  its  past  and  present  players. 

Speaking  of  past  and  present.  Gates 
noted  that  “a  $3,000  computer  in  1981 
had  1%  of  the  performance  of  a  $1,000 
one  today.” 

A  conservative  and 
a  liberal  do  column 

A  COLUMN  FEATURING  beyond- 
the-Beltway  commentary  from  a  liber¬ 
al  and  a  conservative  is  being  distrib¬ 
uted  by  the  New  York  Times  Syndi¬ 
cate. 

The  every-other-week  “Rosie’s  Bar 
&  Grill,”  which  appears  regularly  in 
the  Ventura,  Calif.,  Star-Free  Press,  is 
by  two  friends  and  business  executives 
from  Los  Angeles. 

“The  idea  is  two  buddies  in  a  tavern, 
sharing  some  beer  and  chips,  dis¬ 
cussing  world  events,”  said  50-year-old 
liberal  Rod  Walsh,  who  does  the  col¬ 
umn  with  47-year-old  conservative 
Dan  Garrison.  “Although  our  goal  is  to 
be  entertaining,  we  do  our  homework 
and  feel  we  offer  an  informed  and 
compelling  debate.” 


Rod  Walsh  and  Dan  Garrison 
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‘Bizarre’  comic  will 
switch  to  Universal 

AFTER  GARY  LARSON  moved  “The 
Far  Side”  from  Chronicle  Features  to 
Universal  Press  Syndicate  in  1984, 
Chronicle  essentially  replaced  the 
comic  with  another  offbeat  panel 
called  “Bizarro.” 

Ten  years  later,  “Bizarro”  creator 
Dan  Piraro  is  making  the  same  move 
from  Chronicle  to  the  larger  Universal, 
effective  Jan.  2.  “The  Far  Side”  will 
end  Jan.  1. 

“It  does  seem  as  though  Dan  is  fol¬ 
lowing  in  Gary  Larson’s  footsteps,”  said 
Chronicle  editor/general  manager  Stu¬ 
art  Dodds. 

When  asked  how  he  felt  about  histo¬ 
ry  repeating  itself,  Dodds  replied,  “No 
one  likes  losing  a  feature,  and  I’m  sor¬ 
ry  to  lose  Dan.  But  if  it  was  to  happen, 
it  happened  in  a  way  that  was  as  con¬ 
structive  as  possible.” 

For  one  thing.  Chronicle  will  con¬ 
tinue  to  get  some  revenue  from  the 
billings  of  the  newspapers  it  sold 
“Bizarro”  to  even  after  the  comic  goes 
to  Universal.  This  was  one  reason  why 
Chronicle  agreed  to  release  Piraro 
from  his  contract. 

When  asked  whether  Universal  had 
qualms  about  signing  another  offbeat 
panelist  from  Chronicle,  vice  presi¬ 
dent/editorial  director  Lee  Salem  not¬ 
ed  that  “it  presented  some  uneasy 
questions  for  us.” 

But  he  added  that  it  was  Piraro  who 
approached  Universal  this  July.  At  that 
point,  the  syndicate  didn’t  know  that 
Larson  would  end  “The  Far  Side,”  al¬ 
though  it  suspected  he  might. 

Salem  also  said  Universal  probably 
would  have  signed  Piraro  even  if  Lar¬ 
son  wasn’t  retiring,  and  that  it  doesn’t 
view  Piraro  as  a  replacement  for  Lar¬ 
son. 

“1  don’t  think  anyone  can  replace 
the  work  Larson  did,”  remarked  Salem, 
who  said  “Bizarro”  will  be  one  of  sever¬ 
al  Universal  comic  panels  offered  to 
newspapers  to  fill  the  nearly  1,900  “Far 
Side”  slots.  — David  Astor 

Already-known  strip 
offered  by  Creators 

“THATCH”  HAS  BEEN  introduced 
by  Creators  Syndicate. 

Jeff  Shesol’s  comic  received  a  lot  of 
publicity  when  it  ran  in  the  Brown 
University  newspaper  several  years  ago. 
Its  spoofing  of  campus  political  cor¬ 


“Thatch”  characters  try  to  find  their  (Melrose)  place  in  the  world. 


Jeff  Shesol 


rectness  garnered  attention  from  pub¬ 
lications  such  as  the  Boston  Globe, 
Chicago  Tribune,  Denver  Post,  New 
York  Times,  Wall  Street  Journal,  Wash' 
ington  Post,  Newsweek  and  People. 
Shesol  also  appeared  on  Good  Morning 
America. 

Back  rhen,  “Thatch”  was  distributed 
to  about  200  campus  papers  via  the 
USA  Today/Gannett  College  Infor¬ 
mation  Network  and  collected  in  a 
Vintage  book  called  Thatch,  Featuring 
Politically  Correct  Person. 

After  graduating  Phi  Betta  Kappa 
with  a  4.0  grade-point  average  from 
Brown,  Shesol  studied  British  and  Eu¬ 
ropean  history  as  a  Rhodes  Scholar  at 
Oxford  University.  He  has  now  re¬ 
turned  with  a  version  of  “Thatch”  that 
revolves  around  a  group  of  recent  col¬ 
lege  graduates  living  in  Washington, 
D.C,  where  the  cartoonist  himself  re¬ 
sides. 

Shesol,  25,  is  also  writing  a  book 
about  the  bitter  feud  been  Lyndon 
Johnson  and  Robert  Kennedy  for  1996 
release  by  W.W.  Norton. 

During  his  summers  at  college, 
Shesol  served  as  a  legislative  intern  for 
Rep.  Patricia  Schroeder  (D-Colo.)  and 
worked  for  a  Denver  radio  station.  The 


cartoonist  —  who  has  traveled  exten¬ 
sively  in  Asia,  Europe  and  Russia  — 
was  raised  in  Denver. 

“Thatch”  clients  include  the  Albu¬ 
querque  Journal,  Atlanta  Journal  & 
Constitution,  Dallas  Morning  News, 
Denver  Post,  Detroit  News,  Houston 
Chronicle,  Orange  County  Register, 
Salt  Lake  Tribune,  San  Francisco  Ex¬ 
aminer  and  St.  Paul  Pioneer  Press. 

Shagg  on  ‘Seinfeld’ 
and  ‘Ellen’  sitcoms 

VIEWERS  OF  TWO  highly  rated  TV 
shows  will  get  a  glimpse  of  a  comic 
strip  character  next  month. 

A  real-life  magazine  called  Going 
Bonkers?  is  scheduled  to  be  used  as  a 
prop  on  the  Nov.  3  Seinfeld  and  either 
the  Nov.  2  or  Nov.  9  Ellen.  On  the 
cover  is  a  drawing  of  the  dog  that  stars 
in  “Ask  Shagg”  by  Peter  Guren  of 
United  Feature  Syndicate. 

United  doesn’t  yet  know  if  the  mag¬ 
azine  will  be  mentioned  as  part  of  the 
scripts  or  just  sit  on  coffee  tables. 

Going  Bonkers?  also  might  soon  ap¬ 
pear  on  the  Frasier  and  Wings  sitcoms. 

Copley  is  offering  a 
new  humor  column 

HUMOR  COLUMNIST  DAN  Boren- 
gasser  is  being  syndicated  by  Copley 
News  Service. 

His  weekly  feature  “focuses  on  the 
absurdities  of  modern  culture,”  accord¬ 
ing  to  Copley. 

Borengasser  graduated  from  the 
University  of  Arkansas  with  a  degree 
in  electrical  engineering  and  attended 
graduate  school  at  Northern  Illinois 
University. 

Eventually,  Borengasser  became  a 
partner  in  a  film  and  video  production 
company  while  writing  greeting  cards, 
science  fiction,  stand-up  comedy,  chil¬ 
dren’s  books,  plays  and  video  scripts  on 
the  side. 
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Syndicates/News  Services 

Lurie  prize  awarded 

THE  RANAN  R.  Lurie  Political  Car¬ 
toon  Award  was  presented  for  the  first 
time  Oct.  7  at  the  International  His¬ 
panic  Media  Conference  in  Miami 
Beach. 

Cristian  Dzwonik  of  La  Nacion, 
Buenos  Aires,  Argentina,  won  the 
$3,000  first  prize.  The  $1,000  second 
prize  went  to  Carlos  Avallone  of  La 
Vanguardia,  Barcelona,  Spain. 

The  award  was  started  by  the  Na¬ 
tional  Federation  of  Hispanic  Owned 
Newspapers  (NFHON)  to  bring  atten¬ 
tion  to  political  cartoonists  in  the 
Spanish  and  Portuguese  press.  Next 
year’s  first  prize  will  be  $5,000. 

Lurie  is  the  political  cartoonist 
whose  work  is  distributed  to  about 
1,100  papers  worldwide  via  the  Car- 
toonews  International  Syndicate. 

Among  those  present  Oct.  7  were 
NFHON  president  Manuel  Toro  and 
several  of  the  contest  judges  —  includ¬ 
ing  Lurie,  New  York  Times  Syndi- 
cate/News  Service  president  and  edi¬ 
tor  in  chief  John  Brewer  and  National 
Cartoonists  Society  president  Bruce 
Beattie,  who  does  “Beattie  Blvd.”  for 
Newspaper  Enterprise  Association 
and  editorial  cartoons  for  the  Daytona 
Beach  (Fla.)  NewS'Journal  and  Copley 
News  Service. 

Gay  limerick  feature 

A  WEEKLY  LIMERICK  feature  that 
focuses  on  the  lighter  side  of  gay  life  is 
being  syndicated  to  local  papers. 

“The  Salty  Spot”  is  by  Scott 
Treimel,  who  has  worked  in  the  pub¬ 
lishing  division  of  United  Media,  as 
founding  director  of  Warner  Bros. 
Worldwide  Publishing,  at  Conde  Nast’s 
HG  magazine,  as  a  literary  agent,  as  a 
bartender  and  more. 

“Scotty  T.”  also  has  written  for  the 
New  York  Native,  San  Francisco’s  Bay 
Area  Reporter  and  other  publications. 

The  feature  was  designed  by  Man- 


Dzwonik,  Lurie  and  Avallone. 


hattan’s  Service  Station  firm  and  illus¬ 
trated  by  Matt  Decker. 

Treimel  is  a  former  Antioch  College 
student  based  at  434  Lafayette  St., 
New  York,  N.Y.  10003. 

Inspired  by  cartoon 

A  NEW  BOOK  called  Einstein  Lived 
Here  takes  its  title  from  a  Herblock 
cartoon  that  appeared  after  the  famous 
physicist’s  death  in  1955. 

The  cartoon  showed  the  earth  in 
space  with  a  memorial  plaque  reading, 
“Albert  Einstein  lived  here.” 

Herblock  is  with  the  Washington 
Post  and  Creators  Syndicate.  The 
book  was  written  by  Abraham  Pais  for 
Clarendon/Oxford  University  Press. 

Response  to  Royko 

JUDGE  LANCE  ITO,  who  is  handling 
the  O.J.  Simpson  case,  received  more 
than  1,000  letters  within  days  after 
Tribune  Media  Services  columnist 
Mike  Royko  urged  readers  to  request 
that  the  trial  not  be  televised. 

Powter’s  talk  show 

FITNESS  ADVOCATE  AND  New 
York  Times  Syndicate  columnist  Su¬ 
san  Powter  is  hosting  a  daily  syndicat¬ 
ed  TV  show  that  premiered  last 
month. 

‘That’s  Life’  feature 

A  HUMOR  COLUMN  called  “That’s 
Life”  is  being  self-syndicated. 

Karen  Gulbranson’s  award-winning 
feature,  which  comments  on  every¬ 
thing  from  President  Clinton  to  snor¬ 


ing  spouses,  has  appeared  for  nearly 
two  years  in  the  Norfolk,  Va.,  Sound¬ 
ings. 

Gulbranson  is  based  at  1121  Birnam 
Woods  Dr.,  Virginia  Beach,  Va.  23464. 

Hasse  doing  feature 

JAMES  HASSE  IS  self-syndicating  a 
weekly  column  based  on  his  experi¬ 
ences  as  a  person  with  cerebral  palsy 
and  as  a  Fortune  500  executive. 

Hasse,  51,  is  a  communications 
counselor,  former  Wisconsin  Dairies 
vice  president  and  University  of  Wis¬ 
consin  journalism  graduate  based  at 
718  Naragansett  Ave.,  Baraboo,  Wise. 
53913. 

A  software  upgrade 

THE  KNIGHT-RIDDER/Tribune 
Graphics  Service  will  distribute  the 
Altsys  FreeHand  5.0  software  —  an  up¬ 
grade  from  FreeHand  Version  4.0  —  to 
subscribers  this  January,  according  to 
Tribune  Media  Services. 

‘Trends’  syndicated 

A  WEEKLY  COLUMN  called  “Trends 
in  the  News”  is  being  syndicated. 

It’s  by  Gerald  Celente,  director. 
Trends  Research  Institute,  330  Salis¬ 
bury  Turnpike,  Rhinebeck,  N.Y.  12572. 

Beetle,  Lois  reunite 

BEETLE  BAILEY  VISITED  his  sister 
Lois  on  Oct.  18  to  mark  the  40th  an¬ 
niversary  of  “Hi  &  Lois.” 

Mort  Walker  and  the  late  Dik 
Browne  co-created  “Hi  &  Lois”  in 
1954,  four  years  after  Walker  started 
“Beetle  Bailey.”  Both  comics  are  dis¬ 
tributed  by  King  Features  Syndicate. 

Dik’s  son  Chance  and  Mort’s  sons 
Greg  and  Brian  now  do  “Hi  &  Lois.” 


Sister  and  brother. 
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Did  You  Read  These 
Important  ECT  Articles 
In  September? 


Kmart  Closings 

Will  Not  Impact  Most 

Newspaper  Ad  Schedules 

Since  many  of  the  Kmart  closings 
are  slated  for  areas  where  there  are 
multiple  Kmart  sites,  or  where 
there  are  other  Kmart  stores  within 
driving  distance,  the  same  adver¬ 
tising  presence  will  be  needed. 

Electronic  Editorial  Color 

Training,  cooperation  put  quality 
color  photos  in  the  news. 

Good  Citizens 
Moke  Good  Reporters 

That’s  the  message  delivered  by 
Washington  Post  syndicated 
columnist  William  Raspberry  in  a 
speech  to  journalism  educators. 

Stealing  And  Trashing 
Student  Newspapers 
Is  Current  Campus  Croze 

Vandals  are  getting  away  with  it 
because  authorities  seem  to  think 
it’s  no  crime  to  snatch  free  papers 
and  toss  them  in  dumpsters. 

Huber  Seeks  Buyer 
For  Ink  Business 

Family-owned  corporation  sheds 
111-year-old  business  that  grew  to 
a  giant,  diversified,  global  enter¬ 
prise. 


Joy  Zitz  Named  President, 
CEO  Of  Newspapers  First 

Dun  &.  Bradstreet  executive 
replaces  G.  Kingsley  Anthony,  who 
left  in  June  after  a  long  affiliation 
with  the  organization. 

What  Frustrates  You  About 
The  Newspaper  Business? 

What’s  bugging  the  industry? 
Newspaper  executives  tell  what’s 
on  their  minds,  and  maybe  yours 
too. 

A  Sportswriter 
Is  A  Sportswriter 

Many  athletes  keep  their  distance 
from  journalists;  and  being  a  black 
journalist  doesn’t  get  you  any 
closer  to  black  athletes,  according 
to  panelists  at  Unity  ’94. 


^Blockbuster'  Ad  Sections 

A  way  for  newspapers  to  lure 
advertisers  away  from  direct  mail. 

Misuse  Of  Campus  Paper 
Is  Charged 

Student  editor’s  feud  with  student 
government  representative  results 
in  temporary  closing  of  paper. 

The  'N'  Word 

Journalists  on  a  Unity  ’94  panel 
discuss  whether  or  not  it  should  be 
used  in  newspapers  under  any 
circumstances. 

$2  Million  Libel  Suit  Filed 
Over  Foster  Report 

U.S.  Park  Police  officer  sues  former 
New  York  Post  reporter,  newsletter, 
journalism  watchdog  organization. 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P, 
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NPPA 

Continued  from  page  12 

The  letter,  signed  by  NPPA  president 
Joe  Traver  and  Dr.  Michael  Sherer,  pro¬ 
fessor  of  communications  at  the  Uni¬ 
versity  of  Nebraska,  Omaha,  and  chair¬ 
man  of  the  NPPA  freedom  of  informa¬ 
tion  committee,  points  out  that  Ito  is 
“quite  an  accomplished  photographer” 
and  that  he  has  a  “grasp  of  the  techni¬ 
cal  workings  of  the  photo  operation. 

“Obviously  there  have  been  isolated 
instances  of  journalistic  excess  in  the 
coverage  of  the  pre-trial  proceedings,” 
the  letter  states,  but  points  out  that  that 
information  was  gathered  from  sources 
outside  the  courtroom. 

“Information  gathered  from  within 
your  courtroom  via  still  and  television 
cameras  play  a  critical  role  in  providing 
the  public  with  an  accurate  and  unbi¬ 
ased  account  of  the  proceedings.  One 
can  only  imagine  what  would  occur  if 
this  single  best  source  of  accurate,  unbi¬ 
ased  information  were  cut  off;  leaving 
the  press  and  public  with  only  second¬ 
hand  summaries  of  what  occurred  with¬ 
in  your  courtroom.” 

The  letter  cites  the  murder  trial  of 
Neu)  Hampshire  vs.  Pamela  Smart  and 
how  a  review  of  videotapes  of  the  trial 
furnished  by  a  local  TV  station  led  to  a 
court’s  rejection  of  an  appeal  by  the  de¬ 
fendant  who  charged  the  trial  was  held 
in  a  “circus-like  atmosphere.” 

Correctness 

Continued  from  page  13 

million  Hispanics  in  New  York  City, 
one  quarter  of  the  population  .... 
Nothing  has  changed  since  1  was  a  kid 
in  terms  of  people  in  this  city  having 
an  opportunity  to  have  viewpoints  that 
are  markedly  distinct,”  he  said. 

John  Leo,  columnist  for  U.S.  News 
&  World  Report,  said  that  “The  quota 
side  of  liberalism  has  mutated  into 
something  really  dangerous  ...  1  hope 
that  there  are  many  more  blacks,  His¬ 
panics  and  women  as  reporters  and 
writers.  That’s  not  the  same  thing  as 
adopting  a  PC  ethic.” 

Quild 

Continued  from  page  15 

his  appearance  or  to  challenge  the 
union’s  stock  acquisition,  however. 

While  not  a  new  trick  —  the  News¬ 
paper  Guild  international  union  has  for 
years  held  stock  in  most  publicly  held 


newspaper  companies  —  it  is  the  first 
time  Guild  research  and  information 
director  David  Eisen  could  recall  a  local 
buying  stock  in  a  closely  held  company. 
Eisen  said  stock  ownership  gives  the 
union  corporate  intelligence  and  a 
voice  at  shareholder  meetings. 

“The  more  information  we  have,  the 
more  effective  we  can  be  as  a  bargain¬ 
ing  agent,”  Eisen  said.  “If  the  CEO  gets 
his  salary  doubled  when  our  members 
are  getting  their  wages  frozen,  that’s 
worth  knowing.” 

The  union  also  has  used  its  holdings 
to  push  for  such  reforms  as  shareholder 
confidentiality  in  corporate  voting. 

The  company’s  second  quarter  earn¬ 
ings  report  shoes  its  largest  segment  in 
terms  of  revenue  is  cable  tv,  followed  by 
publishing  and  broadcast  TV. 

The  investment  paid  off  immediately 
in  information,  but  there  is  another 
benefit,  however  small:  dividends.  The 
Providence  Guild’s  share  pays  $114.40  in 
annual  dividends,  or  a  1.3%  annual  re¬ 
turn  on  its  investment. 

Inland 

Continued  from  page  25 

ucation  on  gay  and  lesbian  issues. 

“It  did  create,  shall  we  say,  some 
strong  feelings,”  Craig  said.  “It  did  cre¬ 
ate  some,  uh,  interesting  comments. 
There  were  people  who  were  very 
much  against  it.  There  were  people 
who  were  very  much  for  it.  We  just 
made  sure,  in  light  of  that,  that  was 
voluntary  for  employees.” 

The  Times  diversity  committee  as¬ 
sembled  a  panel  discussion  of  local  les¬ 
bian  and  gay  people  and  parents  of  ho¬ 
mosexuals. 

There  was  a  meeting  devoted  to  le¬ 
gal  issues,  especially  important  since 
Minnesota  is  one  of  a  very  few  states 
which  bars  discrimination  related  to 
sexual  orientation. 

j  Coincidentally,  the  1,000th  member 
j  of  the  National  Lesbian  and  Gay  Jour¬ 
nalists  Association  is  a  openly  lesbian 
woman  who  works  as  a  photographer 
at  the  Times. 

“1  felt  really  good  about  it  when  [the 
month]  was  over,”  Craig  said. 

Craig  says  she  also  feels  good  about 
the  future  of  Inland  —  especially  in 
light  of  the  recent  successful  comple¬ 
tion  of  a  fund-raising  drive. 

And  she  feels  personally  gratified 
that  First  Lady  Hillary  Rodham  Clin¬ 
ton  agreed  to  attend  this  year’s  conven¬ 
tion. 

“1  am  so  pleased,”  she  said.  “I  tried 
so  hard  to  get  that  woman.” 


Photo  editor  dies 
taking  pictures 

ROCfCY  MOUNTAIN  NEWS  photo 
editor  Vern  Walker  was  shooting  aerial 
pictures  Sept.  28  when  the  chartered, 
single-engine  plane  he  was  in  crashed 
in  the  wilderness  near  the  Green 
Mountain  Reservoir,  killing  him  and 
the  pilot. 

They  were  found  by  a  group  of 
mountain  bikers  four  hours  after  they 
were  scheduled  to  return. 

Walker,  44,  had  been  with  the  paper 
since  June  1993  and  was  shooting  pho¬ 
tos  for  a  book  it  was  planning. 

No  cause  was  cited  for  the  crash, 
which  was  being  investigated. 

A  native  of  Boulder,  Walker  worked 
at  the  Boulder  Daily  Camera  and  Long¬ 
mont  Daily-Times  Call. 

He  leaves  a  wife,  W-year-old  son  and 
11-year-old  daughter. 

“We’re  all  in  terrible  shock  about 
this,”  said  News  editor  Jay  Ambrose. 

The  pilot,  Troy  Hozempa,  33,  rebuilt 
antique  airplanes  and  had  logged  4,000 
hours  of  flight  experience. 

Promo  features 
mock  O.J.  jury 

THE  FORT  WORTH  Star- Telegram, 
as  part  of  a  promotion,  is  convening  a 
mock  jury  of  citizens  to  observe  the 
murder  trial  of  O.J.  Simpson  on  cable 
TV  and  render  a  verdict. 

In  conjunction  with  KDFW-TV,  the 
Star-Telegram’s  Arlington  edition  plans 
to  select  10  to  15  area  residents  from  a 
list  of  volunteers  solicited  through 
house  ads.  They  will  watch  the  trial  and 
share  their  views  as  the  basis  for  news 
stories.  “Jurors”  get  free  lunch,  but  not 
money. 

“We  want  to  give  our  readers  a  novel 
twist  to  the  standard  national  coverage 
that  they’ll  see,”  said  Arlington  editor 
Jim  Witt.  “It  will  be  interesting  to  see 
whether  the  information  that  appears 
at  the  trial  affects  their  judgement  and, 
if  so,  why.” 

Sikes  takes  post 

THE  CENTER  FOR  Communication, 
the  nonprofit.  New  York-based  media 
education  forum,  has  named  Alfred 
Sikes  as  its  chairman. 

Sikes  is  a  former  Federal  Communi¬ 
cations  Commission  chairman  and  cur¬ 
rent  president  of  Hearst  Corp.’s  new 
media  unit. 
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Shop  Talk 

Continued  from  page  56 

News  Stories.”  This  paper  proposes  a 
systematic  method  of  measuring  sub¬ 
jects’  free  recall  from  printed  hard- 
news  stories,  based  on  schematic  theo¬ 
ries  of  cognition. 

•  “Using  Concept-Mapping  To  Go 
Beyond  the  Source  Credibility  Model 
in  Assessing  Celebrity-Message  Con¬ 
gruence.”  Concept-mapping,  a  multi¬ 
dimensional  scaling  procedure,  was 
used  to  examine  the  relationships  be¬ 
tween  celebrity-attributed  and  celebri¬ 
ty-message  congruence. 

•  “Models  of  How  the  News  Media 
Structure  Thought:  Media  Schemata, 
Attention  and  the  Relationships  Be¬ 
tween  Personal  and  National  Finances 
and  Presidential  Approval.” 

The  contingent  structures  for  atten¬ 
tion  model  suggests  that  links  between 
respondents’  personal  financial  situa¬ 
tions,  their  confidence  in  the  national 
financial  future,  and  their  evaluation  of 
the  president  are  contingent  upon  the 
level  of  attention  to  the  media. 

•  “Astonishment  and  Understand¬ 
ing:  On  the  Problem  of  Explanation  in 
Journalism.”  Using  rhetorical  analysis 
of  professional  and  academic  discourse 
and  news  texts,  it  reveals  that  explana¬ 
tory  journalism  is  praised,  reviled, 
evaded,  and  not  clearly  understood.  A 
clearer  foundation  for  explanatory 
journalism  remains  important,  since 
this  journalistic  form  strengthens  jour¬ 
nalism’s  “enlightenment  function”  and 
is  being  called  for  by  the  public  with 
increasing  clarity  and  urgency. 

•  “Objectivity  and  Epistemology: 
Stance  Adverbs  in  News  Discourse.”  In 
addition  to  signaling  speaker  attitudes 
toward,  knowledge,  the  stance  adverbs 
obviously  and  presumably  also  accom¬ 
plish  metalinguistic  and  interpretive 
work  in  news  discourse. 

These  adverbs  augment  or  diminish 
the  legitimacy  of  claims,  masquerade 
as  evidentials,  and  orient  the  informa¬ 
tion  flow  in  news. 

As  was  the  case  last  year,  only  a 
minute  portion  of  the  research  papers 
at  the  1994  convention  were  dedicated 
to  the  quest  for  ways  of  improving  the 
skills  of  students  who  want  to  write  for 
a  living. 

My  purpose  in  singling  out  such 
“fringe  research”  is  not  merely  to  bash 
the  professoriat,  but  to  again  pose 
some  questions:  Has  journalism  educa¬ 
tion  strayed  from  its  primary  mission  of 
training  students  to  perform  well  in 
entry-level  positions? 


If  our  best  minds  in  media  educa¬ 
tion  are  absorbed  in  such  esoteric  re¬ 
search,  is  it  any  wonder  that  journal¬ 
ism  school  graduate  Jimmy’s  journalis¬ 
tic  writing  is  such  a  muddle? 

While  it  may  be  more  dramatic  to 
end  this  discourse  by  posing  these 
questions,  1  feel  an  obligation  to  offer 
something  more  constructive  to  those 
who  would  again  accuse  me  of  simply 
engaging  in  cheap  shots. 

As  one  professor  observed  last  year: 
“The  continued  criticism  by  profes¬ 
sionals  [of  educators]  is  so  broad  and 
hyperbolic  that  it  is  difficult  to  find  so¬ 
lutions.” 

So  here’s  an  attempt  to  offer  some 
solutions: 

•  Journalism  schools  should  promote 
more  “editor-in-residence”  programs, 
such  as  the  Knight  Project  on  writing 
that  brought  Kevin  Hall  of  the  Miami 
Herald  to  the  journalism  school  at 
Florida  International  University. 

More  professors,  likewise,  should  be 
encouraged  to  spend  academic  leaves 
at  newspaper  operations  to  do  hands- 
on  writing  and  editing  assignments. 

•  AEJMC  should  establish  a  journalis¬ 
tic  writing  division  that  promotes  more 
research  on  improving  writing  education. 

Professors  should  still  do  “fringe  re¬ 
search”  in  other  areas  of  the  media,  but 
research  on  writing  education  should 
become  a  higher  priority.  Perhaps  news 
professionals,  who  have  expressed  con¬ 
cerns  about  writing  education,  will  en¬ 
courage  their  news  organizations  to 
provide  stipends  to  promote  such  re¬ 
search. 

•  Journalism  professors  who  teach 
writing  courses  and  who  advise  campus 
newspapers  should  receive  more  recog¬ 
nition. 

At  some  schools,  professors  who 
teach  in  these  areas  are  at  the  bottom 
of  the  academic  totem  pole.  They  are 
paid  less;  promoted  less;  and,  often  are 
held  in  low  etteem  by  their  colleagues. 
This  is  ludicrous  because,  after  all,  isn’t 
journalism  education  ultimately  about 
writing? 

•  Journalism  educators  should  react 
in  a  less  defensive  manner  to  occasion¬ 
al  bashing. 

As  more  and  more  journalism  edu¬ 
cators  have  earned  their  doctorates, 
they  have  grown  more  distant  from  the 
give-and-take,  the  rough-and-tumble, 
of  that  journalistic  expression  which 
pays  highest  tribute  to  our  free-press 
tradition. 

Their  penchant  for  obtuse  language 
and  abstraction  is  only  exceeded  by 
their  indignant  certitude. 


Campus 

Continued  from  page  18 

who  recently  resigned  as  publisher  but 
continues  to  write  for  the  magazine. 
“And  they  are  sensitive  about  us.  At 
one  time,  we  used  to  have  staff  meet¬ 
ings  on  campus,  but  they  won’t  let  us  do 
that  anymore.” 

He  said  it  was  hard  to  recruit  student 
journalists  from  their  $8.50  paid  posi¬ 
tion  on  the  Daily  Universe  to  the  all 
volunteer  Student  Review. 

It  is  hard  to  operate  when  the  church 
is  your  publisher,  said  Fox:  “Still,  very 
few  people  are  disaffected  by  BYU.  It  is 
a  good  university  with  a  lot  of  good  fac¬ 
ulty. 

“But  every  time  the  guys  over  there 
have  to  run  another  one  of  their  Cor¬ 
rections,  I  feel  embarrassed  for  them. 
Hey,  I  used  to  be  one  of  those  guys.” 

Stop  the  media 

BYU  president  Lee  indicated  recent¬ 
ly  that  his  tight  reign  on  the  Daily 
Universe  was  due  to  his  distrust  of  all 
the  news  media. 

Asked  at  a  luncheon  for  his  view  on 
feminism,  he  replied: 

“What  you  want  me  to  say  is  one 
thing.  But  I’m  not  going  to  say  that  be¬ 
cause  I  know  of  the  great  propensity 
that  journalists  have  to  take  words  and 
twist  them.” 

Environmental 

fellowships 

FIVE  JOURNALISTS  HAVE  begun  a 
year  of  studying  environmental  science, 
policy  and  journalism  as  Ted  Scripps 
Environmental  Journalism  Fellows  at 
the  University  of  Michigan. 

Each  receives  a  $21,000  stipend  for 
the  school  year  begun  in  September. 
They  are:  Janina  de  Guzman  of  the 
Japan  Times;  Richard  Kleiman,  gradu¬ 
ate  student  and  former  Philadelphia  In¬ 
quirer  suburban  reporter;  Edward  Mar¬ 
tel,  free-lance  writer  and  former  States 
News  Service  reporter;  Richard  Metens, 
Concord  (N.H.)  Monitor  environment 
reporter;  Jenny  Weil,  Prince  Georges 
Journal  reporter  in  Maryland. 

McCormick  grant 

THE  ROBERT  R.  McCormick  Tribune 
Foundation  has  awarded  $50,000  to  the 
California  Center  for  the  Arts  in  Es¬ 
condido  to  support  youth  education  in 
the  visual  and  performing  arts. 
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Classified  Advertising 

11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

There  is  only  one  corner  of  the 
universe  you  can  be  certain  of 
improving,  and  that’s  your  own  self. 

Aldous  Huxley 


_ BUSINESS _ 

SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Autoniotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. _ 

COLORING  BOOKS 

22  ORIGINAL  ILLUSTRATIONS,  10"  X 
13",  for  Just  Say  No  and  91 1  coloring 
books.  Proven  revenue  builder.  Contact 
The  Huntingburg  Press,  PO  Box  210, 
Huntingburg,  IN  47542,  (812)  683- 
5899,  (812)  683-5897 


_ HOUDAYS _ 

CHRISTMAS  CAROLS  camera  ready 
SONGBOOKS  ready  to  insert 
Tel-Aire  Publications  (800)  749-1 841 

HUMOR 

WARNING.  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 

PUZZLES 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


SENIOR  HEALTH 

"SENIOR  CLINIC",  since  1981,  America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis,  M.D., 
104-3282  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 

SYNDICATION  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (212)  755-4363 

It  is  the  time  you  have  wasted  for  your 
rose  that  makes  your  rose  so 
important. 

Antoine  de  Saint-Exubery 


ANNOUNCEMENTS 


HEALTH  &  FITNESS  NEWSPAPERS 

EXPAND  YOUR  PUBUCATION 
INCREASE  READERSHIP-BUILD 
ADVERTISING  REVENUE-Publish 
Your  Own  Health  &  Fitness 
Newspaper  or  Insert. 

Protected  Territories-Major 
Markets  Available-CR  Material 
on  3.5"  disk,  via  modem  or 
moil.  Support  provided.  Low 
monthly  license  fee.  For  free 
kit  and  video  coll  1  (800) 

NEW  UVING  OR  (51 6)  981  -7232 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1 088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-01 70 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  osset, 
depreciation,  insuronce,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)  586-6621 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clorksburg,  MD  20871 
Lariy  Grimes-Pres.-(301 )  540-0636 
Dick  Smith-SE/SW-(601 )  627-7906 
Tom  Sexton-N.England-(61 7)  446-071 1 
D.  Cloussen-MWest-(414)  272-6173 
Bruce  Lantz-CANADA-(519)  631-5709 


BILL  MAHHEW  COMPANY  conducts 
professionol,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  021 16.  (617) 
536-1900. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-01 70. 


Classifled  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Atentclair,  CA  91763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


FL-AL  Several 
outstanding  weekly 
opportunities.  Priced  to 
Sell  Now:  Contact:  Dick  Smith 
W.B.  Grimes,  (601 )  627-7906. 


NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
ava  ilable/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


PROFITABLE  ROCKY  MOUNTAIN 
WEEKLY.  Boom  Area.  Illness  Forces 
Sale.  Priced  to  Sell  Quickly.  Inquiries  to 
Box  071 42,  Editor  &  Publisher. 


Doubt  breeds  doubt. 


Franz  Grillparzer 


NEWSPAPERS  FOR  SALE 


PROFITABLE  NEW  ENGLAND 
WEEKLY-  paid  3,000  to  4,000  circula¬ 
tion  range  with  optional  real  estate 
available  for  home  and  business. 
Excellent  for  single  or  two  person 
ownership  who  enjoy  o  rural  lifestyle  in 
a  beautiful  narthern  New  England  set¬ 
ting.  Not  heavily  populated  area,  but 
does  have  bonus  of  seasonal  tourist 
trade.  Equipped  through  photocomposi¬ 
tion.  Annual  sales  $225,000.  Provides 
good  owner  salary  plus  operating  profit 
and  growth.  Financially  qualified, 
serious  principals  only  should  contact: 
Hare  Associates  Inc.,  62  Black  Walnut 
Drive,  Rochester,  NY  14615.  Phone 
(716)621-6873. 


REAL  STEAL -For  quick  sale,  $100,000 
gross,  owner  net  $35,000,  rural  Texas 
weekly  with  building  for  $60,000. 
Also,  a  small  paper  available  with 
practically  zero  down.  Bill  Berger, 
Associatea  Texas  Newspapers,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  ovmer/operatar  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  ore  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (41 7)  451 -1520 


FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact: 

EDWARDS  PUBUCATIONS 
c/o  Jerry  Edwards 
PO  Box  1193 
Seneca,  SC  29679 
(803)  882-3272 
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NOTICE  TO  NEWSPAPER  PUBUSHERS 


NEWSPRINT  FOR  SALE 

TRADE  ASSOCIATION 

ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CALIF. 

(71 4)  644-2661 ,  fox  (71 4)  644-0283 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 

1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 

Example  has  more  followers  than 
reason. 

Christian  Bover 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

Refurbished  odd  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 

SALES/SERVICE  for  Mailroom  and 
and  Bindery.  Muller  227  Specialist. 

Tom  Bagwell  (81 6)  525-7208 

EQUIPMENT  FOR  SALE 


FOR  SALE!  Mycro  Tek  3CXX)  series,  1 5 
workstations,  2  ore  NewsTouch  II.  Price 
negotiable.  For  more  information  call 
Christina  Montouri,  M-F  10-4  PST, 

(619)  594-6975 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


2  Ferag  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 

Signode  MIN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  1  800  821  -6257 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REAAANUFAQURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  IrK. 
(407)  273-5218  or  (800)  741-1937 


NEWSPAPER  RACKS 


FOR  SALE-  300-400  used  tabloid  style 
newspaper  coin  racks.  Most  racks  hove 
totalizer  mechs  and  are  in  good  condi¬ 
tion.  Best  reasonable  offer.  For  informa¬ 
tion  call  Newsday,  Inc.,  Long  Island, 
New  York  (516)  864-7365.  Robert 
Halfman  or  Scott  Teitler. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI  5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  4/u  1973  HARRIS  VI 5A; 
4/u  1 975  COMMUNITY  w/SC  folder; 
4/u  1 976,  6/u  1 974  stacked  NEWS 
KINGS;  8/u  1 975  COMMUNITY  with 
2  SC  folders;  6/u  HARRIS  VI 5A 

Tel(913)  362-8888  Fax(91 3)362-8901 


FOR  SALE 

8  Unit  Web  Leader,  2  folders 
brush  damp.  1985  vintage 

1  Web  Leader  Quadrocolor  1 985 
5  Unit  Harris  V-22,  heavy  duty 
RBI  folder  and  upper  former 

2  Unit  Vanguard 

2  Goss  Comm.  SSC  folders,  one 
w/double  parallel  1981 
2  Cary  splicers  stacked  pair, 
model  4550  up  to  2500fpm 
4  and  8  Pocket  McCain  Speedbinder, 
w/3rd  &  4th  Knife 
We  want  to  buy  your  excess  press 
equipment 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


EDITOR  &  PUBLISHER:  The  communication  link  of  the  newspaper 
industry  every  week  since  1884. 


WITH  POTENTIAL  TO  ENTER  NEW  MARKETS 
OR 

REQUIRING  PRESS  EQUIPMENT  TO  REPLACE 
OLD/OBSOLETE  LINES 
OR 

REQUIRING  ADDITIONAL  CAPACITY 


AS  NEW,  GOSS  METROLINER  PLANT, 
AVAILABLE  FOR  SALE  IN  1995 


SPECIFICATIONS: 

*Up  to  36  Goss  Metroliner  units 
Configured  os  needed,  eg.  Four  9-unit  lines  or 
Three  1 2-unitlines,  etc. 

*18  Half  Decks  or  As  Required 
*New  45"  Diameter  Reel  Stands 
*6  Three  to  Two  Imperial  Folders,  With  3  High 
Stack  Balloon  Former  Arrangements 
*Angle  Bar  Facilities  Servicing  Every  Unit 
*Speed  of  70,000  copies/hr  for  capacity  of 
250,000  copies/hr 

*  Fitted  with  New,  State-of-the-Art,  Computerized 
Inking  System 

Proven  to  Minimize  Manning  and  Reduce  Paper 
and  Ink  Waste 

*  Fitted  with  New  PCS  System  in 
Quiet  Room  Facilities 

*On-Going  Maintenance  and  Service  Contracts 
Available,  As  Needed 


INSTALLATION  PERIOD  OF  1 8  TO  24 
MONTHS 

CONSIDERATION:  EQUITY  PARTNERSHIP 
OR  SUITABLE  TERMS 

CONTAa 

PRINTING  PRESS  SERVICES  INTERNATIONAL  INC. 
Sellers  Street  Factory 
Preston,  England 
pr2  5eu 

Tel:  01 1-44-772-797050 
Fax:011-44-772-652300 
MR.  JOE  MCMANAMON  {Tel:  703-978-2148,  USA) 


CONFIDENTIALITY  OF  ENQUIRIES  ENSURED 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  ROOM 

MAN-Roland  Folders 

160  pages  -  dooble  out  -  22-3/4  witb 
3  hign  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (21 3)  256-4791 


PRESSES 


Suburban  &  community  folder,  2 
grease  Comm,  units  (sidelay,  circ), 
Baldwin  108  stacker.  703-261-8(100. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Coll  Travis  Ferguson  (800)  356-4886 
or  Fox  (816)  887-2762. 


E&P*s  Classified 


The  newspaper  industry's 
meeting  place. 

(2U)  675'4380 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 

CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (61 6)  458-661 1 

LEM  MARKETING 
Crews... Turn-Key  &  Seminars 
(609)  822-3701 


SPEQRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


yfmfPST 

THE  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)929-1845 
our  26th  Year 


Many  Years  Experience  Delivering 
QUAUTY  PLUS  QUANTITY. 
908-738-5100  FAX  908-738-5115 


PUD  START*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


CONSULTANTS 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(800)  554-3091 . 


CLASSIFIED  CONSULTANTS 


CLASSIFIED  STRATEGIES  GROUP 
We  discover  market  specific  sources  for 
new  revenue,  help  you  develop  niche 
products,  take  charge  of  handling  your 
special  projects,  redesign  your  section 
to  attract  new  advertisers  ond  readers, 
provide  second  opinions  plus  fine  tune 
your  customer  service  through  tailored 
staff  development  programs.  Short  and 
long  term  rates  or  low  monthly  retainer 
fee  cased  on  your  needs.  Confidential. 
Professionally  serving  daily  &  suburban 
newspapers  in  U.S.  and  overseas. 

Ron  B^ch,  Founder.  (408)  423-6169 


DATABASE  SERVICES 


FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-8918. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  1 00:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


Call  us  about  our  low  contract  rates! 
(212)  675-4380 


PREMIUMS 


THE  PERFECT  PREMIUM  -  A  25th 
Anniversary  Commemorative 
Woodstock  Section.  This  64  page  Color 
Tabloid  gives  o  detailed  history  of 
events  culminating  in  the  World's  most 
Famous  Rock  Concert.  For  discount  pric¬ 
ing  call  Steve  Piersa  at  (914)  343-2181 
ext.  1276. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  Line,  Box  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAU  TOLL  FREE  1  (800)  657-21 1 0 


HELP  WANTED 


ADMINISrATIVE 


ASSOCIATE  PUBLISHER 


ADVERTISING 


ADVERTISING  DIREQOR 


_ ACADEMIC _ 

NORTHEASTERN  UNIVERSITY'S 
SCHOOL  OF  JOURNALISM  seeks  two 
full-time,  tenure-track  faculty  positions 
in  broadcast  and  print  journalism, 
beginning  Fall  1995.  The  minimum 
ualifications  include  a  master's 
egree,  7-10  years  full-time  pro¬ 
fessional  media  experience;  notional/ 
international  experience  desirable.  Suc¬ 
cessful  candidates  will  demonstrate  a 
desire  to  enter  fully  into  academic  life 
while  maintaining  identity  as  pro¬ 
fessional  journalists.  Superior  teaching 
and  research  abilities  essential.  Send  let¬ 
ter  outlining  career  goals,  curriculum 
vitae,  names  of  five  references,  and  sup¬ 
porting  material  to  Nicholas  Daniloff, 
Chair,  Box  E,  Northeastern  University, 
School  of  Journalism,  102  Lake  Hall, 
Boston,  MA  02115.  Northeastern  Uni¬ 
versity  is  an  Equal  Opportunity/ 
Affirmative  Action  Title  IX  Employer. 


ADMINISTRATIVE 

ASSOCIATE  DIREQOR 
NEWSPAPER  MANAGEMENT  CENTER 

The  Newspaper  Management  Center 
(NMC)  seeks  a  senior  executive  who  is 
interested  in  moving  the  frontier  of  what 
the  industry  and  its  executives  know. 
This  person  should  be  fascinated  by 
new  ideas,  be  intellectually  curious, 
able  to  effectively  teach,  and  be  willing 
to  travel,  fundraise,  and  learn. 

A  track  record  of  senior  level  manage¬ 
ment  experience  is  essential.  Please 
send  nominations  or  an  application  let¬ 
ter  and  resume  to:  The  Newspaper 
Management  Center,  1845  Sheridan 
Rd.,  Room  109,  Evanston,  IL  60208, 
Attn:  Associate  Director  Position. 
Applications  must  be  received  by  Octo¬ 
ber  31st.  Confidentiality  strictly  main¬ 
tained.  NMC  is  an  equal  opportunity 
employer. 


Publishing  company  expanding  into  con¬ 
sumer  markets  seeks  Associate  Pub¬ 
lisher/Marketing  Director  with  strong 
writing  experience,  creative  ideas, 
leadership  qualities  and  knowledge  of 
publishing.  Send  resume  &  clips  to  J. 
Pappenheimer,  Simply  Seafood,  1115 
NW  46th  St.,  Seattle,  WA  98107. 


GENERAL  MANAGER 

Publishing  group  seeks  qualified  candi¬ 
date  for  Midwestern  alternative 
newsweekly.  Must  be  strong  leader  with 
excellent  sales,  marketing,  and  business 
skills.  Please  fax  resume  with  cover  let¬ 
ter  outlining  salary  history  &  expecta¬ 
tions  to:  Alan  Turner,  Fax  #407-645- 
2547. 


Zone  2  daily  seeks  aggressive,  self¬ 
starter  to  manage  competitive  market 
staff.  Career  growth  and  rewards 
available  to  the  appropriate  candidate 
with  an  eye  toward  the  publisher's 
chair.  Full  benefits  including  401  K. 
Respond  to  Box  07135,  Editor  &  Pub¬ 
lisher _ 

CLASSIFIED  ADVERTISING  DIREQOR 
Queens  Publishing  Corp.,  a  fast¬ 
growing  chain  of  seven  paid  circulation 
weekly  newspapers  (28,000  circula¬ 
tion)  in  Queens,  NY,  is  seeking  a 
person  to  manage  classified  ad 
department.  Must  have  classified  sales 
experience  and  proven  selling  skills. 
Must  also  have  ability  to  train,  direct 
and  motivate  staff  of  telemarketers.  Call 
Howard.  718-229-0300. 


Help  Wanted  Ads  are  billed  after  insertion  dates.  Fax  Us  (212)  929-1259 
Pre-payment  only  obligatory  for  customers  seeking  employment 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
wonted  for  choin  of  oword  winning  com¬ 
munity  weeklies  locoted  40  miles  from 
both  New  York  City  ond  Pbilodelphio  in 
the  picturesque  town  of  Princeton,  NJ. 
Minimum  of  four  yeors  experience  (one 
of  which  must  hove  been  o  supervisory 
role)  in  Clossified  Advertising, 
Bachelor's  degree,  and  PC  literacy  ore 
required.  We  ore  seeking  someone 
who  has  excellent  interpersonal,  written 
and  oral  communication  skills  and  who 
has  the  ability  to  develop  and  motivate 
o  staff  of  telemarketers.  Must  be 
creative,  ambitious,  goal  and  money 
oriented  and  driven  to  succeed.  In 
return,  we  offer  o  generous  base  plus 
commission  package,  excellent  benefits 
including  health  insurance  and  401  (K)/ 
profit  sharing,  and  o  congenial  work 
environment.  Please  forward  resume 
and  salary  requirements  to:  The  Prin¬ 
ceton  Packet,  Inc.  (E&P),  P.O.  Box  350, 
Princeton,  NJ  08542,  Attn:  Human 
Resources.  EOE/M/F/D/V. 


ACADEMIC 


ADVERTISING 


GENERAL  MANAGER/ AD  DIREaOR 
for  top  Iowa  weekly  and  shopper  in 
Adel,  lA,  on  outstanding  community  20 
miles  west  of  Des  Moines;  oversee  staff 
of  12;  must  be  growth-oriented;  com¬ 
petitive  base  with  commission  &  bonus; 
opportunity  for  advancement  within 
progressive,  Ames-bosed  newspaper 
group.  Send  salary  history  and  resume 
to: 

Gory  G.  Gerloch. 

Partnership  Press,  Inc. 

P.O.  Box  380 
Ames,  lA  50010 


GENERAL/SALES  MANAGER 


Aggressive  leader  needed  to  develop 
on  expanding  agricultural  weekly 
newspaper  in  the  Central  Texas  area. 
Advertising  or  related  degree  preferred 
or  five  years  sales  management  experi¬ 
ence  considered.  Strong  knowledge  of 
agriculture  required.  Salary  com¬ 
mensurate  with  ability  plus  excellent 
benefits.  Send  resume,  references  and 
salary  requiremtents  to:  Jim  Butler,  Echo 
Publishing  Co.  Inc.,  P.O.  Box  598,  Sul¬ 
phur  Springs,  TX  75483. 


ACADEMIC 


R  I  T 


THE  PAUL  AND  LOUISE  MILLER 
DISTINGUISHED  PROFESSORSHIP  IN  NEWSPAPER 
OPERATIONS  MANAGEMENT 


The  School  of  Printing  Management  and  Sciences  of  the  Rochester 
Institute  of  Technology  invites  nominations  and  applications  for  apt- 
pointment  to  The  Paul  and  Louise  Miller  Distinguished  Professorship  in 
Newspaper  Operations  Management. 


This  is  a  Non-tenure  track  position.  Normally,  the  appointment  is  for  a 
five-year  term.  After  that  time  a  new  incumbent  may  be  sought  for  the 
position. 


Candidates  must  have  had  previous  involvement  in  the  management  opera¬ 
tions  of  a  daily  newspaper  production  facility.  An  advanced  academic 
degree  is  preferred.  A  desire  to  work  closely  with  and  support  college  stu¬ 
dents  in  their  efforts  to  become  future  managers  for  the  newspaper  industry 
is  necessary,  and  the  ability  and  willingness  to  teach  courses  pertaining  to 
newspaper  operations  management  are  of  great  importance.  In  addition  to 
teaching,  the  major  responsibilities  of  the  Paul  and  Louise  Miller  Distin¬ 
guished  Professor  in  Newspaper  Operations  Management  are:  (1)  to  serve 
as  the  Coordinator  of  the  Newspaper  Operations  Management  degree  pro¬ 
gram;  (2)  to  work  in  concert  with  the  Center  for  Newspaper  Operations;  (3) 
to  lead  recruitment  activities;  (4)  to  assist  students  in  their  efforts  to  obtain 
co-op  opportunities;  (5)  to  assist  students  in  their  search  for  employment; 
(6)  to  serve  as  chairman  of  the  annual  Isaiah  Thomas  Award  event;  (7)  to 
play  a  major  role  in  promoting  and  publicizing  the  program;  (8)  to  super¬ 
vise  and  coordinate  the  activities  of  the  Newspaper  Production  Laboratory; 
(9)  to  maintain  contact  with  graduates  of  the  Newspaper  Operations 
Management  Program. 

U  y^enrolls  approximately  8,000  full-time  and  3,000  part-time  under- 
JlvX  X  graduate  students  and  1,900  graduate  students.  The  School  of 
Printing  Management  and  Sciences  has  300  undergraduate  and  60  graduate 
students  and  a  full-time  faculty  of  17.  In  addition  to  its  international  reputa¬ 
tion,  the  School  provides  excellent  lab  facilities  and  technical  assistance  to 
support  instruction.  Salary  commensurate  with  a  high-level  professional 
appointment.  We  prefer  candidates  with  an  ability  to  contribute  in  mean¬ 
ingful  ways  to  the  College’s  commitment  to  cultural  diversity  and  individ¬ 
ual  differences.  Individuals  interested  in  this  position  should  submit  a  letter 
of  application  and  detailed  resume  by  November  30,  1994  to: 


Professor  Herbert  H.  Johnson,  Chair 
School  of  Printing  Management  and  Sciences 
Rochester  institute  of  Technoiogy 
69  Lomb  Memoriai  Drive 
Rochester,  New  York  14623-5603 

Rochester  Institute  of  Technology  is  an  equal  opportunity,  affirmative  action  employer. 


ADVERTISING 


OUTSIDE  SALES  -  Newspaper  group  in 
Zone  2  seeks  experienced  Circulation 
professional  to  coordinate  and  maintain 
door  to  door  sales.  Must  be  'hands-on'' 
and  willing  to  work  hard.  Excellent 
opportunity  and  compensation.  Send 
resume  and  salary  requirements  to  Box 
071 39,  Editor  &  Publisher. 


REGIONAL  ACCOUNT  MANAGER 


Green  Group  Publications,  publisher  of 
The  Sentinel  Ledger  and  the  Cape  May 
Star  and  Wave  in  the  Jersey  Cape 
Region  of  New  Jersey,  seeks  experi¬ 
enced  major  account  rep  to  be  responsi¬ 
ble  for  development  of  regional/ 
combination  accounts  for  our  weekly 
newspapers.  Position  offers  excellent  com¬ 
pensation  and  benefit  package.  Send 
resume  and  salary  history  to:  Green 
Group  Pub.,  Box  238,  Ocean  City,  NJ 
08226,  Attn:  Personnel. 


RETAIL  ADVERTISING  MANAGER 


Growing  newspaper  chain  has  an  excit¬ 
ing  opportunity  for  a  Retail  Ad  Man¬ 
ager.  The  ideal  candidate  will  possess 
excellent  communication  and  monoge- 
ment  skills,  a  professional  appearance 
and  prior  newspaper  and  management 
experience.  Marketing  experience  a 
plus.  Applicant  should  hove  a  four  year 
college  degree  and  a  strong  interest  in 
a  sales  and  management  career.  Must 
be  able  to  plon  and  organize  activities 
in  a  manner  that  ensures  efficiency  and 
profitability  within  the  territory.  This 
individual  will  also  work  with  the  out¬ 
side  soles  staff  in  achieving  their  indi¬ 
vidual  goals  along  with  a  small  account 
list.  We  offer  a  competitive  compensa¬ 
tion  package  and  outstanding 
opportunities  (or  growth.  Send  resume 
by  November  8,  to: 


Advertising  Director 
The  Daily  Tribune 
31 7  Fifth  St. 
Ames,  lA  50010 
EOE 


TELEMARKETING  FIRMS  needed  by 
newspaper  group  in  Zone  2.  Must  pro¬ 
duce  quality  orders  on  a  weekly  basis. 
Excellent  compensation.  Send  informa¬ 
tion.  Send  information  about  company, 
including  references  to:  Box  071 40, 
Editor  &  Publisher. 


ART/EDITORIAL 


BAY  AREA  newspaper  group,  led  by 
the  Oakland  Tribune,  seeks  page 
designers  for  our  industry  leading 
pagination  center.  We're  looking  for 
candidates  who  are  team  players  with 
a  keen  sense  for  detail  and  intelligent, 
responsible  journalism.  Experience  with 
electronic  page  design  and  particularly 
Harris  pagination  systems  is  highly 
valued.  Send  your  resume  and  samples 
of  your  work  to:  Chris  Campos,  Monog- 
ing  Editor,  Alameda  Newspaper 
Group,  4770  Willow  Road,  Pleasanton, 
CA  94588.  (510)416-4862 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


_ ART/EDITORIAL _ 

NEWS  ARTIST 

Have  it  all!  Live  in  a  beautiful  and 
vibrant  seaport  city  -  AND  work  for 
one  of  New  England's  premier  news¬ 
papers!  Who  could  ask  for  more?  The 
Portland  (ME)  Newspapers  seek  a 
talented,  energetic  news  artist  with  solid 
drawing  skills,  and  a  flair  for  informa¬ 
tion  graphics  and  illustration.  At  least 
one  year's  experience  on  a  daily  pre¬ 
ferred.  We  are  a  75,000  daily/ 140,00 
Sunday  newspaper  -  voted  the  best  in 
New  England  four  years  in  a  row. 
Interested  persons  should  submit  a 
resume  and  non-returnable  clips 
(copies/tear  sheets  to):  The  Portlond 
Newspapers,  Attn:  HR,  Job  9301,  PO 
Box  1 460,  Portland,  ME  041 04.  EOE 


PHOTO/GRAPHICS  EDITOR  IN  NEW 
ORLEANS  -  The  Times-Picayune  is  look¬ 
ing  for  a  proven  manager  and  creative 
visual  journalist  to  lead  a  team  of  35 
editors,  photographers,  artists  and 
designers.  We're  a  paper  that  practices 
community  journalism  out  of  six  news 
bureaus  and  zones  twelve  color  news 
fronts  per  day  (A  and  B  sections)  plus 
weekly  supplements.  Yet  our  photo  staff 
has  also  travelled  ta  IHaiti,  Rwanda  and 
Bosnia  in  recent  months  and  we  travel 
with  the  Saints.  The  successful  ccndi- 
date  will  know  how  to  weave  this  work 
into  our  bread-and-butter  daily  cov¬ 
erage  plus  provide  direction  to  the 
graphics  and  design  departments.  It's  a 
big  job  in  a  great  news  town. 

The  successful  candidate  will  have  a 
wide  range  of  creative  and  managerial 
skills.  Collaboration,  not  control,  is  the 
watchword  here.  We  seek  a  teacher 
who  can  influence  by  persuasion,  not 
decree. 

We  hove  recently  converted  all  our 
color  pages  to  Quark  and  scan  all 
photos  in  a  digital  Photo  Lab.  We're 
also  looking  to  shift  the  layout,  design 
and  photo  editing  functions  to  some  of 
the  bureaus.  'We're  pushing  the 
envelope  in  technology  to  get  our  kind 
of  paper  on  the  streets. 

The  Times-Picayune  is  on  equal 
opportunity  employer  and  we  actively 
encourage  women  and  minorities  to 
opply. 

Interested?  Please  send  a  resume  and 
portfolio  to  Dan  Shea,  Executive  News 
Editor,  The  Times-Picayune,  3800 
Howard  Avenue,  New  Orleans,  LA 
70140 

ART/GRAPHiCS 

ART  DIREaOR 

SAN  JUAN,  PUERTO  RICO 
We  are  looking  for  a  graphic  designer 
experienced  in  business  publications. 
Must  have  full  abiliW  of  newspaper 
designing  and  also  Hnd  best  way  to 
explain  cover  and  inside  stories  to 
readers  using  photos,  infographics, 
typography,  with  free  hand  illustration 
and  the  latest  technology.  Must  have 
creativity,  fresh  ideas  and  good  orga¬ 
nizational  and  leadership  skills. 
Spanish  communication  ability  a  plus. 
44,000  circulation  weekly  tabloid  with 
excellent  color  capability.  The  leading 
business  publication  in  the  Caribbean 
for  1 8  years.  Send  cover  letter,  resume, 
salary  history,  and  work  samples  to: 

Edilor-in-Chief 
CARIBBEAN  BUSINESS 
PO  Box  6253 

San  Juan,  Puerto  Rico  00914 
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CIRCULATION 


CIRCULATION 


HELP  WANTED 


_ CIRCULATION _ 

22,CXX)  7-day  per  week,  mornings  Sat¬ 
urday,  Sunday,  needs  goal  oriented 
manager  to  grow  newspaper  to  poten¬ 
tial  30,000.  Good  pay  for  people 
oriented  manager  with  common  sense. 
Market  is  suburban,  rural  with  college 
town.  Zone  5.  Box  07108,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 

Zone  2  daily  seeks  aggressive,  self¬ 
starter  to  manage  competitive  staff 
toward  their  growth  potential.  Career 
growth  and  rewards  available  to  the 
appropriate  candidate.  Full  benefits 
including  401  K.  Respond  to  Box 
071 36,  E(^tor  &  Publisher. 


CIRCULATION  DIREQOR 

For  20,000  independently  owned 
Midwest  daily.  We're  looking  for 
someone  experienced  in  all  phases  of 
circulation;  sales,  service,  staff  motiva¬ 
tion  and  management.  Attractive  bene¬ 
fits,  compensation  and  incentives.  Send 
your  resume,  including  salary  require¬ 
ments  to  Joyce  McCullough, 
NewsTribune,  426  Second  St,  LaSalle, 
IL61301.  EOE _ 

CIRCULATION  MARKETING 
MANAGER 

Proven  marketing  professional  needed 
to  join  management  team.  Must  have 
background  in  research,  retention  and 
promotion.  Will  direct  all  sales  pre¬ 
ssure,  supervise  staff  plus  oversee  single 
copy.  Must  be  able  to  analyze  retention 
and  sales  sources,  help  develop  com¬ 
pany-wide  marketing  strategy  and  suc¬ 
cessfully  execute  the  plan  towards 
achievement  of  circulation  goals.  Posi¬ 
tion  reports  to  the  circulation  director 
and  is  a  regular  member  of  the  compa¬ 
ny's  marketing  group. 

Must  be  a  team  player,  hove  proven  con¬ 
sensus-building  skills  and  vision.  Col¬ 
lege  degree  preferred.  Candidates  must 
have  a  minimum  of  three  years  experi¬ 
ence  in  sales  and  marketing.  Circula¬ 
tion  division  experience,  while  helpful, 
is  not  required. 

Please  send  resume,  references  and 
cover  letter  explaining  your  marketing 
philosophy  to: 


Tallahassee  Democrat 
Human  Resources  Department 
PO  Box  990 
Tallahassee,  FL  32302 
An  Equal  Opportunity  Employer 

CIRCULATION  MANAGER  for  25,000 
California  daily  PM.  Responsible  for  all 
facets  of  circulation,  increase  sales, 
increasing  market  penetration,  circula¬ 
tion  revenue,  improve  retention, 
decrease  churn,  and  aggressively  pro¬ 
mote.  Responsible  for  annual  sales 
revenue  and  expense  budget.  Strong 
supervisory  and  managerial  skills 
reguired.  Responsible  for  interaction 
with  ABC.  Key  member  of  aggressive 
marketing  nranoging  team.  Send  in  con¬ 
fidence  to  Box  07143,  Editor  &  Pub¬ 
lisher. 


_ CIRCULATION _ 

CIRCULATION  MARKETING 
MANAGER 

The  St.  Petersburg  Times  (daily- 
347,000,  Sunday-450,000)  has  an 
opening  for  a  Circulation  Marketing 
Manager.  This  senior-level  manager 
will  report  to  the  Circulation  Director, 
and  will  help  set  the  strategic  agenda 
for  the  division  as  well  as  oversee  all 
Circulation  sales  and  marketing 
activities  at  the  Times. 

Supervisory  responsibilities  include 
managing  our  Telemarketing,  Outside 
Sales,  Newspaper  in  Education  and 
Direct  Marketing  departments.  A  col¬ 
lege  degree,  five  years  of  management 
experience  in  a  marketing  capacity,  in- 
depth  knowledge  of  database  market¬ 
ing  and  newspaper  experience  in  a  com¬ 
petitive  market  are  strongly  preferred. 

Send  resume  to:  Mike  Womack,  Circula¬ 
tion  Director,  St.  Petersburg  Times,  PO 
Box  1121,  St.  Petersburg,  FL  33731- 
1121. 


CIRCULATION  SALES  - 
ASSISTANT  MANAGER 

The  Houston  Post  is  looking  for  a  strong 
sales  manager  to  help  re-define  the 
sales  effort.  Ideal  candidate  should 
have  3  to  5  years  of  hands  on  newspa¬ 
per  sales  experience  with  emphasis  on 
field  sales  and  telemarketing  strategies. 
Focus  is  on  volume  sales  with  high  reten¬ 
tion  value.  The  successful  incumbent 
should  advance  to  top  circulation  sales 
position  within  1 8  to  24  months. 

This  is  not  an  administrative  position 
but  strong  forecasting  and  budgeting 
skills  are  important. 

Competitive  compensation,  in  advance¬ 
ment  opportunity  and  long  hours  are 
offered.  Please  submit  your  resume 
along  with  a  three  year  history  outlining 
sales  achievements  in  areas  or 
measured  growth  and  retention  to: 

Douglas  Windsor 
The  Houston  Post  Company 
PO  Box  4747 
Houston,  TX  77210-4747 

EOE/AA/MFDV 


HOME  DEUVERY  MANAGER 

Gannett's  first  newspaper  (35,000  AM 
daily/51,000  Sundays),  in  the  scenic 
Finger  Lakes  of  Upstate  New  York,  has 
an  opportunitv  for  an  experienced, 
energized  and  hands-on  Home  Delivery 
Manager.  This  supervisor  manages  all 
aspects  of  home  delivery,  incruding 
sales,  collections  and  the  providing  of 
excellent  customer  service.  Candidates 
should  have  a  bachelor's  degree 
(preferably  in  Business)  and  at  least  3-5 
years  of  related  experience.  Send 
resume,  salary  history  and  a  cover  let¬ 
ter  outlining  why  the  role  interests  you 
to:  Kevin  O'Neil,  Circulation  Director, 
Star-Gazette,  PO  Box  285,  Elmira,  NY 
14902.  The  Star-Gazette  and  Gannett 
are  equal  opportunity  employers.  We 
also  value  diversity  in  the  workplace 
and  especially  applications  from  candi¬ 
dates  who  share  our  vision. 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 

The  Southwest  Florida  market  is  grow¬ 
ing  and  diversifying  and  the  News- 
Press  in  Fort  Myers,  Florida  is  looking 
for  an  aggressive,  motivated  sales 
manager  to  maximize  aur  database 
marketing  capabilities.  Applicants 
should  be  experienced  in  direct  market¬ 
ing  and  have  good  analytical  and 
communication  skills.  Telemarketing, 
NIE,  print  and  crew  sales  experience  is 
a  must.  Please  send  resume  to:  Mike 
Huot,  Circulation  Director,  News-Press, 
2442  Dr.  Martin  Luther  King,  Jr.  Blvd., 
Fort  Myers,  Florida  33901 . 


COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers, 
Arizona  Pennysaver  and  the  Value 
Clipper  magazine  is  looking  for  a 
Home  Delivery  Manager  to  direct 
activities  of  four  zone  managers, 
increasing  home  delivery  circulation 
volume  by  developing,  implementing 
and  inspecting  programs  that  allow  for 
district  and  route  growth.  Must  be  ser¬ 
vice  oriented  and  have  ability  to 
organize  and  direct  several  alternative 
distributian  services.  The  right  person 
will  also  direct  activities  for  the  Sales 
Development  Specialist  position.  A  min¬ 
imum  of  five  years  of  home  delivery 
experience  required  with  district  and 
zone  management  preferred.  Hrs:  Mon- 
Fri,  Salary:  $DOE,  EOE,  M/F/V/D 
If  interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  1st  Ave,  Mesa 
AZ  85210,  Attn:  Jana  Crowe/CD 

HOME  DEUVERY  MANAGER 

THE  BAKERSFIELD  CALIFORNIAN, 
(76K/92K),  is  seeking  a  circulator  to 
manage  its  Home  Delivery  and  Trans¬ 
portation  Operations.  This  position 
oversees  a  staff  of  35  (and  300-t-  inde¬ 
pendent  contractors),  requires  the 
ability  to  lead  and  motivate  people,  set 
and  meet  goals,  knowledge  of  circulation 
CIS  systems  and  ABC  procedures. 

Bakersfield  is  a  friendly  western  city 
with  affordable  housing  and  lots  of  out¬ 
door  recreation. 

Send  cover  letter  and  resume  to: 

THE  BAKERSFIELD  CAUFORNIAN 
HUMAN  AND  ORGANIZATIONAL 
DEVELOPMENT 
Attn:  Nancy  Manes 
PO  Box  440 
Bakersfield,  CA  93302 
(805)  395-7484 

_ EEO/MF/H _ 

NATION'S  LARGEST  PUBLISHER  of 
Real  Estate  Magazines  seeks  national 
circulation  coordinator.  Based  in  Flor¬ 
ida.  Must  have  extensive  single  copy 
sales/operational  experience  in  paid 
and/or  controlled  circulation  newspa¬ 
pers  or  magazines.  Range  is  $33- 
$38,000  based  on  experience.  Some 
college  preferred.  Reply  to  Human 
Resources/Circulation,  Roy  Conner,  PO 
Box  501 8,  Tallahassee,  FL  3231 4. 

We  should  learn,  by  reflection  on  the 
misfortunes  of  others,  that  there  is 
nothing  singular  in  those  which  befall 
ourselves. 

Thomas  Fitzosborne 


METRO  DISTRia  MANAGER 
OPPORTUNITIES 
Denver,  Colorado 

The  Rocky  Mountain  News  is  looking 
for  tenacious,  customer  service-minded 
district  managers  to  provide  excellent 
daily  delivery  service  to  our  subscribers. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  car  allow¬ 
ance/mileage  reimbursement,  incen¬ 
tives,  and  an  excellent  benefit  package 
which  includes  medical/dental  plans, 
life/disability  plans,  401  K,  tuition 
assistance  and  generous  paid  vaca¬ 
tions. 

Ideal  candidates  will  hove  a  solid  track 
record  in  motivating  an  independent 
adult  work  force,  and  a  commitment  to 
achieving  outstanding  customer  service 
goals.  PC  experience  (MS-Word  &  MS- 
Excel)  is  desirable. 

If  you  are  interested  in  jaining  Col¬ 
orado's  No.  1  newspaper,  please  send 
a  cover  letter  and  resume  to  Rocky 
Mountain  News,  Employee  Relations 
Office,  400  West  Colfax  Avenue, 
Denver,  CO  80204. 

COMMUNICATIONS 

DIREaOR  OF  COMMUNICATIONS 

Animal  rights  group,  PETA,  Rockville, 
MD  with  affiliates  in  Europe,  seeks 
Director  to  manage  communications 
department.  Pre-publication  editing/ 
reviewing;  coordinating  production 
with  other  departments;  research  for 
media  opportunities  and  managing 
writers  group,  literary  department  and 
mailroom.  Requires  excellent  writing/ 
editing  skills,  supervisory  experience 
and  ability  to  deal  with  multiple  projects 
and  meet  deadlines.  Prefer  knowledge 
of  animal  rights  issues  and  publishing. 
Salary  30K  plus  excellent  benefit 
package.  Send  resume  with  cover  to 
PO  Box  42516,  Washington,  DC 
20015.  EOEM/F 


DIRECTOR  OF  COMMUNICATIONS, 
Texas  Annual  Conference,  United 
Methodist  Church.  Executive  level  posi¬ 
tion,  master's  degree  in  communica¬ 
tions  related  fiefd  and  experience, 
management,  creativity,  comprehensive 
knowledge  of  UMC.  Must  be  able  to 
relocate  to  Houston.  Deadline:  Novem¬ 
ber  1 1 ,  Send  resumes  to  Dr.  Lamar 
Smith,  Provost,  5215  S.  Main,  Houston, 
Texas  77002. 

EDITORIAL 

AG  EDITOR 

COUNTRY  WORLD,  an  aggressive, 
growing  agricultural  weekly  newspaper 
is  seeking  an  experienced  editor  for  our 
Central  Texas  operation.  Candidate 
should  have  a  degree  with  several 
years  experience  with  writing,  editing, 
layout  and  page  design  using  QuarkX¬ 
Press.  Strong  knowledge  of  agriculture 
required.  Salary  commensurate  with 
ability  plus  excellent  benefits.  Send 
resume,  references  and  salary  require¬ 
ments  to:  Jim  Butler,  Echo  Publishing 
Co,  Inc.,  PO  Box  598,  Sulphur  Springs, 
TX  75483. 


Freedom  is  not  enjoyed  by  a  full 
enjoyment  of  what  is  desired,  but  by 
controlling  the  desire. 

Epictetus 
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EDITORIAL 


EDITORIAL 

COPY  EDITOR/DESIGNER 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  at  26,000 
AM.  If  your  reporting  is  impressive,  if 
you've  done  enough  editing  to  know 
that  your  passion  for  it  isn't  transitory,  if 
your  allegiance  is  to  readers  and  not  to 
habit,  if  you  are  creative,  demanding 
and  constructive,  and  if  you're  a  prob¬ 
lem-solver  on  your  way  up,  we'd  like  to 
hear  from  you.  Send  a  cover  letter 
describing  yourself,  a  resume, 
references  and  samples  of  your  work  to 
Mike  Burbach,  editor,  Minot  Daily 
News,  PO  Box  1  150,  Minot,  ND 
58702.  Don't  tarry,  because  our  need 
is  urgent,  and  if  hard  work,  cold  win¬ 
ters  and  a  big  challenge  frighten  you, 
don't  apply. 

ASSISTANT  CITY  EDITOR 

City  Desk  Editar  needed  to  take  charge 
of  breaking  news,  daily  and  weekend 
assignments  in  competitive  two- 
newspaper  community.  Minimum  five 
years  experience  as  editor  and/or 
reporter.  Send  resume,  newspaper  sam¬ 
ples  and  cover  letter  describing  how 
you  would  direct  coverage  of  breaking 
news  to  Pam  Turfa,  AME,  The  Times 
Leader,  15  North  Main  St.,  Wilkes 
Barre,  PA  18711.  Minority  candidates 
are  strongly  encouraged  to  apply. 

ASSISTANT  HOME/DESIGN  EDITOR 
SOUTHERN  UVING  MAGAZINE 

We  need  a  strong  writer  with  at  least 
five  years  experience  covering  housing, 
design  and/or  architecture.  Creativity, 
professionalism  a  must.  Competitive 
salary;  excellent  benefits.  Send  resume 
and  five  nonreturnable  writing  samples 
to  Linda  Hallam,  Home  Editor,  Southern 
Living  Magazine,  PO  Box  523,  Birm¬ 
ingham,  AL  35209 


ASSISTANT  NEWS  EDITOR 

Fast  growing  daily  seeks  assistant  news 
editor  with  tested  news  judgement.  Pro¬ 
ven  experience  with  Page  1  design  & 
slot  >vork.  Experience  with  QuarkXPress 
desired.  We  value  workplace  diversity 
&  are  committed  to  EEO.  Send  resume, 
refs,  design  &  headline  samples  to  The 
Olympian-Human  Resources,  P.O.  Box 
407,  Olympia,  WA  98507 

ASSOCIATE  EDITOR:  Detail-oriented 
editor  to  work  with  experienced  staff  on 
aggressive  community  newspaper.  Cul- 
turally-diverse  growing  southwest  Kan¬ 
sas  community.  Resume,  clips  to  Carol 
Crupper,  Telegram,  Box  958,  Garden 
City,  KS  67846.  _ 

COPY  EDITOR  -  We  need  a  copy  editor 
who  knows  punctuation  and  grammar, 
can  rewrite  but  knows  when  not  to,  can 
design  pages  and  write  snappy 
headlines.  We  require  one  year  experi¬ 
ence  at  a  daily  newspaper.  Salary 
range  is  $23,400-$26,000;  benefits 
include  401  K.  Local  area  offers 
excellent  school  systems,  great 
universities,  very  low  crime  rate,  great 
quality  of  life,  mountains  and  streams. 
Please  send  cover  letter,  resume  and 
samples  to  Denise  Dishman,  Human 
Resources  Director,  Altoona  Mirror, 
P.O.  Box  2008,  Altoona,  PA  16603- 
2008.  Please,  no  phone  calls. 


_ EDITORIAL _ 

Aggressive,  experienced 
BUSINESS  EDITOR 

Yaur  clips  shaw  you  can  cultivate 
numerous  sources  quickly,  and  that  you 
often  break  Page  One  stories.  You  can 
explain  in  plain  terms  how  derivatives 
crippled  some  mutual  funds.  You  enjoy 
helping  younger  reporters.  You're  not 
afraid  to  submit  a  copy  of  your  most 
recent  performance  review.  We  offer  a 
progressive  newsroom  and  competitive 
salary  and  benefits.  All  this  in  a  univer¬ 
sity  city  dotted  with  lakes.  Minimum  five 
years  covering  business.  No  calls. 
Respond  immediately  to  Thomas  P.  Lee, 
executive  editor,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl. 
54903 


BUREAU  CHIEF:  The  News-Gazette,  a 
46,000  PM  daily,  is  seeking  an  experi¬ 
enced,  aggressive  reporter  to 
coordinate  news  coverage  and  manage 
office  operations  for  a  6-person  bureau 
in  Danville,  IL.  Minimum  of  2  years' 
experience  preferred.  ExperierKe  report- 
ing  in  a  bureau  settina  helpful. 
Supervisory  experience  a  plus.  Candi¬ 
dates  should  be  well-organized,  able  to 
nurture  young  reporters,  display  good 
news  judgment,  have  excellent  writing 
and  reporting  skills,  work  well  under  pre¬ 
ssure,  understand  the  importance  af 
enterprise  stories  and  community  news, 
and  above  all,  relish  competition.  Great 
first  step  into  management.  Salary  com¬ 
mensurate  with  experience.  Send 
resume,  clips  to:  John  Beck,  Managing 
Editor,  The  News-Gazette,  1 5  Main 
Street,  PO  Box  677,  Champaign,  IL 
61820-0677. 


BUSINESS  REPORTER:  The  Battle  Creek 
Enquirer,  a  Gannett  newspaper  of 
28,000  circulation  daily  and  38,000 
Sunday  and  an  award-winning  daily  in 
south  central  Michigan,  has  an 
opportunity  for  a  reporter  to  cover  a 
Fortune  100  company  (Kellogg  Co.) 
and  the  cereal  industry,  as  well  as  other 
local  business  stories/issues/trends. 
Two  to  four  years  reporting  experience 
preferred;  business  reporting  experi¬ 
ence  a  plus.  Send  cover  letter,  resume, 
a  week's  worth  of  writing  samples  and 
any  special  efforts  to:  Nan  Seelman, 
Executive  Editor,  Battle  Creek  Enquirer, 
155  West  Van  Buren  Street,  Battle 
Creek,  Ml  49017-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace,  and  especially  encourages 
those  who  share  this  visian  to  apply. 

COPY  EDITOR  WANTED:  Aggressive 
and  accurate  professional  with  passion 
for  clear  editing  and  a  flair  for  headline 
writing.  Send  letter,  resume,  tearsheets 
ta  Jim  Willis,  Managing  Editor,  Birm¬ 
ingham  Post-Herald,  P.O.  Box  2553, 
Birmingham,  AL  35202 

COPY  EDITOR  and  page  designer  with 
Quark  experience.  If  yau  can  sharpen 
copy,  write  bright  heads  and  handle  a 
mouse  with  flair,  send  tearsheets  to  Rex 
Smith,  editor.  The  Record,  501 
Broodway,  Troy,  NY  12181. 

Protection  and  security  are  only 
valuable  if  they  do  not  cramp  life 
excessively. 

Carl  Jung 


COPY  EDITOR  sought  to  work  at 
aggressive,  innovative  daily  in  south¬ 
eastern  Virginia.  The  Daily  Press  is  look¬ 
ing  for  a  copy  editor  with  at  least  three 
years  experience  at  a  daily  newspaper. 
Strong  word  skills  required.  Pagination 
experience  a  plus.  If  you  are  a 
wordsmith  with  a  flair  for  headline  writ¬ 
ing  and  an  eye  for  creative  design, 
send  resume  and  work  samples  to 
Maryann  Hakowski,  AME  News,  Daily 
Press,  PO  Box  746,  Newport  Nev«,  VA 
23607. _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


Mid-sized  daily  with  a  reputation  (or  vis¬ 
ual  excellence  needs  a  copy  editor  with 
strong  word  skills  and  the  ability  to 
design  both  news  and  feature  pages. 
We  are  moving  toward  a  Macintosh- 
based  pagination  system  and  are  look¬ 
ing  for  a  high-energy  desk  person  vrho 
isn't  intimidated  by  new  technology. 
Quark  experience  a  plus.  Competitive 
salary  and  benefits.  Contact  Barry 
Locher,  Deputy  Managing  Editor,  The 
State  Journal-Register,  One  Copley 
Plaza,  Springfield,  IL  62705. 


The  only  peace,  the  only  security  is  in 
fulfillment. 

Henry  Miller 


Interchange"' 

Iqnline  network 


The  Interchange^  Online  Network  is  in  the  business  of  develop¬ 
ing  special  interest  information  sendees  deiivered  on  our  recently- 
announced  next-generation  platform,  acclaimed  in  the  industry 
as  a  dramatic  leap  forward  in  electronic  publishing.  A  division  of 
Ziff-Davis  Publishing  Co.,  we  see  unlimited  global  potential  for 
Interchange. 

We  are  expanding  the  Interchange  team  and  have  several  posi¬ 
tions  available  at  our  Cambridge,  MA  facility.  These  positions  are 
all  within  Interchange  Central,  our  editorially-managed  colleaion 
of  discussions,  services  and  information  sources  for  business  users 
and  consumers. 

ONLINE  SERVICES  OPPORTUNITIES 
CAMBRIDGE,  MA 

EDITORIAL  DIRECTOR 

In  this  highly  visible  and  innovative  role,  you  will  manage  the  content 
design,  development  and  production  of  Interchange  Central.  You 
will  be  responsible  for  creating  a  world  class  general  interest  service 
of  news  and  features  material.  Responsibilities  will  include  recruiting, 
hiring  arxJ  training  staff,  developing  new  content  ideas;  and  acquir¬ 
ing  sources  for  new  content  areas.  To  tie  considered,  you  must  pos¬ 
sess  a  Bachelor's  degree  in  Journalism,  English  or  a  related  field  and 
5- 1 0  years'  experience,  with  hea'/y  emphasis  on  news  and  features. 
Professional  and/or  personal  use  of  online  services  is  highly  desirable. 
This  position  will  require  strong  human  relations  skills  and  a  dedica¬ 
tion  to  the  highest  quality  starxlards. 

BUSINESS  EDITOR  AND  NEWS  EDITOR 

Two  key  editorial  positions  are  available  on  our  staff;  a  Business 
Editor  and  a  News  Editor.  For  both  positions,  we  seek  experieixed 
Editors  to  play  a  k^  role  in  the  development  and  production  of 
business/news  content.  You  must  be  innovative  in  using  new 
technologies  to  convey  information  and  able  to  demonstrate 
sophisticated  news  judgment  in  the  production  of  sections  that 
cover  national  and  international  issues.  On  a  daily  basis,  you  will 
ensure  the  quality  and  timeliness  of  all  content  from  wire  services 
and  other  sources,  selea  and  edit  stories;  and  work  with  designers 
to  develop  appropriate  presentations.  Qualified  candidates  will 
have  a  Bachelor's  degree  and  at  least  3-5  years'  editorial  experi¬ 
ence  in  a  news  and/or  business  news  operation  (print  broadcast 
or  electronic).  Strong  writing,  editing  and  PC  skills  are  required. 
Wire  services/online  services  experience  highly  desirable. 

We  offer  competitive  saiaries,  generous  benefits, 
inciuding  reiocation  assistaiKe,  and  a  creative,  entre¬ 
preneurial  environment.  Please  send  your  resume  and 
cover  letter,  indicating  your  position  of  interest  and 
salary  requirements,  to  Ziff  Communications  Company, 
Attn:  Lynne  Effron,  Dept.  EP,  1 0  Presidents  Landing, 
Medford,  MA  021 55.  No  phone  calls,  please.  An  equal 
opportunity  employer. 
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HELP  WANTED 


EDITORIAL 


Growing  daily  seeks  copy  editor  with 
newspaper  experience,  good  news 
judgement  and  language  skills.  Pagina¬ 
tion  on  Macintosh.  Send  resume  with 
references  to  Fran  Smith,  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938.  No  calls  please. 


Our  copy  desk  is  central  to  our  growing 
operation.  We  look  to  these  wordsmiths 
to  challenge  all  aspects  of  a  story,  pro¬ 
tecting  the  interests  of  the  writer,  the 
reader  and  the  35,000-circulation 
newspaper  in  the  hub  of  Southwest 
Georgia.  Pagination  is  under  way.  If 
you  thrive  on  being  part  of  a  team  work¬ 
ing  toward  a  quality  product,  send 
cover  letter  and  resume  ta  Editor,  The 
Albany  Herald,  PO  Box  48,  Albany, 
GA  31703-0048. 


aBERSPACE  JUNKIES 

Digital  Ink,  the  electronic  publishing  sub¬ 
sidiary  of  the  Washington  Post,  is  look¬ 
ing  for  exceptional  journalists  of  all 
experience  levels  to  fill  anticipated  open¬ 
ings  at  Washington  Post  Extra,  the 
Post's  online  newspaper.  To  do  the  job 
well,  you'll  need  to  be  a  rare  combina¬ 
tion  of  fussbudget  and  artist  -  that  is, 
half  project-management  wizard  who 
can  juggle  competing  priorities  and 
creative  soul  who  wants  to  help  invent  a 
new  media.  Familiarity  with  computers 
and  the  online  world  is  important, 
though  the  only  absolute  requirements 
are  enthusiasm,  journalistic  excellence 
and  a  passion  for  discovering  new 
ways  to  present  readers  with  news  and 
Information.  Send  resume  and  a  letter 
outlining  your  ideas  for  an  online 
newspaper  to  seikenj@washpost.com  or 
Editorial  Dept.,  Digital  Ink,  1100  15th 
Street  NW,  Washington,  DC  20005. 
No  phone  calls,  please. 


NE  OHIO  metro  needs  layout,  Mac  and 
pagination  expert  to  join  our  design 
team.  Universal  design  desk  handles 
layout  for  most  sections  of  our 
Lockwood  redesigned  PM  newspaper 
and  is  working  toward  full  pagination 
on  Harris  equipment. 

Deadlines  are  tight,  the  workload  is 
demanding.  High  standards,  conscien¬ 
tiousness  and  excellent  work  habits  are 
required,  as  is  an  appreciation  of  the 
role  of  grophics  in  presenting  the  day's 
news,  ^nd  layout  and  graphics  sam¬ 
ples  to; 

Lynn  Alexander 
Chief  design  editor 
The  Vindicator 
PO  Box  780 

Youngstown,  OH  44502 
No  telephone  inquiries  please. 


Editor  needed  by  national  monthly  con¬ 
sumer  magazine  about  restoring  & 
enjoying  old  cars.  Candidate  must  hove 
strong  interest  in  classic  cars  &  trucks, 
knowledge  of  automotive  history  & 
technology,  &  proven  ability  to  write  & 
edit  with  style,  clarity  &  precision. 
Degree  in  Journalism,  English  or  related 
field  +  significant  magazine  or  news¬ 
paper  editorial  background  is  pre¬ 
ferred.  This  is  a  career  position  offering 
real  potential  for  an  experienced  editor, 
with  a  fast-growing  South  Orange 
Caunty,  California,  publisher  of  more 
than  20  magazines.  Please  send 
resume  &  cover  letter  (no  phone  calls 
please),  to: 

FANCY  PUBUCATIONS 
Human  Resources-CAR/EP 
P.O.  Box  6050 
Mission  Viejo,  CA  92690 


EDITOR 

Financial  magazine  seeks  experienced 
managing  editor  in  financial  pub¬ 
lishing.  Fax  resume  to  KT  (212)  213- 
6382 


Successful  young  alternative 
newsweekly  in  booming  coastal  market 
seeks  dynamic,  "with-it"  editor. 

Exciting,  challenging  position  could  be 
opportunity  of  a  fifetime  for  editor 
ready  to  make  their  mark  on  a  good 
newsweekly  poised  to  become  a  great 


Box  071 41 ,  Editor  &  Publisher. 


EDUCATION  WRITER 

We  ore  a  changing  and  growing 
35,000  AM  operation  in  Southwest 
Georgia  looking  for  an  aggressive, 
talentM  reporter/writer  able  to  develop 
stories  that  explain  to  readers  the  prob¬ 
lems,  issues  and  possible  solutions  in 
our  schools  and  colleges.  Send  letter 
and  resume  to  Managing  Editor,  The 
Albany  Herald,  PO  Box  48,  Albany, 
GA  31703-0048. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (31 0)  792-1 31 3. 


EXECUTIVE  EDITOR 

Zone  5-11 ,000  daily  seeking  strong 
organized  leader  for  our  unionized 
staff  of  9.  Hands  on  editor  must  be 
good  communicator  and  motivator  with 
emphasis  on  a  solid  local  news  product, 
photo  appreciation  and  page  layout. 
Good  package  and  benefits.  Send 
resume,  salary  history  and  recent  tear 
sheets  of  Page  1 ,  editorial  and  on  other 
page  to  Box  071 37,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 

Rhode  Island  Monthly  is  looking  for  a 
talented,  creative,  and  experienced 
magazine  editor.  Our  40,000  circula¬ 
tion  magazine  is  seven  years  old  and 
still  growing.  Our  new  executive  editor 
will  be  someone  who  believes  in  (and 
has  proven  experience  in)  service  jour¬ 
nalism,  interactivity  with  readers,  and 
creating  a  product  that  has  impact  on 
its  readers.  Candidates  must 
demonstrate  an  ability  to  come  up  with 
dynamite  story  ideas,  bring  out  the  best 
in  writers,  and  create  presentations  that 
command  the  reader's  attention.  At 
least  faur  years  magazine  editorial 
management  experience  is  required. 
Send  resume  and  samples  of  work  to: 
Dan  Kaplan,  Editor,  Rhode  Island 
Monthly,  18  Imperial  Place,  Providence, 
Rl  02903. 


FEATURE  WRITER/EDITOR  with  eclectic 
interest  sought  by  The  Press-Enterprise, 
in  inland  Southern  California.  Know¬ 
ledge  of  food  and  wine  is  paramount, 
followed  by  interests  in  music  and  pop¬ 
ular  culture.  Send  writing/reviewing/ 
editing  samples  to  Sally  Ann  Maas, 
AME/Features  &  Art,  The  Press- 
Enterprise,  351 2-1 4th  Street,  Riverside, 
CA  92505. 


FEATURES  EDITOR 
FOR  SOUTHERN  DAILY 

First  came  women's  pages.  Then  came 
lifestyle,  entertainment,  arts  and  the 
dreaded  theming.  What  next? 

As  today's  newspapers  open  all  their 
pages  to  all  kinds  of  stories,  feature 
departments  are  losing  their  traditional 
franchises.  That  makes  the  editor's  role 
even  more  demanding.  We're  looking 
for  an  editor  who  can  keep  our  features 
section  relevant,  challenging,  engaging. 
We  need  someone  who  can  oversee  1 4 
sections  that  explain  and  enrich  the 
Triangle  -  a  place  Money  magazine  just 
rated  the  country's  No.  1  place  to  live. 

The  job  will  be  story-based  -  we  want 
someone  with  a  strong  ability  to  con¬ 
ceive,  guide  and  line-edit.  Someone 
with  a  strong  vision  of  the  modern 
features  department.  Someone  with 
strong  managerial  experience  to  handle 
a  staff  of  24. 

Send  cover  letter,  resume,  editing  sam¬ 
ples  and  a  dozen  story  ideas  that 
illustrate  your  concept  of  features  to 
Judy  Bolch,  The  News  &  Observer,  215 
S.  McDowell  St.,  Raleigh,  NC  27601 . 


FEATURES  NEEDED 

ILLYRIA,  the  Albanian-American  news¬ 
paper,  seeks  writers  and  photographers 
tor  its  English  section. 

Contact:  Charles  Caruso 
Illyria  Publishing 
2321  Hughes  Avenue 
Bronx,  NY  10458 
No  phone  calls. 


FREELANCE  WRITERS-  Get  More  Leads 
Contact  more  publicists  using  our 
networking  newsletter.  For  free  informa¬ 
tion:  PRCONNECT,  Box  11600,  Glen¬ 
dale,  CA  91 226  (81 8)  547-4294. 


HARTE-HANKS  Community  Newspa¬ 
pers  is  currently  seeking  an  editor  for 
our  flagship  publica*ion  (34,000  daily, 
44,000  Sunday)  located  in  a  suburban 
market  west  of  Boston.  Qualifications 
include  5-t-  years  in  a  key  editorial  posi¬ 
tion  in  a  similar  sized  newspaper,  the 
ability  ta  provide  strong  leadership  and 
direction,  a  proactive  and  results 
oriented  approach,  a  strong  newspaper 
sense  and  the  ability  to  best  serve  our 
readers  by  praviciing  a  compelling 
product  with  the  best  local  coverage. 

We  offer  a  competitive  salary  and  out¬ 
standing  benefits.  Please  send  resumes 
to:  Human  Resources  Department, 
Harte-Hanks  Community  Newspapers, 
33  New  York  Ave.,  Framingham,  MA 
01 701 .  No  phone  calls  please.  EOE. 


HEALTH  CARE  REPORTER 

The  Commercial  Appeal,  a  daily 
Scripps  Howard  newspaper  with  a 
circulation  of  210,000,  is  looking  for 
an  experienced  reporter  with  expertise 
in  health  care  palicy,  finance  and 
delivery.  Applicants  should  be 
knowledgeable  about  health  care  reform 
and  various  legislative  proposals  mov¬ 
ing  through  Congress  and  state 
legislatures.  They  also  should 
understand  Medicare,  Medicaid, 
HMOs,  PPOs  and  the  full  range  of 
health  care  delivery  systems.  The  job 
requires  a  self-starter  with  the  ability  ta 
produce  daily  news  on  deadline  as  well 
as  analyses  and  features.  Send  resume 
and  clips  to  Russ  Fly,  The  Commercial 
Appeal,  495  Union,  Memphis,  TN 
38103. 


LOCAL  EDITOR;  The  Battle  Creek 
Enquirer,  an  award  winning  Gannett 
newspaper  of  28,000  circulation  daily 
and  38,000  Sunday,  seeks  a  reader- 
focused,  energized  and  energizing  city 
editor  to  direct  daily  coverage  and 
enterprise  in  this  city,  home  to  Kellogg 
Co.  and  numerous  region-wide  festivals 
in  scenic  western  Michigan.  The  suc¬ 
cessful  candidate  will  work  with  seven 
reporters  and  one  assistant  editor  and 
grow  with  long-range  project  planning 
and  team  efforts  with  other  editors  in 
setting  strategies  and  goals  for  the  total 
news  report.  Some  editing  experience, 
ideally  on  a  city  desk,  is  preferred. 
Send  resume  ancf  references,  salary  his¬ 
tory,  a  week's  worth  of  work  and  any 
special  efforts,  along  with  a  letter  outlin¬ 
ing  your  thoughts  on  what  a  community 
newspaper  should  be  -  and  how  you've 
put  those  thoughts  into  action  -  to:  Nan 
Seelman,  Executive  Editor,  Battle  Creek 
Enquirer,  155  W.  Van  Buren  St.,  Battle 
Creek,  Ml  49017-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workpface,  and  especially  encourages 
those  who  share  this  vision  to  apply. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS:  Tuesday  noon  (EST)  for  following 
Saturday  issue 

CLASSIFIED  DISPLAY:  Friday  5pm  (EST)  8  days  prior  to  publication 


HELP  WANTED 


_ EDITORIAL _ 

MANAGING  EDITOR  based  in  Cam¬ 
bodia.  News  and  photo  editing,  page 
planning,  story  selection,  layout,  and 
headline  writing.  Apple  Pagemaker,  or 
Quark.  2  years  experience.  Salary 
negotiable.  Starts  November  15.  Con¬ 
tact  Michael  Hayes,  Publisher  and 
Editor-In-Chief,  Tel/fax  (855-23) 
26568,  PO  Box  12-1074,  Soi  Suan 
Phiu  PO,  Bangkok,  10121  Thailand. 


MANAGING  EDITOR 

Medium-sized,  independent  New  Eng¬ 
land  daily  seeks  an  experienced  pro  to 
manage  our  editorial  team.  Challeng¬ 
ing  and  rewarding  opportunity  for  a 
strong,  hands-on  leader.  Send  resume, 
including  salary  history,  to  B.  J.  Frazier, 
Publisher,  The  Hour,  346  Main  Ave., 
Norwalk,  Q  06851 


MANAGING  EDITOR 
Established  Seattle  publisher  of  travel 
and  career  guides  seeks  experienced 
Managing  Editor  to  oversee  its  editorial 
program.  You  need  solid  management 
and  organizational  skills  plus  broad 
travel  background.  Experience  must 
include  dealing  with  freelance  con¬ 
tractors,  electronic  editing  (Macintosh), 
book  acquisitions,  writing,  and  editing. 
Bochelors  degree  and  4-6  years  suc¬ 
cessfully  managing  a  publishing 
department.  You  will  help  us  bring  our 
small-sized  publishing  division  to  the 
next  level.  Salary  commensurate  with 
experience.  Benefits.  Resume,  cover  let¬ 
ter,  references  to:  Progressive  Media, 
PO  Box  95817,  Seattfe,  WA  98145. 
EOE. 


MANAGING  EDITOR 
The  Sedalia  Democrat,  seven-day,  a 
14,000  circulation,  daily  newspaper  in 
west  central  Missouri  is  seeking  appli¬ 
cants  for  an  opportunity  to  manage  our 
editorial  department.  Candidates  must 
have  a  background  to  manage  a  small 
community  daily  newspaper.  Please 
send  a  resume,  copy  of  your  newspa¬ 
per  where  currently  employed  and 
cover  letter  indicating  salary  require¬ 
ments  ta:  Randall  Shields,  Publisher, 
Sedalia  Democrat,  700  Massachusetts 
Ave,  Sedalia,  MO  65301 


NATIONAL  SPORTS  JOBS  WEEKLY 
Media»Administration»Marketing 
Call  9am-5pm  PST  »  (800)  339-4345 
NEWS  EDITOR,  REPORTER  positions: 
We're  looking  for  someone  with  strong 
design  and  people  skills  to  lead  our 
five-person  copy  desk  and  be  a  key 
player  in  newsroom  operations.  We're 
also  looking  for  a  reporter  with  two- 
three  years  of  experience.  Attention  to 
detail,  ability  to  think  and  desire  to 
learn  are  important  attributes  for  can¬ 
didates  for  both  positions.  Ability  to 
speak  Spanish  a  plus.  We  are  a  Mon¬ 
day  through  Saturday  paper  with  a 
reputation  for  quality.  Send  resumes  and 
work  samples  to  Linda  Green,  The 
Californian,  PO  Box  81091 ,  Salinas, 
CA93912. 


REPORTER/EDITOR  for  6,000  daily. 
Two  years  experience  minimum.  Send 
clips  and  resume  to  Belinda  Chase, 
P.O.  Box  7900,  Ketchikan,  Alaska 
99901 


_ EDITORIAL _ 

Northern  New  jersey  business  letter 
seeks  college  graduate  for  full  time 
entry  level  reporting  position.  Work 
with  award-winning  editors.  The  right 
candidate  will  love  journalism,  hard 
work,  long  hours,  big  scoops.  Starting 
salary  $18-23k.  Send  cover  letter, 
transcript  and  3  recent  writing  samples 
to  PO  Box  139,  Ridgewood,  NJ 
07451-0139. 


PAGE  DESIGNER/COPY  EDITOR:  Now 
accepting  applications  for  1995  open¬ 
ing.  Unique  opportunity  to  be  part  of 
the  start-up  design  team  for  The  Free 
Lance-Star's  new  pagination  system. 
We  are  now  installing  a  new  PC-based 
editorial  and  pagination  system.  Proven 
design  and  copy  editing  skills,  daily 
deadline  experience,  and  sound  news 
judgement  are  essential.  Experience  in 
computerized  pagination  desirable. 
Send  letter  expressing  why  you  believe 
you  are  the  person  for  this  opportunity 
and  detailed  resume  with  salary  require¬ 
ments  to:  Human  Resources,  The  Free 
Lance-Star,  616  Amelia  Street, 
Fredericksburg,  VA  22401.  The  Free 
Lance-Star  is  a  well-established  daily 
newspaper,  circulation  44,000.  Equal 
opportunity  employer. 

REPORTER  -  The  Journal  Of  Commerce, 
a  Knight-Ridder  newspaper  covering 
international  trade  and  transportation, 
seeks  an  experienced  reporter  for  its 
New  York  city  staff.  Position  covers  the 
Atlantic  Ocean  shipping  indushy.  Daily 
business  journalism  experience 
required.  Knowledge  of  maritime  indus¬ 
try  and  issues  a  plus.  Send  resume  and 
clips  to  Allen  WasHer,  Maritime  Editor, 
Two  World  Trade  Center,  27th  floor. 
New  York,  NY  10048.  No  phone  calls 
will  be  accepted. 

REPORTER  WANTED:  Medium-sized 
daily  (15,000  AM)  in  Zone  8  is  seeking 
a  reporter  eager  and  willing  to  cover 
anything  from  City  Hall  to  the  police 
beat  to  join  an  award-winning  staff. 
Must  produce  clean,  crisp  copy  and 
must  be  accurate,  fast,  self-motivated 
and  committed  to  journalism  excellence. 
J-degree  required.  Experience  pre¬ 
ferred.  Send  letter,  resume  and  clips  to 
Box  071 38,  Editor  &  Publisher. 
REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-poge  newsletter  on  health 
care  capitation  and  contribute  to 
related  publications.  Must  have  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  are  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  names 
of  references  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Reston,  VA 

22090.  EOE. _ 

SPORTS  WRITER-  We  need  somebody 
who  is  eoger,  bright,  and  self-starting, 
reliable,  organized  and,  of  course, 
talented.  We'd  prefer  a  year  or  two  of 
daily  experience,  but  we'll  consider 
rookies  with  impressive  clips.  You'll  join 
a  sports  sections  that  puts  high  value  on 
fine  writing,  aggressive  reporting  and 
enterprise.  Send  clips,  a  resume  and 
cover  letter  to  Dove  Dondoneau,  Sports 
editor,  Minot  Daily  News,  PO  Box 
11 50,  Minot,  ND  58702. 


_ EDITORIAL _ 

REPORTER 

The  Post-Crescent,  the  fastest  growing 
newspaper  in  Wisconsin,  has  an  open¬ 
ing  for  an  outstanding  journalist  with  at 
least  five  years  of  daily  newspaper 
experience  who  shares  our  commitment 
to  aggressive  enterprise/investigative 
reporting.  This  reporter  will  be  who  we 
count  on  for  many  of  our  nrajor  writing 
projects.  Computer-assisted  reporting 
experience  is  an  advantage.  No  phone 
calls.  Send  resume  and  w^  samples  to 
Kevin  Doyle,  Editor,  The  Post-Crescent, 
PO  Box  59,  Appleton,  Wl  5491 2. 
SPORTS-  2/3  desk,  1/3  writing  for 
lively  46,000  daily.  Write  Edward 
Casey,  The  Capital,  PO  Box  911, 
Annapolis,  MD  21 404. 


SENIOR  COPY  EDITOR 
SAN  JUAN,  PUERTO  RICO 

The  Caribbean's  leading  business 
newspaper  for  the  past  1 8  years  seeks 
an  experienced  copy  editor,  a 
wordsmith  committed  to  accuracy  and 
teamwork.  We  are  an  English- 
language  newspaper  with  a  top-notch 
staff  of  associate  editors  and  reporters; 
they  write  in  English  but  their  first  lan¬ 
guage  is  Spanish.  Strong  rewriting  skills 
required  in  on  inspired  style.  Headline 
writing  skills  necessary.  Minimum  five 
years  journalism/copy  editing  experi¬ 
ence.  We  are  an  award-winning 
weekly  tabloid,  circulation  44,000. 
Send  a  cover  letter  explaining  how  your 
skills  meet  our  needs,  with  references, 
salary  history  and  samples  of  your 
work.  Spanish  communications  capabil¬ 
ity  a  plus. 

Editor  in  chief 
CARIBBEAN  BUSINESS 
PO  Box  6253 
San  Juan,  PR  0091 4-6253 


SENIOR  REPORTER 

Boston-based  financial  services  trade 
publisher  seeks  a  senior  reporter.  The 
successful  candidate  will  have  an 
intimate  knowledge  of  the  financial  ser¬ 
vices  industry  -  mutual  funds,  banks, 
brokerage  firms,  insurance  and  pension 
market  --  as  well  as  proven  business 
reporting  and  writing  skills.  Send 
resume,  references  and  salary  reguire- 
ment  to  Box  ERP,  DALBAR  Publishing, 
Inc.,  260  Franklin  St.,  19th  Floor,  Bos¬ 
ton,  Mass.  021 10. 


SPORTS  COPY  EDITOR: 
Gannett  newspaper  (74,000  daily, 
90,000  Sunday)  seeks  an  experienced 
desk  person  who  can  lay  out  the  sports 
cover  and  other  pages,  edit  tightly  and 
write  headlines  with  flair.  Letter,  resume 
and  work  samples  to:  Bob  Carter, 
Sports  Editor,  Rockford  Register  Star, 
99  East  State  Street,  Rockford,  IL 
61 104.  The  Register  Star  and  Gannett 
are  equal  opportunity  employers.  We 
value  the  benefits  of  diversity  in  the 
workplace  and  especially  encourage 
applications  from  those  who  share  our 
vision  or  reflect  a  diverse  background. 


SPORTS 

Opening  for  writer/copy  editor  on  5- 
person  staff.  Experience  necessary. 
Send  resume  to  Springfield  News-Sun, 
c/o  Managing  Editor  Jock  Bianchi,  202 
N.  Limestone  St.,  Springfield,  OH 
45501. 


_ EDtTORIAL _ 

STAFF  WRITER  -  Boston  Magazine,  a 
1 15,000  circulation  city  magazine 
seeks  experienced  staff  writer  with 
excellent  reporting  and  feature  writing 
skills.  Send  resume  and  clips  to  Art 
Jahnke,  Boston  Magazine,  3CI0  Massa¬ 
chusetts  Ave.,  Boston,  MA  021 15.  No 
phone  colls,  please. 


THE  LAFAYETTE  JOURNAL  AND 
COURIER,  a  Gannett  newspaper,  has 
an  opening  for  an  assistant  city  editor. 
Applicants  should  hove  at  least  three 
years  of  experience  and  previous  man¬ 
agerial  experience. 

Job  responsibilities  include:  nightside 
oversight  of  the  city  desk;  editing  local 
and  state  copy  for  A1  and  Local  and 
State  section;  coordinating  coverage 
with  graphics  and  photo;  meeting 
nightly  deadlines;  coaching  reporters; 
coordinating  business  coverage;  and 
assisting  the  city  editor  with  enterprise 
and  special  projects.  Candidates  should 
be  detail-oriented  and  have 
demonstrated  leadership  and  planning 

For  consideration,  please  send  a  cover 
letter,  resume  and  clips  to: 

Angie  Rizzo,  Human  Resources  Director 
Journal  And  Courier 
21 7  N.  Sixth  St. 

Lafayette,  IN  47901 

Also  include  a  one-poge  description  of 
your  philosophy  on  the  assistant  city 
editor's  role  as  it  relates  to  both  of  the 
city  desk  and  the  newsroom  as  a  whole. 

The  Journal  And  Courier  is  an  AM 
daily  with  a  weekday  circulation  of 
39,000  and  a  Sunday  circulation  of 
46,000.  We  are  located  an  hour  from 
Indianapolis  and  two  hours  from  Chi¬ 
cago. 

The  Journal  And  Courier  and  Gannett 
are  equal  opportunity  employers.  We 
value  diversity  and  welcome  those  who 
share  our  vision  to  apply. 


THE  NEWS  TRIBUNE,  a  130,000 
circulation  AM  in  Tacoma,  Washing- 
tan,  has  openings  for  experienced 
reporters  to  cover  courts  and  the 
military.  The  courts  reporter  works  in 
our  Seattle  office  and  covers  the  com¬ 
petitive  arena  of  state  and  U.S.  District 
courts.  We  are  looking  for  someone 
whose  clips  show  sophisticohon  and  the 
ability  to  translate  legalese  into  compell¬ 
ing  daily  and  enterprise  work.  The 
military  reporter  must  mine  two  local 
military  bases  for  strong  daily  stories 
and  enterprise  pieces.  We  want  stories 
for  the  military  community  as  well  as 
stories  about  the  military. 

Send  cover  letter,  resume,  clips  and 
references  for  the  courts  beat  to:  Lyn 
Watts,  King  County  Editor,  The  News 
Tribune,  32050  23rd  Ave.  S.,  Federal 
Way,  WA  98003.  Send  same  for  the 
military  beat  to:  Caroline  Ullmann, 
Metro  Editor,  The  News  Tribune,  PO 
Box  1 1  000,  Tacoma,  WA  98411- 
0008. 


Run  your  ad  for  12,  26  or 
52  issues  to  increase 
awareness  while  benefitting 
from  our  low  contract  rates. 
CaU  (212)  675^380 
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HELP  WANTED 


ELECTRONIC  PREPRESS 


THE  SEATTLE  TIMES  has  two  sports 
copy  editor  openings.  One  is  for  on 
experienced  editor  with  o  flair  for 
designing  pages.  Applicants  must  hove 
at  least  three  years  of  experience  at 
medium  or  large  dailies.  Knowledge  of 
QuarkXPress  helpful.  Please  send 
resume  and  examples  of  page  designs. 

The  other  opening  is  for  an  entry-level 
copy  editor  with  at  least  one  internship 
ana  knowledge  of  sports.  Applicants 
should  send  resume  and  samples  of 
their  work  to:  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA, 
981 1 1.  Deadline  is  Nov.  7.  No  calls, 
please. 


THE  SUCCESSFUL  CANDIDATES  for  the 
openings  for  a  business  writer  and  an 
experienced  reporter  not  only  will  work 
for  the  Louisiana  Press  Association's 
Newspaper  of  the  Year,  they  will  hove 
the  opportunity  to  live  in  the  heart  of 
Cajun  Country.  We're  a  15,000  daily- 
PM,  Mon.-Fri.,  AM  Sat-Sun.  Minimum 
of  two  years  experience  reauired.  Send 
resume,  work  samples  and  references 
to  Ted  Truby,  Editor,  The  Daily  Iberian, 
P.O.  Box  9290,  New  Iberia,  LA  70562, 
or  call  318  365-6773,  after  1 1  a.m. 
CST. 


VISALIA  TIMES  DELTA:  6  day  Gannett 
California  daily,  23,000  circulation 
seeks:  Assistant  City  Editor,  editing 
experience  helpful,  extensive  reporting 
experience  a  must,  Spanish  language 
skills  encouraged.  Send  resume  and 
samples  330  N.  West  Street,  Visalia, 
CA  93279  or  Fax  to  (209)  734-5843. 
Information  Managing  Editor  Tom  Bray, 
(209)  734-5821 . 


WORK  IN  RUSSIA 

The  St.  Petersburg  Press,  a  busy  and 
expanding  English-language  weekly 
(American  English-Russian  team)  neeas 
two  experienced  journalists  for  the  posi¬ 
tions  of: 

•  Business  editor 

•  Entertainment  and  Lifestyle  section 
editor 

Candidates  need  a  strong  background 
in  journalism,  plus  some  layout  experi¬ 
ence.  Russian  language  a  distinct 
odyantoge,  but  not  essential.  Local  (rou¬ 
ble)  wages.  Suit  someone  looking  for  a 
breok  into  foreign  reporting,  or  just 
wanting  something  totally  different. 

Fax  resumes  to  Lloyd  Donaldson, 
Managing  Editor:  •►7-812-314-2120. 

ZONE  4  -  100,000  AM  daily  is  seeking 
an  assistant  news  editor  with  sound 
judgement  and  superior  page  design 
skills.  Minimum  of  five  years  desk  expe¬ 
rience  required.  Salary  is  com¬ 
mensurate  with  qualifications.  Box 
071 32,  Editor  &  Publisher. 

ZONE  4  -  100,000  AM  daily  is  seeking 
a  sports  copy  editor  with  a  solid  sports 
background  and  strong  page  design 
skills.  Minimum  of  five  years  experience 
required.  Salary  is  commensurate  with 
qualifications.  Box  07133,  Editor  & 
Publisher. 

Look  well  into  thyself;  there  is  a 
source  which  will  always  spring  up  if 
thou  wilt  always  search  there. 

Marcus  Antoninus 


ELEaRONIC  PREPRESS 
Openings 

Site  Manager  3  50-65K 

Production  Mgr.  3  36-53K 

Manager/ 

Iris  Dolev  Operator  3  50-65K 

Region  Account  Mgr.  2  35-45K  base 

60-70K  potential. 


Account  Manager 
50-60K  potential. 
Image  Processor 
Photographer 
Mac  Tech.  Support 
Network  Support 


9  25-35Kbase 

3  28-32K 
3  29-33K 
3  29-33K 
3  27-31 K 


Macintosh  experience  with  Adobe 
Photoshop,  QuarkXPress  3.1  &  3.2, 
Dolev  400  Imagesetter,  Scitex  PS/M  RIP 
software.  Digital  and  traditional  pho¬ 
tography,  Color  separations  and  pro¬ 
ofs,  printing. 

Please  provide  references  and  salary 
history  with  resume. 

Send  resume  to:  NEIS,  Electronic  Pre¬ 
press  Division,  PO  Box  70573, 
Marietta,  GA  30007,  Attn:  Steve 
Ridgely,  (404)  850-0004  Voice,  (404) 
952-0218  Fax. 


PHOTOGRAPHY 


NEWS  PHOTOGRAPHER  -  Congres¬ 
sional  Quarterly  Weekly  Report,  a 
weekly  news  mogazine  that  covers 
Capitol  Hill  and  national  politics,  seeks 
experienced  news  photographer.  Must 
be  a  creative  master  at  footing  hear¬ 
ings,  press  conferences  and  photo  ops, 
and  a  sure  hand  at  portraits  and 
topical  issues.  News  judgement  and 
good  political  instincts  are  crucial. 
Almost  everything  in  black  and  white, 
with  occasional  color  for  special  issues. 
Complete  darkroom  skills  are  a 
necessity,  and  familiarity  with 
photoshop  is  a  plus.  Send  resume  and 
portfolio  of  slides  to  David  Rapp,  assis¬ 
tant  managing  editor,  1414  22nd 
Street  NW,  Wa^ington,  DC,  20037. 


PHOTOGRAPHER  for  6-day  Arizona 
daily.  Wide  range  of  assignments. 
Color  and  Electronic  experience  a  plus. 
Send  resume,  clips,  references  and 
salary  requirements  to  Donovan  M. 
Kramer  Jr.,  managing  editor,  P.O.  Box 
1 5002,  Casa  Grande,  AZ  85230. 


PREPRESS 


PREPRESS/SYSTEMS  MANAGER' 

Zone  2,  76,000  daily  newspaper  seeks 
a  hands-on  prepress/systems  manager. 
Individual  will  be  responsible  for  con¬ 
version  of  current  front-end/prepress 
systems  to  new,  fully  paginated  systems. 
This  position  will  be  responsible  for 
developing  and  supervising  quality  stan¬ 
dards  for  all  aspects  af  prepress 
department.  Successful  candidate  will 
possess  the  ability  to  interact  with 
several  different  departments  an  many 
organizational  levels.  Experience  with 
Mac  and  PC  platforms,  as  well  as 
Digital  prepress  systems,  required. 

Send  resume  and  salary  requirements 
to  Jim  Hager,  Production  Director,  The 
I  Trentonian,  600  Perry  St.,  Trenton,  NJ 
08602. 


PRESSROOM 


EXPERIENCED  PRESS  OPERATOR 
needed  for  all  phases  of  a  Goss 
Urbanite.  Morning  suburban  daily  with 
commercial  printing.  Send  resume  to 
The  Olathe  Doily  News,  51 4  S.  Kansas 
Ave.,  Olathe,  KS  66051,  Attn:  Ken 
Chubb. 


HEAD  PRESSPERSON  needed  for  tri¬ 
weekly  Eastern  Kentucky  Newspaper 
with  7  unit  Goss  Community.  Must  hove 
experience  with  process  color.  We  are 
an  aggressive  company  looking  for  an 
individual  with  the  experience  and 
maturity  to  lead  others.  Excellent  pay, 
bonus  arrangements  and  benefits. 
Please  send  resume  and  copies  of  your 
work  to: 

Appalachian  News-Express 
Attn:  Todd  Rainwater 
P.O.  Box  802 
Pikeville,  KY41502 


PRESS  ROOM  MANAGER  -  Press  and 
management  experience  a  must.  Com¬ 
pensation  is  competitive.  Zone  6  -  Box 
071 25,  Editor  &  Publisher. 


PRESSROOM  MANAGER  for  com¬ 
munity  newspaper  group,  heavy  com¬ 
mercial  work.  Plate/press/mailroom. 
Musts:  Urbanite  experience,  outstand¬ 
ing  quality,  strong  communication  and 
management  skills,  able  to  sell  com¬ 
mercial  work  a  plus.  Resume  to:  CCN, 
425  W.  Broadway,  Suite  300,  Glen¬ 
dale,  CA  91204;  or  Fax  to  (818)  548- 
8897. 


Press  operator  for  four  unit  GOSS  COM¬ 
MUNITY.  Applicants  with  experience. 
Camera  room  and  4  color  work  helpful. 
Send  letter  and  resume  to  Tena 
Williams,  Publisher,  Ketchikan  Daily 
News,  PO  Box  7900,  Ketchikan, 
Alaska  99901. 

THE  PHAROS-TRIBUNE  is  seeking  an 
experienced  press  operator  for  a  10 
unit  Goss  Community  press.  This  person 
must  have  at  least  5  years  experience. 
Benefits  include  vacation,  health  and 
medical  insurance,  paid  holidays, 
personal  and  sick  days.  Hourly  wage 
up  to  $10.15  depending  on  experi¬ 
ence.  Send  resume  and  cover  letter  to: 

Pharos-Tribune 
c/o  Randy  Houle 
P.O.  Box  210 
Logansport,  IN  46947 


PRODUCnON/TECH  | 

CAREER  OPPORTUNITY 
IN  NEWSPAPER  SYSTEMS 
The  Repository  is  looking  for  the  right 
person  to  play  a  key  role  in  the  devel¬ 
opment  and  implementation  of  new 
systems.  Candidates  will  have  a 
thorough  understanding  of  Macintosh 
hardware,  QuarkXPress,  Photoshop, 
and  Lotus  123.  Experience  in  pro¬ 
gramming  in  a  newspaper  environment 
is  a  must.  Knowledge  of  Networking, 
Unix,  the  Crosfield  2400  System  and 
Tegra  Imagesetters  is  a  definite  asset. 
Come  ancT grow  in  a  state  of  the  art 
newspaper  printing  operation  in  a 
recently  renovated  building  located  in 
Northeast  Ohio,  with  o  low  cost  of  liv¬ 
ing,  good  schools  and  a  friendly  com¬ 
munity.  Send  your  resume  to  Dan  M. 
Ferrier,  Director  of  Operations,  The 
Repository,  500  Market  Avenue  South, 
Canton,  OH  44702,  Phone:  (216)  454- 
5611,  Ext  .  471. 


PRODUCnON/TECH 


PRODUaiON  MANAGER 

The  Bakersfield  Californian  is  seeking 
an  experienced  Production  Manager 
with  a  solid  background  in  press  and 
packaging.  Candidates  must 
demonstrate  excellent  communication, 
interpersonal  and  organizational  skills. 
Experience  using  a  PC  is  required. 
Knowledge  of  TQM  and  Cantinuous 
Improvement  programs  is  a  plus. 

Bakersfield  is  a  f'-iendly  western  city 
with  affordable  housing  and  a  great  out¬ 
door  lifestyle. 

Send  resume  and  references  to: 

Human  and  Organizational 
Development 

The  Bakersfield  Californian 
P.O.  Box  440 

Bakersfield,  California  93302-0440 
FAX:  (805)  395-7484 

EEO/MF/H 


RESEARCH 


RESEARCH  ASSOCIATE 

The  Boston  Globe  is  seeking  a  Market¬ 
ing  Research  Associate  to  work  in  its 
Marketing  Services  Department.  A 
broad  base  of  marketing  research 
knowledge  for  both  print  and  broadcast 
is  necessary.  Ideal  candidate  should 
have  3  years  experience  with  major  syn¬ 
dicated  and  secondary  marketing 
information  sources  including 
Scarborough  and  Claritas.  Primary  func¬ 
tions  will  oe  to  analyze  market  and 
media  research  data  and  create  sales 
presentations  and  sales  teams.  Ability 
to  access,  process  and  compile  informa¬ 
tion  from  on-line  databases  requires 
candidate  with  strong  computer  skills 
using  Macintosh  word-processing 
systems  and  spreadsheet  programs  as 
well  as  Microsoft  Powerpoint  applica¬ 
tion  and  GIS.  Good  interpersonal,  writ¬ 
ten  and  oral  skills  a  must,  as  candidate 
will  be  working  with  sales  persannel 
and  clients.  Candidates  will  be  required 
to  supply  recent  examples  of  sales 
presentations  and  support  material. 
Excellent  salary  and  benefits. 

Send  resume  to:  Madeline  Wallis, 
Personnel  Director,  The  Boston  Globe, 
PO  Box  2378,  Boston,  MA  02107- 
2378. 

I  Equal  Opportunity  Employer. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-S6.CI5  per  line,  per  Issue. 

4  weeks-$5.20  per  lirre.  per  issue. 


POSITIONS  WANTED 

1  week-$4. 10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  sendee.  Add  S4.50  per  rBertlon  for  box  sendee. 
Count  os  an  odditional  iine  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  iines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc,,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time.  $95;  2  to  5  times,  $90 
6  to  13  times.  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company^ 


Classification _ 

Authorized  Signature_ 


Credit  Card  # 


No.  of  Insertions: _ Amount  Enclosed:  $  _ 

EditoriS^Publisher 

11  West  19th  street,  NY,  NY  10011,  (212)675-4380.  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


INNOVATIVE  publisher  seeks  new 
opportunity.  Excellent  track  record  in 
daily  and  weekly  group  operations. 
Box  071 30,  Editor  &  Publisher. 


PRESIDENT  C(X)/CFO  with  MBA  and 
10  )rears  daily  and  weekly  group  expe¬ 
rience  seeks  a  new  challenge.  Strong 
experience  in  growth  and  turnaround 
situations.  David  (703)  815-271 5. 


ADVERTISING 


Director  or  Retail  Manager.  Reply  to 


SALES  DIRECTOR,  proficient  in  maga¬ 
zine  and  newspaper  ad  sales,  staff 
management.  Zone  5.  Call  Larry  (219) 
322-481 7  or  (21 9)  322-7674. 


SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201)  991- 
5496. 


SALES  MANAGER  with  successful 
experience  selling  against  dominant 
dailies.  Seeks  a  newspaper  challenge. 
Will  relocate.  Bill  (714)  779-2338. 


CIRCULATION 


25  YEARS  EXPERIENCE.  Available  now 
for  management  position.  Ron  Gipson 
(916)632-0174. 


EXPERIENCED  Circulator  seeks  Distribu¬ 
tion  and  Sales  Franchise  on  Long 
Island.  Post  Office  Box  474,  Holbrook, 
NY  11741. 


COLUMNIST 


FILM  CRITIC  with  experience  in  televi¬ 
sion,  radio  and  print  seeks  stable  job 
with  paper.  Looking  to  become  a  popu¬ 
lar  element  in  your  entertainment  sec¬ 
tion  and  your  community.  Degrees  in 
journalism  and  film.  Prefer  Zones  7-9, 
will  consider  any  area,  any  offer. 
Brandon  (916)  852-1210 


EDITORIAL 


BUSINESS  JOURNAUST,  most  recently 
based  in  Hong  Kong,  seeks  position  in 
Chicago.  Eight  years  of  dally  experi¬ 
ence.  Mark  (312)  525-6038. 


EDITORIAL 


CONGRESSIONAL,  public  affairs  Pro 
20  )rears  experience.  Smart  vrriter.  Com¬ 
puter  literate.  Seeks  return  to  news, 
editorial.  Ron  (515)  932-5372. 


'COPY  EDITOR,  Sports,  Entertainment  or 
Main  Desk.  Seasoned  pro.  Will 
relocate.  ROB;  (818)  506-1872.' 


FEATURE/ENTERTAINMENT  writing 
star  in  search  of  beat  to  shine  on.  Zone 
2  preferred  but  will  relocate.  Call  Scott 
at  (21 2)  353-2211. 


SEEK  LEADERSHIP  ROLE  with  newspa¬ 
per  having  strong  commitment  to  visual 
communication.  Experienced  in  photo, 
design  graphics,  editing  and 
technology.  Advanced  degree.  Prefer 
Zones  1  -f  2.  Box  071 44,  Editor  &  Pub¬ 
lisher. 


UPBEAT,  talented,  versatile  writer,  1 2 
years  experience  in  magazines  and 
newspapers,  seeks  new  assignments 
and  a  chance  to  add  sparkle  to  your 
publication.  Architecture/ construction, 
business,  travel,  executive  profile, 
health  and  medicine,  careers,  nutrition, 
more.  Willing  to  travel.  Margo,  (818) 
242-9205. 


SERVICE  JOURNALIST-BUSINESS 
PROFILES/ADEPT  PHOTOGRAPHER 
BOB  (71 8)  461  -5622,  CAN  TRAVEL. 


PHOTCX5RAPHY 


NEED  A  PHOTOJOURNAUST?  Call  the 
NPPA  Job  Information  Bank.  The 
National  Press  Photographers  Associa¬ 
tion  will  list  your  job  opening  for  free! 
Every  week  we  carry  dozens  of  job 
openings  for  photographers,  photo 
editors,  digital  imaging  specialists, 
teachers,  interns  and  we  won't  charge 
you  a  dime!  Call  us  and  we'll  tell  you 
how  to  reach  our  10,000  members  (or 
free.  1  (800)  BUY-NPPA  (1  (800)  289- 
6772). 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industiy  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


The  best  place  to  find  a  helping  hand 
is  at  the  end  of  your  own  arm. 

Swedish  proverb 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


Editor6?Publisher  •  October  22, 1994 


—1 


Shop  Talk  at  Thirty  by  Don  Corrigan 

HIS  MESSAGE  TO  J-SCHOOL 
EDUCATORS:  'LIGHTEN  UP!' 


ONCE  AGAIN  THE  conflict  between 
academics  and  professionals  over  the 
quality  and  relevance  of  journalism  ed¬ 
ucation  reared  its  ugly  head  at  this 
summer’s  77th  annual  convention  of 
the  Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication  in 
Atlanta. 

Donnybrooks  between  professors 
and  news  professionals  have  become  a 
regular  feature  at  the  association’s  get- 
togethers,  and  the  Atlanta  meeting 
was  no  exception.  In  a  presentation 
before  the  organization’s  newspaper  di¬ 
vision,  Kevin  Hall,  editor  in  residence 
at  Florida  International  University’s 
School  of  Journalism,  put  the  spotlight 
on  a  panoply  of  gripes  that  the  news 
business  has  against  today’s  journalism 
schools. 

According  to  Hall,  there  is  a  wide 
divergence  between  what  educators 
value  in  their  students  and  what  edi¬ 
tors  hope  for  in  journalism  school  writ¬ 
ing  skills  and  career  preparation. 

Hall  co-authored  a  study  entitled, 
“Writing  Education  and  Journalism 
Schools:  A  Survey  of  Attitudes  and 
Values.”  His  findings  in  the  survey:  Ed¬ 
itors  continue  to  be  disappointed  in 
the  preparation  and  quality  of  writing 
demonstrated  by  graduates  of  journal¬ 
ism  and  mass  communication  pro¬ 
grams. 

Among  the  comments  heard  from 
editors  in  the  survey:  “I’ll  take  a  kid 
from  a  non-fiction  writing  program  any 
day.  The  kid  from  a  newswriting  pro¬ 
gram  will  be  narrowly  focused  —  in¬ 
fused  with  a  set  of  rules  but  no  real  ap¬ 
preciation  of  what  moves  a  reader’s 
soul.” 

Another  responded:  “I  will  express 
one  fear  about  journalism  schools:  they 
spend  too  much  time  on  related  issues 


Corrigan  is  editor  in  chief  of  two 
suburban  weeklies  in  St.  Louis,  where 
he  also  serves  on  the  board  of  the  St. 
Louis  Journalism  Review.  Additionally , 
he  is  a  journalism  professor  at  Webster 
University  in  St.  Louis. 


(journalism  ethics,  journalism  history, 
media  theory)  that  would  be  better 
spent  on  just  plain  writing  and  writing 
and  writing.” 

In  discussing  his  survey  of  professors 
and  editors  regarding  issues  in  journal¬ 
ism  education.  Hall  noted  the  defen¬ 
sive  response  of  educators  when  con¬ 
fronted  with  the  concerns  of  news  pro¬ 
fessionals.  Indeed,  many  professors 
respond  to  such  attacks  with  attacks  of 
there  own  against  the  news  industry: 
attacks  on  the  poor  pay  offered  jour¬ 
nalism  graduates  and  attacks  on  the 
industry’s  lack  of  appreciation  for  the 


broad  mission  of  schools  of  journalism 
and  mass  communication. 

This  observer  does  not  have  to  be 
warned  about  the  admonitions  of  the 
journalism  professoriat  when  its  per¬ 
formance  is  put  under  the  magnifying 
glass.  One  year  ago  in  these  pages,  I 
wrote  a  critical  piece  quoting  Tonda 
Rush  of  the  National  Newspaper  Asso¬ 
ciation,  who  made  a  plea  for  more  ef¬ 
fective  journalism  teaching. 

Rush  accused  journalism  educators 
of  ignoring  industry  needs,  and  de¬ 
clared  that  journalism  schools  are 
“soaking  up  tremendous  resources  and 
intelligent  people’s  time,  writing  things 
that  the  industry  doesn’t  need.” 

To  underscore  Rush’s  point,  I  pro¬ 
vided  a  summary  of  some  of  the  find¬ 
ings  of  research  papers  presented  at 
last  year’s  association  meeting,  which 
included  such  titles  as  “Effects  of  Mes¬ 
sage  Discrepancy  on  Recall  of  News 
Information  over  Time,”  “Putting  News 
into  Context:  Apparent  Reality  Versus 
Source  Credibility  in  Judgments  of 


News  Believability”  and  “Flight  from 
Politics:  Lesbian  and  Gay  ‘Wedding’ 
Announcements  in  Newspapers.” 

My  “Shop  Talk”  piece  in  E&P  in¬ 
spired  an  avalanche  of  criticism.  An 
official  with  AEJMC  called  me  person¬ 
ally  to  protest  the  article.  Unhappy  let¬ 
ters  came  to  me  as  well  as  to  this  pub¬ 
lication.  One  professor  accused  me  of 
wanting  to  subordinate  education  en¬ 
tirely  to  the  crass  needs  of  corporate 
America. 

Professor  Paul  Many  of  the  Univer¬ 
sity  of  Toledo,  admittedly  engaging  in 
hyperbole,  responded  in  these  pages 


that  journalism  education  “has  about 
as  much  of  an  obligation  to  better  the 
newspaper  industry  as  sociology  has  to 
better  the  toaster  industry.” 

Professor  Ed  Adams  of  Angelo  State 
University  pleaded  in  these  pages  for 
an  end  to  professionals  criticizing  edu¬ 
cators  and  educators  bashing  profes¬ 
sionals. 

“Corrigan  does  not  add  new  infor¬ 
mation  to  our  understanding,”  wrote 
Adams.  “He  continues  to  fuel  the  fire 
with  criticism  of  the  field  by  citing  pa¬ 
pers  that  touch  on  the  fringe  of  jour¬ 
nalism  research.” 

To  Adams’  last  charge,  I  would  have 
to  plead  guilty.  In  fact,  I  cannot  resist 
the  temptation  to  cite  similar  research 
that  was  again  in  great  supply  at  this 
year’s  Atlanta  convention. 

Consider  such  intellectual  explo¬ 
rations  as: 

•  “Toward  a  Systematic  Method  of 
Measuring  Free  Recall  from  Printed 

(See  Shop  Talk  on  page  45) 
Editor6?Publisher  •  October  22,  1994 


My  purpose  in  singling  out  such  “fringe  research” 
is  not  merely  to  hash  the  professoriat  but  to  again 
pose  some  questions:  Has  journalism  education 
strayed  from  its  primary  mission  of  training 
students  to  perform  well  in  entry  level  positions? 
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The  Media  Alliances  Conference 


Introduction  and  Market  Overview 
John  F.  Kelsey,  III,  President.  The  Kelsey  Group 

Fred  Larson,  Vice  President  &  General  Manager,  New  Business  Ventures,  Prodigy  Services 
Ferdinand  Teubner,  Publisher,  Editor  &  Publisher 

Keynote: 

Jeffrey  Killeen,  President  and  Chiet  Executive  Officer,  Telesis/Times 
(A  Joint  Venture  of  the  Los  Angeles  Times  and  Pacific  Telesis  Elecfronic 
Publishing  Services) 

Kxpert  Industry  Perspectives:  Can  companies  put  aside  their 
individual  interests  for  the  benefit  of  the  alliance? 

Christopher  Dixon,  Media  Analyst.  Paine  Webber 

Scott  Donaton,  Editor,  Interactive  Media  &  Marketing.  Advertising  Age 

Mark  Fitzgerald,  Midwest  Editor,  Editor  &  Publisher 

Andy  Sutcliffe,  President.  Tele-Publishing  Inc. 

Info  on  the  Go:  Have  Alliances,  Will  Travel 
Stan  Brannan,  President.  Brite  Voice  Systems 
Dr.  Scott  Lewis,  President  and  CEO,  The  Fourth  Communications  Network,  Inc, 

Phillip  Wolf,  Chairman,  Independent  Travel  Technology  Association 

November  2 

Keynote: 

Ross  Glatzer,  President,  Prodigy  Services  Company 

The  View  from  The  Daily  Planet:  Can  alliances  help  protect 
the  local  franchise? 

Jack  Butcher,  Publisher.  The  Tampa  Tribune 
Joe  Hladky,  President  &  Publisher,  Gazette  Co. 

Fredrick  G.  Manuel,  Publisher,  Heritage  Newspapers 

Michael  Silver,  Vice  President/Editorial  &  Development.  Tribune  Media  Services 

Marsha  A.  Stoltman,  General  Manager.  Interactive  Newspapers,  Inc. 


There’s  No  Place  Like  Home:  Are  there  dollars  in  the  den  or 
just  change  under  the  cushions? 

Ted  Leonsis,  President.  America  Online  Services  Company 
Gerritt  Schipper,  President.  Philips  Home  Services  International 
Steve  Tomlin,  Vice  President/General  Manager,  Interactive  Services,  QVC 
Bob  Townsend,  President.  Bell  Atlantic  Interactive  Multimedia  Services 

The  Workplace  Desktop:  Will  new  technologies  force 
alliances? 

David  Brown,  Chairman.  Telescan.  Inc. 

Peggy  Lanier,  General  Manager.  MediaShare 

Barry  Schwartz,  General  Manager.  Information  Services.  BellCore 

Robert  Lippincott,  Vice  President  Content  &  Publishing  Services.  Ziff-Davis  Interactive 

Case  Studies:  Are  these  new  ventures  models  for  success? 

Fred  Larson,  Vice  President  &  General  Manager.  New  Business  Ventures.  Prodigy 
Chip  Perry,  Vice  President  New  Business  Development,  Los  Angeles  Times 
Tom  Thompson,  Manager.  US  WEST  MRG. 

Gaylord  Whiting,  Vice  President.  Finance  &  Strategic  Planning,  Rocky  Mountain  News 


Keynote: 

James  N.  Rosse,  President  and  Chiet  Executive  Officer.  Freedom  Communications,  Inc. 

Yellow  Pages:  How  will  alliances  create  new  products  to 
regenerate  double-digit  growth? 

Robert  C.  Graham,  President.  Bell  Atlantic  Directory  Services 
James  C.  Logan,  Jr.,  President,  Yellow  Pages  Publishers  Association 
Earl  B.  Mix,  Jr.,  President/Chairman  of  the  Board,  Centennial  Media  Corp 
Matthew  J.  Stover,  President  and  CEO.  NYNEX  Information  Resources  Company 
James  A.  D'Arcangelo,  General  Manager.  Yellow  Pages  Services.  Kelsey  Group 

Entertainment:  Will  this  be  the  “Show  of  Shows”  for  alliances? 
Jonathan  Bulkeley,  General  Manager  -  Media  &  Entertainment.  America  Online 
Thomas  B.  McGrath,  Executive  Vice  President.  Viacom  Entertainment  Group 
Curtis  Viebranz,  President.  Time  Inc.  Multimedia 
Mark  Walsh,  President.  GEnie 


The  complete  cost  of  the  conference  is  $895. 

To  register  call  Natalie  Kaye,  609-921-7200.  Or  Fax  609-921-2112. 


The  Kelsey  Group 


^PRODIGV: 

Service 


Co-sponsoring  Organizations 


STANFORD 
UNIVERSITY 

invites  applications  for: 

The  John  S.  Knight  Fellowships 
for  Professional  Journalists 
for  1995-96 

A  journalism  fellowship  is  a  sabbatical  from  deadlines,  an  escape 
from  the  newsroom.  But  it’s  far  more — it  can  be  the  most  stimulating 
year  of  your  life. 

Each  year,  12  professionals  from  U.S.  print  and  broadcast  journalism 
are  awarded  Knight  Fellowships  at  Stanford  University.  They  pursue  an 
academic  year  of  study,  intellectual  growth,  and  personal  change  at  one 
of  the  world’s  great  universities,  located  in  the  San  Francisco  Bay  Area. 
The  Fellowship  is  pure  freedom — no  required  tests  or  papers. 

Knight  Fellows  go  on  to  great  things  in  journalism.  Among  their 
many  prestigious  awards  are  eighteen  Pulitzer  Prizes. 

The  program  seeks  applicants  who  have  demonstrated  uncommon 
excellence  in  their  work  and  who  have  the  potential  of  reaching  the  top 
ranks  in  their  specialization.  All  fulltime  journalists  in  news/editorial 
work  are  eligible. 

Applications  are  encouraged  from  members  of  ethnic  minorities. 

Up  to  two  fellowships  may  be  awarded  to  those  in  business/manage¬ 
ment  positions. 

Candidates  must  have  seven  years’  professional  experience.  Fellows 
receive  a  stipend  of  $35,000,  plus  tuition  and  a  book  allowance.  All  aca¬ 
demic  and  social  benefits  are  open  to  spouses  of  Fellows. 

The  application  deadline  is  February  1,  1995. 

For  brochure  and  application  form,  write  or  phone: 

John  S.  Knight  Fellowships 

Building  120,  Room  426 

Stanford  University 

Stanford,  CA  94305-2050 

(415)  723-4937 


-V 


1  -5 


-.7  — 


4-’. 


n 


1 


